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ii THE BETTER STORY 


. . By EDWIN L. SABIN 


THE theorem 
stands, that in the 
life of every human 
being there is at 
least one brave ad- 
venture, one high 
romance. It is upon 
this truth that we 
fiction writers feed. 
To parallel the the- 
orem with another, 
let us say that in 
every writer who 
has faith in him- 
self there is at least 
one better story. 

It will be the 
story written without “slant,” without regard 
to formula, without tongue in cheek, without 
affectation, without an eye to the market and 
the editorial check. It will be your story, your 
creation, the expression of your free, best self. 
It may not be the kind of theme that readily 
sells; it may be a story that will never gain the 
light of print: but if it serves you as the vent 
which flushes the soul even though it braves 
a smile upon unbeliever lips, it will not have 
been wasted effort. And, who knows? If you 
are among those who do not sell what they do 
write, then use your faith in your honest self 
and you may find that you can sell what you 
can write. 

The better story is not a product of the 
quantity field. It is not to be tossed off in bulk 
from the furious merry-go-round of the Mil- 
lion-a-Year club. The quantity field is over- 
cropped, and we who bend ourselves to that 
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rivalry of mass production are plunged at once 
into ceaseless competitive labor. The better 
story may indeed be born, spontaneously, full 
panoplied, as a veritable gift from the blue; it 
is more likely to be the result of painful but 
satisfying toil, yet never wholly satisfying. The 
one pat word, the artful, sensitive phrasing, 
the euphony of language and the balance of 
sentences, are like the float which brings joy 
to the prospector. The prospector is happier 
than the operator. He discovers, leaves and 
goes on to other bonanzas. And this triumph, 
and not quick fame, must be counted as per- 
haps the pleasure found by the writer in pur- 
suing the trail of his better story. 

The better story is not necessarily a bolt of 
lightning blasting through the literary firma- 
ment; it may be genial like the summer heat 
quietly flashing above the horizoned hilltops of 
home. But if it contains one memorable pas- 
age, one unforgettable scene, like that of Crusoe 
recoiling from the footprint, and Christian, in 
The Pilgrim’s Progress, running with his fing- 
ers in his ears, as mentioned by Stevenson; if 
in one paragraph, one situation, it stirs the read- 
er with pure emotion, makes him the better 
for having read it, then it is the better story. 

Such a story can come from only your better, 
deeper self; written out of truth, possibly out 
of love, out of your conviction that it must be 
told, not as a confession but as a story pent 
within yourself; and it will be born uncon- 
scious of technique and artifice. Then you will 
dress it with all your care, to display it in all 
its graces. You will recognize it, for you will 
miss it after delivery, as Thackeray missed his 
story characters when a novel manuscript had 
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gone to the printers. Something of you is gone 
into the world. 

That better story which still waits expres- 
sion, within the many of us, may be stimulated. 
It may rouse to the bugle call by a caption in 
the newspaper or by a chance line in some other 
print under our eyes. That is also the way with 
plots, but we are here speaking of sentiment. 
It may be inspired by the example of disting- 
uished, heart-moving prose and be nourished 
upon mature and mellow poetry pricking the 
imagination with 


“.. .. gay castles in the clouds that pass 
Forever flushing round a summer sky,” 


and upon the martial strains of Scott’s vigorous 
lyrics. None of the allusions may be germane 
to the story theme; that will be of you, your 
invention but a very part of you. Neverthe- 
less, it is when we are filled to overflowing that 
we write our best. 

The better story is not the merely clever 
story. The current magazines present clever 
stories, of practiced artistry, but you may 
search the files of a month and find scarcely 
one short story that genuinely stirs the depths 
of being. We who write are conforming to a 
machine age, a materialistic age, and a ribald 
age into the bargain, for words and scenes are 
put into print which a few years back we and 
our readers would have blushed to think. This 
vogue for the sordid, which with the excuse of 
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realism parades blasphemy and obscenity as 
strong writing, will pass. 

If the better story—one, say, of true pathos, 
of noble if humble sacrifice, of terrible energy 
well directed, of heroic devotion that makes 
tragedy sweet—is something off the trail, a 
bluff venture, and risks the fate of a dud on 
the market, then why write it? Is there no re- 
ward other than money guaranteed, for doing 
something worth while? Take the venture for 
your own good. The story may prove to be 
only a potted flower appreciated by few, but 
you will be aware of an achievement, you have 
offered your best to the world. And, believe 
me, there are editors, staled by the daily grist, 
who will share with you your story if it is mov- 
ing and sincere, and is indeed a story. 

You who, forced to the pace of competition 
in words, and bound to the fetish of slant and 
imitative formula, dream of that better story 
which some day you will write: do it, don’t 
dream it. Borrow time, commandeer a vacation 
from routine, breathe for one period a rarer 
atmosphere and at this, long last, put into vis- 
ible words the story that, you hope, will be 
remembered by those who read it, after the 
author is submerged and forgotten. 

In writing it you may learn something of 
those capabilities which have waited the test, 
like a Toledo blade in its sheath. You have a 
blade to be drawn, ere it rusts. 


First prize—$10.00. 


(value, $4.00). 
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“THE MOST INTERESTING MANUSCRIPT SALE | 
EVER MADE” 
$25.00 in Prizes for Best Letters . . . Contest Closes December 16 
Rules 


“What was the most interesting manuscript sale you ever made?” 

Toss that question into a group of writers, and entertaining, and helpful, stories are 
told, to arouse incredulity, mirth, admiration, and, yes, other emotions. 

THe AUTHOR & JOURNALIST announces a contest for the best letters (not exceed- 
ing 700 words) relating experiences in selling. 


Second and third prizes—Two years’ subscription to THE AUTHOR & JOURNALIST 


Fourth prize—$4.00 credit for criticism service. 

Fifth, Sixth and Seventh prizes—Clothbound copy of H. Bedford Jones’ book, “The ~ 
Graduate Fictioneer,” relating the practices of this famous fiction writer. 

Entries must reach THE AUTHOR & JouRNALIsT by December 16. The judges, 
whose decision will be final, will be THe AurHor & JouRNALIST editorial staff. Con- 
testants who wish their manuscripts returned must accompany entries with stamped 
addressed envelopes. Awards will be announced in the January issue. 
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GREENER 


i . . « By CAPTAIN S. P. MEEK 


“BUT, Captain,” 
the Sweet Young 
Thing protested, 
“if I had traveled 
all over the world 
as you have, and 
had had all sorts 
of exciting things 
happen to me, I 
could find things 
to write about, 
too. You see, I’ve 
lived all my life 
right here on this 
dinky little island, 
and what is there 
to write about 
here? Nothing ever happens.” 

Shades of my sainted grandmother! The 
“dinky little island” was Oahu!! And the prin- 
cipal city of Oahu is Honolulu!!! The one place 
that ninety per cent of Mainlanders would 
name first if they were asked to pick out a 
place where romance flourishes, and where 
stories grow on trees. 

However, the S. Y. T. was sweet. She had 
wistful blue eyes, and my chief claim to being 
a gentleman is that I prefer blondes. So I girded 
up my loins, metaphorically speaking, and tried 
to “l’arn” her something. 

She had given me the thrilling news that she 
had decided to devote her life to writing; short 
stories to start with, and then novels. She 
sought from me the simple, magical formula 
which would enable her to turn out without 
effort masterpieces that would make editors 
clamor for more and more and more. To be 
sure, I had carefully explained to her that I 
hadn’t learned the formula yet, that I worked 
like the dickens to produce my stuff, and 
counted myself lucky if much over half of it 
sold within a reasonable time. She didn’t be- 
lieve me, and when I told her she would have 
to write lots in order to learn to write well, 
she had voiced the question I have heard from 
beginners so many dozens of times: “What can 
I write about?” 

“Write about the things you know about,” 
I said. “You say nothing ever happens here. 
What would you do if you were cooped up on 
an army post with a total population of three 
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officers and their families, forty enlisted men, 
and a few dogs? If the only town were one 
with a population of 2500, and it two miles 
away? A town that was drab, dirty and un- 
interesting, although it had some mighty fine 
people living in it? 

“That was my situation a few years ago. And 
what I did was to write. There didn’t seem to 
be much to write about, so I had to hunt for 
material. One day a little mongrel pup wan- 
dered onto the post, and the guard gave him 
the bum’s rush. But he didn’t stay rushed. He 
came back, and he kept on coming back until, 
in sheer desperation, we let him stay. Would 
you call that material for a story?” 

“No,” she admitted. 

“Yet I managed to persuade the editor of 
St. Nicholas that it was. He paid me $35 for it. 
Now, I'll admit that I put in a lot of time and 
effort characterizing that pup, making him the 
kind of pup that any kid would just naturally 
like to have around. It was a lot of work for 
$35, so I decided to reap. I kept my eye on that 
pup, and pretty soon I drew another $35 for a 
second yarn about him. 

“The idea of writing a book about him, and 
about the post, cropped up. I couldn’t write a 
book about a dog alone; I had to have human 
characters. And where could I find them? Why, 
on the post, of course. 

“I went down to the company barracks and 
began to study the enlisted men. I sat for hours 
in the orderly room, adjacent to their recrea- 
tion room, and listened to them talk when 
they were off duty. And I made many notes. 
Of course, I had to send their language to the 
laundry because I was writing for children, but 
that wasn’t hard to do. 


“I kept at it. After I had selected my cast 
of characters, I gave them intensive study. 
When I wanted to know just how one of them 
would phrase a certain speech, I would figure 
out a question which would require some such 
reply, and ask him, quite casually. Then I would 
sneak off and write down the answer verbatim 
while I remembered it. 

“By the time the Century Company got 
around to publishing ‘Jerry, the Adventures of 
an Army Dog’ in the spring of 1932, I had 
moved to Honolulu. Only one of those men 
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who had been with me on the small post had 
moved with me. The real reward of my care- 
ful and painstaking work came when he ap- 
proached me one day, and said: ‘Captain, I’ve 
read Jerry three times. I sure can recognize the 
post, and I have nailed every character in the 
book except one. Who the dickens was 
Sergeant Turner?’ 

“Before I could answer the question, another 
sergeant standing near began to laugh. He spoke 
up and said: ‘Well, Charley, maybe you didn’t 
recognize yourself, but everyone else who read 
it did. He was the only one I knew, but I spot- 
ted you at once.’ 

“So, you see, when I could write six short- 
stories and a book about a little cur dog living 
on such a small post where nothing of any im- 
portance ever did happen, you ought to be able 
to write whole libraries about this place. 

“Let me give you another example. My recent 
book, ‘Frog, The Horse That Knew No Master’ 
was written about a little obscure post in the 
Panama Canal Zone, one that doesn’t even exist 
as a post any longer. The whole population 
when I was there was six officers, and perhaps 
a hundred enlisted men. Yet, I wrote a com- 
plete book about that post, and its people.” 

“But Panama—” she started to protest. 

“Yes, it was written about Panama, but I 
could change a few names and locate the same 
story any place in the United States. All I 
would need is a place with some woods near, a 
river or canal with crumbly banks, and a town 
within fifty miles. Not a very hard prescription 
to fill, is it? 

“T’ll give you another example. A few years 
ago, I went deer hunting. After driving 250 
miles, I landed at a place called Hat Creek. It 
consisted of a ranger station, a general store, 
and three houses. And that was civilization, 
compared to what was to follow. 

“We drove and packed about fifty miles, 
until we were seventy miles from the nearest 
railroad. One night around the campfire, one 
of the party made the same complaint you just 
made, that there was nothing to write about. 
Just to give him an object lesson, I agreed to 
write a story about Hat Creek. That night I 
unlimbered the portable and started to hammer. 
It took several nights, but before we left, I 
had the first draft of the story completed. It 
was published four months later, and I was 
$100 richer. The scene was laid in Hat Creek, 
and the two main characters were a member of 
our party and an old recluse who lived near 
Hat Creek. 

“No, my dear, you must make up your mind 
to one thing. If you are ever going to make a 
success as a writer, it will be by writing about 
things you know about. When Knut Hamsun 
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wanted to write, did he go half way across the 
world for material? No, he wrote about peas- 
ants in Norway, people he knew and could see 
every day. Selma Lagerlof did the same thing 
about Sweden. Pearl Buck didn’t find it neces- 
sary to go much beyond her front door in China 
to get the materials for the novels that made 
her famous. 

“When Sinclair Lewis wrote his way to fame 
with ‘Main Street’, he didn’t choose Honolulu 
as the scene, for he didn’t know Honolulu. But 
he did know small towns in the Middle West 
so he laid his scene in one of them. To come 
closer to home, Earl Derr Biggers and Armine 
Von Tempski seemed to find plenty of materials 
right at hand in Hawaii to publish quite a few 
pretty successful books. 

“You can hardly pick up a short-story of 
mine, no matter what the scene, without find- 
ing one or more characters in it who are army 
people. Why? Because I have put seventeen 
years in this man’s army and I know army peo- 
ple better than I do any other class. I know how 
they act, how they talk, and, more important, 
how they think. And army characters come 
easy, but when I want to write about some one 
else, I have to find my type and put in some 
good hard earnest study before I can make them 
ring true. 

“Without this experience, you should avoid 
using army people in your stories. You don’t 
know them. But you do know how Honolulu 
people act, talk, and think. You know the 
background thoroughly, you know hundreds 
of people here. This is the place and those are 
the people you should write about. 

“Where you locate your stories is relatively 
unimportant. Plots are simple to construct, and 
easy to find ready-made. The one thing you 
need is characters, real characters. Honolulu is 
full of characters, and for that matter, so is 
every other place. Characters are only people, 
and where there are people, there are characters. 
Remember what William Hodges said in “The 
Man from Home’: ‘There’s just as many kinds of 
folks in Kokomo as there is in Pekin.’ And he 
said a mouthful. Folks are what you write about 
and you can find enough characters every- 
where, if you’ll study them, to keep you busy 
writing at top speed the rest of your life, if 
you live to be a hundred and twenty. 


“My final word is this: Write about the 
things, people, and places you know most about, 
about the everyday happenings in your own 
home town. Remember, if there aren’t any 
stories for you there, there aren’t any in the 
world for you.” 

“That sounds nice,” she said with a sigh, 
“but the trouble is that nothing ever happens 
in Honolulu.” 
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THEmostde- 
lightful stories in 
the world should 
bewritten for 
that most delight- 
ful age—the teen 
age. The first re- 
quirement for any 
writer who aspires 
to write for adol- 
escence is sympa- 
thetic understand- 
ing of children 
between twelve 
and twenty. If 
you are neither 
familiar with nor 
interested in these youngsters, I would advise 
you to write for persons in whose ages you are 
interested, whether it be the kindergarten age, 
the romantic age, or the philosophic age. 

To write for the adolescent one must under- 
stand psychologically the problems of that pe- 
riod, for teen-age plots are based on teen-age 
problems. When I made such a statement not 
long ago to a writer friend, she exclaimed, “But, 
Heavens, what problems can a teen-age young- 
ster have? And, if he does have them, are they 
important enough to write about?” 

Having an adolescent boy and an adolescent 
girl in my own family, I know that the prob- 
lems they face are as vital to them as mine are 
to me; perhaps more so, because they become 
bewildered by the complexities of life. In a 
well-written story the juvenile hero or heroine 
solves his own problems, usually without the 
help of adults. And remember that he is func- 
tioning in the same background as that of adult 
characters. The difference in treatment lies 
in the problem and its solution as a very young 
person would arrive at it. It is almost neces- 
sary to experience the reasoning of children 
whom you know in order to project such rea- 
soning into your stories. Spend some time in 
your high school, visit your young people’s so- 
cieties, and encourage the confidence of the boy 
or girl next door if you aren’t fortunate enough 
to have children of your own. 

Because I have been asked so often where I 
get my teen-age material, I shall take several 
stories that I have sold during the first part 
of this year and present them for background 
i.acerial and setting. 
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TEEN-AGE TRICKS 


. . By MILDRED HOUGHTON COMFORT 


Mrs. Comfort is one of the best known 


writers for young people, her work having 
appeared in the great majority of juvenile 
publications. 


The action of “Not Just Handkerchiefs” 
(David C. Cook) is placed in a department 
store, and the heroine is a clerk. 

In “Time to Spend” (Girl’s World) the ac- 
tion occurs in a small town against a back- 
ground of social service. 

“Fun Is Where You Find It” (published by 
Cook as Apple Tree House’) has its set- 
ting on a farm with a rambling old house and 
an orchard. 

“Broken Apples” (Queen’s Gardens) with its 
historical setting, uses Florence Nightingale as 
a personality background. 

“The Freedom Suit” (David C. Cook) moves 
against a background of depression and drouth, 
its locale being the Dakotas. 

“Every Letter Counts” (David C. Cook) is 
a radio story, most of the scenes occurring in a 
studio and broadcasting room. 

Are these settings familiar to you? I dare 
say that any one who writes at all could turn 
out a story using any one of these backgrounds. 
The Florence Nightingale story is the only one 
requiring any research. It is the tale of a cour- 
ageous girl of good English family who enlisted 
with Florence Nightingale to go to the hospi- 
tal at Scutari during the Crimean War. Doctor 
Faris, who bought it, said he liked the fresh- 
ness of the title and the idea that inspired the 
title. Where did I get it? I got it out of my 
own childhood, where you can also get some 
of your best ideas. I had often watched my 
father break an apple in two with his strong 
fingers instead of cutting it with a knife. I 
bruised many an apple striving to emulate him. 
In my war story I pictured the heroine follow- 
ing her brother across the Black Sea, and this 
brother was the favorite one with whom she 
had broken apples. When she finds his wounds 
seemingly hopeless, she attempts to cheer him 
and to raise his courage by recalling certain in- 
cidents in which broken apples played a part. 
In the last scene, after his arm is saved but his 
fingers are still stiff, she brings him an apple 
from the frugal hospital larder. The boy feels 
that he can never again use his hands—that he 
can never again break apples. But the sister 
finds him asleep with the apple clenched in his 
hand, the perspiration on his brow indicative 
of the effort he had made. 

The material for “Not Just Handkerchiefs” 
I gleaned from a lecture I attended. A depart- 
ment store expert spoke on the personnel of a 
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large department store and cited examples of 
what could be accomplished in gross sales 
even when individual items seemed too small 
and inexpensive to make a big showing in sales 
results. I worked the idea into a first-job story, 
the tale of a girl who was disappointed because 
she was assigned to the handkerchief counter. 
When she learned that she was not making her 
quota, she faced her problem. The young man 
whose mother had put him through school by 
selling just handkerchiefs had been the girl’s 
predecessor, and it was she who taught the girl 
her methods. There was the suggestion of a 
romance in this story. 

In “Time to Spend” the heroine regrets that 
she who had always been a Lady Bountiful had 
nothing but her time to give. But she found 
that that time was valuable. She discovered a 
new neighborhood and new friends and inci- 
dentally a new and richer life. 

“Apple Tree House” was the story of a girl 
who had to deal with an apathetic ‘Paying 
Guest” and who managed, by pretending to be 
utterly dejected herself over the lovely old 
farm, to arouse the guest’s interest. A young 
brother helps the story along. By the way, I 
usually include both boys and girls in my 
stories, striving always for the normal Ameri- 
can family. The poor little orphan is out. 

The idea for ““The Freedom Suit” came to me 
from an incident told by an old lady. Her hus- 
band had been sent out by his Down East fam- 
ily to make his fortune in a brand new suit 
with emergency money sewed into the vest 
pocket. The idea really dates back to early Col- 
onial history when apprentices were given a 
suit and a little money and set free to begin 
making their own fortunes. In the case of the 
old lady’s husband, there was a great deal of 
pride because the husband never touched his 
emergency money but saved it to start their 
home. I gave the idea a modern setting—a land 
of drouth. The information regarding the Free- 
dom Suit I presented through a character that 
I called Grandfather Great. Grandfather Great 
is as real to me as most people I know, and I 
should have done a good characterization of 
him. There is more than a suggestion of rom- 
ance in this tale, and I hardly think that the 
casual reader would suspect the ending. 

“But,” the novice exclaims, “I thought you 
said that you couldn’t have love scenes in teen- 
age stories!” 

The above story will probably be published 
in a young people’s paper, but there may be a 
suggestion of romance in a girl’s story, too. In 
the Cook Publications I have even seen stories 
of young married life. The romantic element 
depends for its success entirely on the handling. 
Such romance is always clean, idealistic, and 
thoroughly wholesome. 
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“Every Letter Counts” was based on an in- 
cident that an acquaintance recounted to me. 
A certain performer on the radio was scheduled 
to appear at a certain hour on a certain day. 
His hour was cut to allow a national program 
to go through, and he never appeared at all. A 
hundred letters of fan mail, however, poured 
into the station. Each and every letter praised 
his performance. It looked bad for the artist. 
Could he possibly have been innocent of “plant- 
ing” that fan mail? I used the idea in a high 
school story. One of the two girls in my tale 
was very popular, and her fans sent in their 
letters ahead of the time of her appearance. 
Result: A complication! Not so easy to solve, 
but with the help of the editor who suggested 
a different ending from the one I first wrote, 
I finished the story. 

We all have our own pet stories. I enjoyed 
writing “Arc of Light” more than anything I 
have ever done. The inception of the story was 
providential. All day long I had been trying to 
start a girl’s story and had discarded half a 
dozen plots. I gave up temporarily and came 
into the living room. The radio program was 
being interrupted by the announcer who asked 
cars to go to the airport in St. Paul to form 
an arc of light so that the mail plane might 
land. The fog was so thick that the pilot 
could not see the field. That gave me my title 
and my idea. 

In this story we have a picture of typical 
American family life, a budding romance, and 
a bit of social life too—the adolescent stepping 
out into the larger atmosphere. Just as the av- 
erage brother and sister spar verbally, so Faith 
and Billy open the story with Faith demanding 
that Billy admire her new party dress. Billy, 
however, is absorbed in the radio, hunched over 
it. Let me quote: 

Faith's color was high now. Her dark eyes 
flashed. She tossed her shining head so that the 
. ¢ piled curls quivered. Provoked, she switched 
off the program. With maddening swiftness Billy 
switched it on again. He gave one consuming, angry 
glance at the party frock. 

“Look at me!” he mimicked. “Jest look at me! 
When there’s an airplane hovering over the airport, 
not knowing how to land, all you think about is 
parties—and clothes.” 

A roar of static cut in and a muffled voice. 

“Mother, he should be taught some manners!” 
Faith grasped her brother’s mop of rumpled curls 
and shook him none too gently. “He spoils every- 
thing. Here this is my first honest-to-goodness 
party, and he acts like that! You don’t get invited 
to Abercrombie’s every day in the week, and not 
many girls would have a chance to meet an ex- 
plorer as famous as Thorkel Swenson. He’s done 
the bravest things, flown airplanes, climbed moun- 
tains, swum shark-infested waters... .” 

“Then he won't rave about dresses.” Billy, who 
seemed not to be listening, turned his head side- 
wise. ‘‘He’d care about an airplane that... .” 

“Hovered over an airport, not knowing how to 
land,” Faith teased. 
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Then Milton Shirley arrives with his little 
old car. He and Faith start off to their party. 
Faith is conscious, above the sounds of city 
trafic, of the faint, far hum of the airplane 
hovering above the airport. It is quite foggy. 
Milton, stopping in a florist’s shop for flowers 
for his hostess, hears the announcement that 
more cars are needed at the airport to form an 
arc of light. Let me quote again. 


“That's us!” Milton shouted ungrammatically. 
He tucked the long ox under his arm and flung 
open the shop door tor Faith to pass through. 

“Milton!” Faith’s voice trembled as she slid in 
beside her escort. ‘We'll be late for the dinner.” 

“Yep. Guess we will,”’ Milton agreed and added, 
“Too bad.” 

“I'm starved,” Faith complained. 

“So am I,” Milton agreed. “Wait a minute. 
Think I’ve got something for you.” 


IF schools of in- 
struction in play- 
writing would make 
it clear that play 
manuscripts for 
amateurs should be 
quite different from 
those prepared for 
the professional 
stage, they would 
save young play- 
wrights a lot of 
time and annoy- 
ance. Perhaps they 
do not realize it 
themselves. I re- 
member the gentle 
scolding tone my instructor used when he told 
his class to give the play director credit for a 
little sense and cut out all the childish stage 
“business.” 

The author naturally wants to do everything 
he can to prevent his play from being a flop. 
But experience has convinced me that the one 
important thing he must remember, if he is 
writing for amateurs, is to have the stage busi- 
ness well worked out. An amateur actor—after 
reading a script that lacks stage business or di- 
rection, becomes bewildered. He wonders what 
he will do with himself on the stage. He may 
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He drove with one hand, delving into his top 
coat pocket with the other. 

“Here you are.” He offered a chocolate bar, its 
tinfoil glittering in the light of the dash. “Now 
you won't starve to death anyway. Give me a 
hunk.” 


The climax occurs at the airport. No! The 
explorer is mot the person in the airplane try- 
ing to land in the fog. That would have been 
too obvious a solution. But there’s a man in a 
big car next to Faith and Milton forming the 
arc of light who offers the shivering Faith his 
coat. He is the explorer, but this fact is not 
revealed until the pair of young people meet 
him at the belated dinner. 

Your material is as broad as life itself—home 
life, school, church, business, aviation, and 
radio. And always it must be handled under- 
standingly. 


SHALL WE AIM AT THE 
PROFESSIONAL STAGE? 


. . + By MARY EMILIA SULLIVAN 


Several of Mrs. Sullivan’s plays have been 
produced by Texas theatre groups. She has 
also written articles on the drama and 
other subjects for various publications, 


even refuse to take part in the play because, 
to him, it seems to lack action, due to the omis- 
sion of the necessary stage business, which is 
also mighty welcome and useful to an amateur 
director. 

Such directions as U.R.E., L.C., etc., found 
in professional manuscripts, sound cumbersome, 
even puzzling, to inexperienced actors. Likewise 
such stage business as “when the curtain rises 
Peggy is in a tantrum” does not help the ama- 
teur director and actor very much. Most ama- 
teurs like to be given lines with which to ex- 
press emotion, as well as plenty of stage busi- 
ness. 

In one of my first plays I gave a character 
a line which was supposed to express deep emo- 
tion. “Why give her a line like that?” my in- 
structor wanted to know. “Why not give her 
a chance to portray emotion without the use 
of words? A professional actress can do it, and 
you should always aim at the professional 
stage.” 

That last phrase gave me a sense of super- 
iority. It was nice to be a playright aiming at 
the professional stage. 

I thereupon began to bombard big offices, 
big directors—but nothing happened. And my 
sense of superiority was soon displaced by the 
realization that I would have to start from the 
bottom up, as most playwrights have to do, and 
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allow a director in a small town of some ten 
thousand people to try out my play. 

The play was to be staged at the city audi- 
torium. All the members of the cast were dra- 
matic students, and after two or three rehear- 
sals, the director frantically telephoned me to 
come at once for a conference. And it was dur- 
ing that conference that it dawned on me that 
many of the things I had learned about play- 
writing would have to be unlearned. 

“I had to manufacture a line for that first 
scene,” the director informed me when we be- 
gan discussing the progress of the play. ‘The 
leading girl simply could not portray that emo- 
tional opening scene without some words to 
help her.” 

But remember, fellow playwright, that the 
manufactured line by the director or actor, 
might not always be as good as the one you 
would have written, had you not been aiming 
at the professional stage. The manufacured line 
might even change the meaning you had in- 
tended to convey, and thus spoil the whole 


play. 
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During the rehearsal of the above-mentioned 
play, I said to one of the players: “Please let 
me change this line. It doesn’t sound right.” 
And did I change the line, you ask? Why, yes, 
I changed it. That is, I changed the line in the 
script. In fact, I changed several lines. Fancy 
my chagrin when on the night of the perfor- 
mance I discovered that the actors had not 
taken the trouble to memorize the new lines. 
That incident taught me to make the lines as 
near perfect as I can make them before send- 
ing out or trying out a script. It may save 
postage as well as other unhappy embarrass- 
ments. 

If you are one of the fortunate playwrights 
who do not have to climb from the bottom 
up, congratulations! But I, for one, had to quit 
aiming at the professional stage before I could 
do anything with my first plays. And my advice 
to a beginning playwright would be—that 
he write his play so that it will be easy for 
amateurs to handle. Professionals, if they hap- 
pen to see it, will feel at liberty to change it 
to suit themselves anyway. 


PRIMITIVE 
By BESS SAMUEL AYRES 


You say the picture is too bright, 
Unreal, and overdone; 

But have you ever seen a dawn 
Of color-maddened sun? 


And now you say this bit of verse 
Is unrestrained, and wild; 

I smile, because to me it seemed 
Inadequate, and mild. 


But you are circumspect and sane, 
And walk by noonday light; 

I go to meet the flaming dawn, 
And do not fear the night. 


American Fiction Guild Re-Elects Arthur J. Burks 


S a result of mail balloting by members, the fol- 

lowing officers for the year beginning Novem- 

ber 1, 1935, were elected by the American Fic- 
tion Guild: 

President, Arthur J. Burks. 

Vice presidents, Erle Stanley Gardner, Sewell Peas- 
lee Wright, Willard E. Hawkins, Albert Richard 
Wetjen, William C. Lengel, Harry Steeger. 

Treasurer, Doone Burks. 

Secretary, Paul Ernst. 

To this board of officers is added a public rela- 
tions committee consisting of Ed Bodin, chairman, 
George Armin Shaftel, Otis Adelbert Kline, Harry 
Lee Fellinge, L. Ron Hubbard, Linda Roberts, and 
Louise Rice. 


John G. Wildberg is national counsel, Jane Weston 
is executive secretary, and Flora Mai Holly, special 
consultant. 


The first act of Arthur J. Burks—the first president 
of the American Fiction Guild upon its organization 
four years ago—upon his re-election after a year of 
retirement, was to prepare a long bulletin, much 
along the line of a heart-to-heart talk with individual 
members. He promised that Guild service to members 
would be extended this year and asked especially for 
suggestions. 


Eligible writers desiring to join with the American 
Fiction Guild in this, its fifth year of activity, may 
address it at the new headquarters, 526 Hudson St.. 
New York. 


= 


December. 1935 


. . . By JOHN T. BARTLETT, 


1. You Can Write Business ARTICLES— 
PROBABLY 


HERE are over 2000 business publica- 

tions in the United States. Several hun- 
dred of these regularly buy free-lance contribu- 
tions; over half do, on occasions. New York and 
Chicago are the principal publishing centers, 
but St. Louis, Boston, San Francisco, Los An- 
geles, Atlanta, and other large cities sponsor 
miany magazines. 

Basic principle is coverage. Business papers 
give all parts of their national or regional terri- 
tory a place in contents. 

Common production system is an editor 
(with, perhaps, an assistant or two) who de- 
pends for a large share of editorial material on 
free-lances. Some editors travel much. Rates 
vary a good deal ('4c to 2c a word), and so 
does volume of material bought. Entirely staff- 
written magazines are, for the most part, small 
ones, whose coverage is imperfect. 

A. & J. readers, unfamiliar with business 
magazines, can get sample copies by sending 
postcards to a dozen or fifteen representative 
publications listed in the A. & J. Quarterly 
Market List, or they can collect specimens 
from their grocer, dry goods merchant, drug- 
gist, insurance man, and other busines men 
they patronize. 

One does not have to be college-trained in 
accounting, advertising, or other business sub- 
jects, in order to write business articles. The 
writer does not, necessarily, have to have ex- 
perience in business. Ordinarily, editors do not 
require the contributor to submit qualifica- 
tions. 

Many women write business articles, earning 
side income of consequence. 

It is a common experience for beginning 
writers to have their first business article ac- 
cepted. 

Compared with fiction, it is very easy for the 
beginning writer to “try out” the business art- 
icle market. Most short-stories run to several 
thousand words. The great bulk of business ma- 
terial ranges from 200 to 1200 words. Work- 
ing evenings only, the writer can have dozens 
of individual manuscripts in circulation by the 
end of a single month. 

“I don’t understand business!” protests a 
reader. We reply, “There may be much about 
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WRITING FOR_ THE 
BUSINESS MAGAZINES 


Co-Publisher and Associate Editor, The Author & Journalist 


business you do not understand, but certain 
sides are likely to appeal. For example, you 
probably find advertising and window displays 
interesting. You give heed to salesmanship— 
negatively, certainly, when a sales person. is 
discourteous or inexpert; it is an easy step to 
an interest in the positive side, the things of 
salesmanship which are effective. 

“If, as a child, you liked the circus, you will 
get a thrill out of merchandising ‘stunts,’ arti- 
cles dealing with which have an excellent mar- 
ket.” 

Almost anyone who can put sentences to- 
gether with a small amount of skill can do an 
occasional business article, and sell it. 

How far a writer goes depends upon the 
degree in which he possesses important qualifi- 
cations. The more a writer understands about 
business, the more accurate his appraisals of 
elements and factors, the more successfully he 
will write. The greater his skill in rapid gather- 
ing of material (which, principally, will be by 
interview), the more articles he will sell. In 
proportion as he develops versatility will his ar- 
ticles appeal. The top-notch business writer 
gathers and writes articles with several times 
the skill that most business editors have. 

The writer who doesn’t care for business, 
who does not get more pleasure out of doing 
a business article than working over a piece of 
fiction, will not go very far. It takes enthus- 
iasm, a passion for the thing, to obtain very 
considerable success. 


The ability to do large volume is indispen- 
sable. Of course, much here depends on prac- 
tice. Professionals write from 10,000 to 20,000 
words a week—as many as 50 pieces of mate- 
rial, based on, perhaps, as many as 60 inter- 
views. In a single week, they may aim articles 
at as many as 30 different publications, in as 
many trades and industries, the variety in these 
shown by such examples as air-conditioning, 
brick manufacture, banking, retail drugs. 

The A. & J. Quarterly Handy Market List, 
on pages ??, ?? and ??, contains the article 
needs of several hundred business papers. This is 
a select list, including the business papers which 
are the largest buyers. Study requirements care- 
fully. You may think at once of one or more 
salable articles you can do. 


(Next Month: Eight Kinds of Business Articles) 


| 
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THE AUTHOR & JOURNALIST’S 
AANDY MARKET LIST 


FOR LITERARY WORKERS + 


« PUBLISHED QUARTERLY 


DECEMBER, 1935 


The Handy Market List is designed to give, in brief, convenient form, the information of chief importance to 
writers concerning periodical markets. Constant vigilance is exercised to keep this list up to the minute. New pub- 
lications, changes of address, and changes of editorial policy are closely followed in preparing for each quarterly publi- 
cation. Only a few obvious abbreviations are employed; M-20 means monthly, 20 cents a copy; 2-M, twice monthly; 


Bi-M, bi-monthly; W-15, weekly 15c: Q, quarterly, etc. 


Numbers indicate preferred word limits. Acc. indicates pay- 


ment on or reasonably soon after acceptance; Pub., payment on or after publication. First-class rates, around 5 cents 
a word; good rates, an average around 1 cent or better; fair rates, around % cent; low rates, under % cent. Editor’s 
name is given when availahle. When possible the name of magazine is followed by a key-word indicating the publish- 
ing house by which magazine is issued. S. & S. indicates Street & Smith; Doubleday indicates Doubleday, Doran & Co.; 
Mag. Pubs. indicates Magazine Publishers, etc. The notation ‘‘Slow”’ after a listing is a warning that delays in pay- 
ment or non-payment for material have been reported; writers submit manuscripts to such markets at a risk. 


LIST A 


General periodicals, standard, literary, household, popular and non-technical, which ordinarily pay on acceptance at rates of about 
1 cent a word or better. 


Action Stories, (Fiction House) 461 8th Ave., New York. 
(Bi-M-20) Fast-moving, dramatic Western short-stories 3000 
to 6000; novelettes 12,000 to 14,000; novels 25,000 to 30,000; 
some woman interest. John F. Byrne. lc up, Acc. 

Adventure, (Popular) 205 E. 42d St., New York. (M) Dis- 
tinctive adventure short-stories, novelettes. Howard Bloomfield. 
1%e up, fillers 1c, Acc. 

Ainslee’s Magazine, (S. & S.) 79 7th Ave., New York. (M-15) 
Love short-stories 4000 to 6500; serials 30,000. Daisy Bacon, 
Esther J. Ford. Good rates, Acc. 

All Story, (Munsey) 280 Broadway, New York. (W-15) Dra- 
matic, emotional love short-stories, heroine’s viewpoint, 4000 to 
7,000, novelettes up to 12,000; complete novels 25,000. Amita 
Fairgrieve. Good rates, Acc. (New writers, Pub.) 

All Western, (Dell) 149 Madison Ave., New York. (M-10) 
“Different,”” well-plotted Western short-stories 5000, novelettes 
10,000 or 20,000; little or no love interest. Special articles on 
the West. pan Mowre. Good rates, Acc. 

America azine, The, (Crowell) 250 Peek Ave., New 
York. (M. “>s) Short- stories 3500 to 6000; serials 50,000; short 
shorts 1500 to 1800; mystery novelettes 50,000 to 25,000. Arti- 
cles usually arranged for or staff-written. Sumner N. Blossom; 
Albert Benjamin, fiction Ed. Good rates, Acc. 

American Mercury, The, 570 Lexington Ave., New York. 
(M-50) Sophisticated reviews, comment, essays; serious and 
political articles, short-stories, verse. Paul Palmer. 2c up, Acc. 

American Scholar, The, (Phi Beta Kappa) 145 W. 55th St., 
New York. (Q-50) Scholarly, non- -technical articles and essays 
on literature, art, science, economics, politics, education, etc., 
ahout 3500; brief accounts of scholarly scientific projects; ap- 
propriate long and short poems; no fiction. Wm. Allison shi- 
mer. $5 to $50, Acc. 

Argosy, (Munsey) 280 Broadway, New York. (W-10) Action 
fiction, romantic elements, colorful hackground. Short-stories 
1000 to 7000; novelettes 10,000 to 20,000; serials up to 60,000 
(instalments of 10,000); prose fillers 100 to 400. Frederick 
Clayton. Good rates, Acc. (New writers, Pub.). 

Asia, 40 FE. 49th St., New York. (M-35) Interpretative arti- 
cles on oriental life, politics, art, culture, exploration and 
a Russia a. 1500 to 4000. Oriental fiction. Rich- 

Walsh. 2c, 

Astounding Srey ‘S & S.) 79 7th Ave., New York. (M-20) 
Pseudo-scientific, fast-moving fiction, woman interest permitted. 
Short-stories up to 6000; novelettes 12,000 to 20,000. F. Orlin 
Tremaine, 1c, Acc. 

Atlantic Monthly, 8 Arlington St., Boston. (M-40) Essays, 
human-interest articles; sketches, short-stories, verse: high lit- 
erary standard. Ellery Sedgwick. Good rates, Acc. 


Ballyhoo, (Dell) 149 Madison Ave., New York. (M-15) Hu- 
morous cartoons, gags. Norman Anthony. Good rates, Acc. 


Bill Barnes Air Trails.. (S. & S.) 79 7th Ave., New 
Yorx. (M-10) Air short-stories 3000 to 5000; novels. arranged 
for; air articles 2000 to 3000. F. Orlin Tremaine, 1c, Acc. 


Black Mask, (Warner) 578 Madison Ave., New York. (M-15) 
Swift-running, clearly understandable action stories in crime-de- 
tective field, likable, he-man heroes; short-stories 4000 to 
novelettes 12,000 to 15,000. Joseph ‘T. Shaw. Good rates, Acc. 

Blue Book, (McCall) 230 Park Ave., New York. (M-15) 
Western, mystery, adventure short-stories, novelettes. True- 
experience contests. Donald Kennicott. 2c up, Acc. 

Breezy Stories and Youngs, 55 W. 3rd St. York. (M-20) 
Love short-stories with sex interest. ; novelettes 
8000 to 10,000. Phil Painter. Ic, Acc. 

Canadian Home Journal, 71 Richmond St., W., Toronto, Ont. 
(M-10) Short-stories up to 5000, 4 to 6-part serials; articles of 
interest to Canadian women up to 2500. W. Dawson. 
rates, Acc. 

Chatelaine, The, (Maclean) 481 University Ave., Toronto, 
Canada. (M-10) Short-stories of Canadian woman interest, love, 
married-life problems, parental problems, mystery. adventure, 
3500 to 5000; short serials. Articles, Canadian woman interest, 
up to 2000. Byrne Hope Sanders. lc up, Acc. or Pub. 

Clues-Detective Stories, (S. & S.) 79 7th Ave., New York. 
(M-10) Rapid-action detective ficticn, woman interest. Short- 
stories up to 5000; novelettes 9000 to 15,000. F, Orlin Tre- 
maine. lc, Acc. 


College Humor, (Thrilling) 22 W. 48th St., New York. 
(M-25) Humorous articles, short-stories, sketches, miscellany, 
cartoons. Dorothy Ann Blank. Good rates, Ace. 

College Life, (Thrilling) 22 W. 48th St., New York. (O- 
25) Swift-moving, realistic short-stories, collegiate or other 
adolescent background, sex interest, 3000 to 5000; short short- 
stories 1000, articles 1200; humorous verse 4 to 6 lines; jokes; 
editorials 300. N. L. Pines, 1%c up, verse 10 to 20c line, jokes 
35 to 50c, Acc. 

Collier’s, (Crowell) 250 Park Ave., New York (W-5) Short- 
stories up to : serials up to 60,000; articles on popular 
— of the day 3500 to 5000; editorials: short short-stories. 
Wm. L. Chenery. First-class rates, Acc. 

rote 45 Wall St., New Haven, Conn. (M-10) Knights 
of Columbus publication. Articles on contemporary science, 
travel, sport, topics of general interest _for men to 3500; 
action short-stories 5000; verse. John Donahue. to 3c, Acc. 

Cosmopolitan, (Hearst) 959 8th Ave., New rane (M-25) 
Short-stories 3000 to 10,000; short shorts 1000 to 2000; short 
novels 20,000 to 40,000; serials, book-length novels; articles of 
national import 1000 to 4000. Harry Payne Burton. First-class 
rates, Acc. 

Country Gentleman, (Curtis) Independence Sq. Philadelphia. 
(M-10) Short-stories up to 6000; full length serials; articles of 
interest and importance to agricultura world; articles for 
women readers; humorous_sketches; 3 Jokes: miscellany for boys’ 
and girls depts. Philip S. Rose. irst-class rates, Acc. 

Cowboy Stories, (S. & S.) 79 7th Ave., New York. (M-10) 
Fast-action Western short-stories, modern elements permitted, 
re 5500; novelettes 10,000 to 15,000. F. Orlin Tremaine. 
c, Ace, 


D. A. C. News, Detroit Athletic Club, Detroit, Mich. (M-25) 
Humorous short-stories, articles up to 1500 words; verse, jokes, 
fillers, art work, cartoons; cartoon ideas. Chas. A. Hughes. 
First-class rates, Acc. 

Daredevil Aces, (Popular) 205 E. 42d St., New York. (M-15) 
Thrilling Western-front_air short-stories 5000 to 7500; novel- 
ettes 15,000 to 20,000. Edythe Seims. 1c up, Acc. 

Daring Detective, (Fawcett) 529 S. 7th St., Minneapolis. (M- 
10) Illustrated dramatic fact crime stories up to 5000; must 
have woman interest; love crimes, triangles, etc. John J. Green. 
lc up, photos $3, Acc. Advisable to query. 

Delineator, (Butterick) 161 6th Ave., New York. (M-10) Dra- 
matic, human short-stories 2000 to 3500; serials: articles. Oscar 
Graeve. First-class rates, Acc. 

Detective Fiction Weekly, (Munsey) 280 Broadway, New 
York. (W-10) Detective, crime, mystery short-stories 2000- 
6000; novelettes 8000-15,000; serials 40,000-80,000. Fact stories 
of murder mysteries 2000-8000; fillers 200. Duncan Norton- 
Taylor. 1%c. Acc. (New writers, Pub.) 

Detective Story Magazine, (S. & S.) 79 7th Ave., New York, 
(M-20) Swift-moving action detective short-stories 2500 to 
novelettes 25,000 and 45,000; true crime stories 300 to 2500, 
F. E. Blackwell; Dorothy C. Hubbard, associate. Ic up, Acc. 

Detective Tales, (Popular) 205 E. 42nd St., New York (M) 
Emotional short-stories against a crime background up to 
4000; novelettes 9000; novels 15,000; dramatic situations, glam- 
erous detective action. Rogers Terrill. 1c, Acc. 

Dime Adventure, (Popular),, 205 E. 42nd St., New York. (M) 
Adventure short-stories 4000-6000, rnovelettes 12,000-18,000. No 
woman interest. Some sport, Western, detective fiction. Al- 
den H. Norton. lc, Acc. 

Dime Detective Magazine, (Popular) 205 E. 42d St., New 
York. (M-10) Mystery and action short-stories 5000, emphasiz- 
ing menace and horror; novelettes 10,000 to 15,000. Harry 
Steeger. lc up, Acc, 

Dime Mystery, (Popular) 205 E. 42d St., New York. (M-10) 

Thrills, chills, mystery, in novels 17,000; novelettes 9000 to 

; short-stories up to 6000; minor love interest. Rogers 
Terrill. lec up, Acc. 

Dime Sports, (Popular), 295 E. 42nd St., New York. (M) 
Sport short-stories; novelettes 12, 000-20,000, youthful players, 
actual games featured. Joseph Cox. 1c, Acc. 

Dime Western Magazine, (Popular) 205 E. 42d St., New 
York. (2M-10) Strongly emotional Western short-stories 2000- 
6000; novelettes 10,000; novels 18,000, girl interest, realistic 
characterization. Rogers Terrill, 1c up, 


= 
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Doc Savage Magazine, (S. & S.) 79 7th Ave., New York. 
(M-10) Action-adventure, modern-Western short-stories up to 
6000, American heroes, any lucale. John L. Nanovic. lc, Acc. 


Dynamic Adventures, (S. & S.) 79 7th Ave., New York. 
novelettes 


(M-10) <Action-adventure short-stories 3000-5500, 
9000-15,000. F. Orlin Tremaine. lc up, Acc. 
Elks Magazine, 50 E. 42d St., New York. (M-20)_ Short- 


stories up to 5000; articles, photos, cartoons. Joseph T. Fan- 
ning. First-class rates, Acc. 

Esquire, 919 N. Michigan Ave., Chicago. (M-50) Sophisti- 
cated unsentimental articles; masculine viewpoint; essays, 
sketches, short-stories, 1500-2500; cartoons, cartoon ideas. (No 
women writers.) Arnold Gingrich. 3 to 10c, Acc. 

Famous Detective, (Macfadden) Chanin Bldg., New York. (M) 
True detective stories, preferably under official by-line. Bert 
Bowden. 2c, Acc, 

Farmer’s Wife, 61 E. 10th St., St. Paul, Minn. (M-5) Arti- 
cles for farm women of general and household interest; short- 
stories especially for young women, short serials, verse, car- 
toons. F. W. eckman. lc up, Acc. 

Film Fun, (Dell) 149 Madison Ave., New York, (M-20) Jokes, 
quips, epigrams. Lester Grady. $1.50 to $2, Acc. 

Five Novels, (Dell) 149 Madison Ave., New York. (M-20) 
Western, adventure, sport, mystery, romantic novels 18,000 to 
20,000, love interest. F. A. McChesney. 14c, Acc. 

Foreign Service, Broadway at 34th St., Kansas City, Mo. (M) 
War short-stories up to 3000, short-shorts of interest to E. 
F. veterans. Illustrations. Barney Yanofsky. 2c up, Acc. 


G-8 and His Battle Aces, (Popular) 205 E. 42d St., New York. 
(M-15) Western front air short-stories 5000. Novels arranged 
for, Edythe Seims. lc, Acc. 

G-Men, (Thrilling) 22 W. 48th St., New York. (M-10) Glam- 
orous short-stories around activities of Federal Bureau of In- 
vestigation 1000 to 8000; complete novels. Leo Margulies. ic 


up, Acc. 
Good Housekeeping, (Hearst) 57th St. and 8th Ave., New 
York. (M-25) Young love short-stories up to 5000, serials, 


verse 3 to 4 stanzas. Overstocked on articles. W. F. Bigelow. 


First-class rates, Acc. 


Harper’s Bazaar, 572 Madison Ave., New York. (M-50) Light, 
sammeene articles on social phases; love, domestic, rural short- 
stories, novelettes, serials. Beatrice Kaufman. Good rates, Acc. 

Harper’s Magazine, 49 E. 33d St., New York. (M-40) Human- 
interest articles; essays; short-stories 4000 to 7000; serials up 
to 60,000; verse; high literary standard. Lee F. Hartman. First- 
class rates, Acc. 

Holland’s, The Magazine of the South, Main and Second Sts., 
Dallas, Texas. (M-iv) Articles of interest to Southern women; 
romantic, action, character short-stories 2000 to 60U0; serials 
— to 60,000; verse. F. P. Holland. 1%c up, photos $2 up, 

cc, 

Hooey, (Popular Mags., Inc.) 4166 W. Broadway, Robbins- 
dale. M Minn, (M-15) Sophisticated cartoons, ideas for cartoons. 
E. J. smithson. Good rates, Acc. 

Horror Stories, (Popular) 205 E. 42d St., New York. (M-15) 
Mystery, terror short-stories u Bg 6006; novelettes 10,000 to 
15,000. Rogers Terrill. lc up, 

Household Magazine, 8th and —— Sts., Topeka, Kan. 
(M-10) Household and general articles, short-stories about 1000, 
also 2500 to 3 serials 20, to 50,000; verse. Nelson An- 
trim Crawford. 2c up, verse 50c line, Acc. 


Inside Detective, (Exposed Pub. Co.) 149 Madison Ave., New 
York. (M-10) ‘True crime, detective stories, under official by-line, 
articles 1500 to 6000. West F. Peterson. 14%c, photos $2.50, Acc. 


Ladies’ Home Journal, (Curtis) Independence Sq., Philadelphia. 
(M-10) Articles 3000 to 5000; short-stories 5000 to 7000, serials, 
short lyric verse. Bruce Gould, Beatrice Blackmar Gould. 
First-class rates, Acc. 

t Story Magazine, (Fiction House) 461 8th Ave., New 
(Bi-M-20) Fast-moving, melodramatic Western short- 

stories 3000 to 6000; novelettes 12,000 to 14,000; novels 20,000 

to 25,000; some woman interest. John F. Byrne. le up, Acc. 

Liberty, (Macfadden) Chanin Bldg., New York. (W-5) Ro- 
— adventure, humorous short-stories, youthful appeal, 1000 

; serials about 42,000; timely human-interest articles. 
Wm, Maurice Flynn. First- class rates, Acc. 
Life, 60 E. 42d St., New York. (M-15) Humorous sketches 


Laria' 
York. 


ye to 800. Geo. T. Eggleston. 5 to 8c, topical paragraphs, $3, 
ce, 

Lone le, The, (Thrilling) 22 W. 48th St., New York. 
(M-10) Thrilling war-air short-stories 1000-6000. Leo Mar- 


gulies, Ed, Director. 1c, Acc. 

Love and Romance (Macfadden) Chanin Bldg., New York. 
(M-15) True, first-person, confession say a -stories; serials 
25,000 to 40,000. Henry Lieferant. 2c, A 

Love Story Magazine, (S. & S.) 79 7th ais ae York. (W- 
15) Modern love short-stories 3500 t “ Bee novelettes 6500; 2 
to 4-part serials, installments 5000 7000; verse up to 16 
lines. Daisy Bacon; Esther J. Ford. Be rates, Acc. 


Maclean’s (Maclean) 481 Ave., Toronto, Canada. 
(2M-5) Short-stories, Canadian, love, romance, sea, mystery, 
adventure, outdoor interest, up to 5000; serials 30,000 to 65,000. 
Articles of Canadian interest. H. Napier Moore. lc up, Acc. 

Mademoiselle, 485 Madison Ave., New York. (M-20) Youth- 
ful, smart, romantic, witty short-stories 1000 to 5000; light, 
brisk sketches, ~ 1000 to 5000; cartoons; 
cartoon ideas smond Hall. 2c, Acc. 

Master Detective, The, (Macfadden) Chanin Bidg., New York. 
(M-15) True crime stories 4000 to 7000. John Shuttleworth. 
2c, photos $1 to $5, Acc. 

McCall’s Magazine, (McCall) 230 Park Ave., New York. (M- 
10) General = household interests; short- Stories 2500-7000, 
serials. Otis L. Wiese. First-class rates, Acc, 
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Modern Romances, (Dell) 149 Madison Ave., New York. (M- 
10) First-person confession short-stories up to 7500; novelettes 
= to ge 3 and 4 part serials; short lengths 1100. Helen J. 

ay. 2c, 


_ National Geographic Magazine, 1156 16th St., N. W., Wash- 
ington, D. C. (M-50) Official journal National Geographic So- 
ciety. Authoritative human-interest articles on geographic sub- 
jects with photos. Guilvert Grosvenor, First-class rates, Acc. 
_ New Republic, The, 40 E. 49th St., New York. (W-15) Ar- 
ticles on current social, political, economic questions 1500 to 
25UU; sketches of character background 1000; short-stories 1500; 
exceptional verse. Bruce Bliven. 2c, Acc. 

New Yorker, The, 25 W. 43d St., New York. (W-15) Short- 
stories and humor 400 to 2000; factual and biographical material 
up to 2500; verse. Good rates, Acc. 

Nick Carter Magazine, (S. & S.) 79 7th Ave., New York. (M- 
10) Detective-action short-stories up to 6000, detective heroes; 
novelettes up to 12,000. John L. Nanovic. lc, Acc, 


Official Detective, 731 Plymouth Court, Chicago. (2M) True 
detective crime-detection stories. Harry Keiler. 2c, Acc. 


Parents’ Magazine, The, 9 E. 40th St., New York. (M-25) 
Articles on itamuly relationships, child care, etc., 2500-30U0. 
Clara Savage Littiedale. 1 to 1¥%c, Acc.; jokes, pointers for 
parents, recipes, childhood and teen-age probiems, $1 each, Pub. 

Pennac, The, Rittenhouse Square, Philadelphia. (M-25) Sport 
articies, storyettes, humor to 1500, . A. Kelly. 
photus $1 up, Acc, (Uverstocked.) 

Pete Rice Magazine, (S. & S.) 79 7th Ave., New York. 
(M-i0) Western action short-stories 2000 to 6U00; novelettes 
10,UW0 to 12,UUU, old-time and modern; love imterest permitted. 
John L. Nauovic. lc, Acc. 

Phantom Detective, The, (Thrilling) 22 W. 48th St., New 
York. _(M-1U) fast-action detectuve, crime short-stories 1000- 
Leo Marguiues, Ed. Director. lc up, Acc. 

Pictorial Review, (Hearst) 222 W. 39th St., New York. (M- 
10) of interest to women 2500 to short-stories, 
novelettes, serials, occasional verse. Herbert Kk. Mayes. First- 
class rates, Acc. 

Popular Detective, (Thrilling) 22 W. 48th St., New York. 
(M-i5) Detective short-stories, -6000; novelettes 8000-10,- 
novels 15,000-2U,000. Leo Marguiies. Ic, Acc. 

Popular Western, (Thrilling) 22 W. 48th St., New York. 
(M-15) Western short-stories 1000-6000; novelettes 8000-10,000; 
novels 15,UuU-2U,000. Leo Margulies. lc, Acc. 

_ Public Enemy, (Dell) 149 Madison Ave., New York. (M-10) 
Fast-action suort-stories of G-men, love interest subordinate, 
4u00-6UU00.  45,0UU-word novel written by contract. West 
terson. 1c, 


Railroad Stories (Munsey) 280 Broadway, New York. (M-15) 
Shoit-stories, noveieites, nrst-person true taies, railroad back- 


ground including trolley cars 1500-15,000. Query on_ fact 
freeman H. Hubbard, 1c up, Acc, (New writers, 
uv.) 


Ranch Romances, (Warner) 578 Madison Ave., New York. 
(Bi-W-15) Western love short-stories to 6UU0; novelettes . 
10,000 to 12,000; novels 25,000 to 30,000; serials under 60,000; 
hliers up to 500; verse. kanny Ellsworth. lc, Acc. 

Rangeland Romances, (Popular) 205 E. 42nd St., New York. 
(M-1U) motional short-stories, old West, woman's view- 
point. Rogers ‘lerriil. lc up, Acc. 

Real Detective, 444 Madison Ave., New , (M-25) True 
illustrated crime stories; 5000 to 6U00. R. Mickam. 1%ec, 
photos $2 to $3, Acc. 

Redbook, (McCall) 230 Park Ave., New York. (M-25) Short- 
stories, ser:als, complete novels, feature articles, short humor, 
cartoons. Edwin Balmer. First-class rates, Acc. 

Redseal Western, (Periodical House) 67 W. 44th St., New 
— (M) Western short-stories, novelettes. Rose Wyn. le, 

CC. 

Rymantic Stories, (Fawcett) Fawcett Bldg., Greenwich, Conn. 
(M-10) First person, romantic confession short- stories up to 
450, serials up to 15,000, articles 2000-3000; short shorts 1000- 
1500. 1 to 1&%c, Acc. 

Rotarian, The, 35 E. Wacker Drive, Chicago. (M-25) Author- 
itative articles on business and indestey travel sketches, hu- 
= essays, 1500 to 2000. Leland D. Case. First-class rates, 

ce 

Rural Progress, 22 W. Monroe St., Chicago. (M-10) Illus- 
trated feature articles of Mid-West interest; short-stories with 
wide appeal 1200 to 1800; jokes, art work, cartoons, cartoon 
ideas, photos. L. K. Childers. 3c up, jokes $3 to $6, Acc. 


Post, The (Curtis) Independence Sq., Phila- 
5000 


day Evening 
(W-5) Articles on timely topics 3000- ; short- 
humorous verse; skits, 


Satur 
delphia. 
stories 5000-9000; serials up to 90,000; 
cartoons. George Horace Lorimer. First-class rates, Acc. 
Scribner’s Magazine, 597 Sth Ave., New York, (M-35) Criti- 
cal and interpretative articles 1000 to ; short-stories up to 
; little verse. Alfred Dashiell. Good rates, Acc, 
Secret Agent ‘‘X’’, (Periodical House) 67 W. 44th St., New 
York. (M-10) Detective short-stories 3000 to 6000; novelettes 
10,000 to 15,000, sinister note, menace and horror. Detective 


articles. Rose Wyn. ic, shortly after Acc. 
Secret Service Operator No. 5, (Popular) 205 E. 42d St., New 
York. (M-10) Secret service short-stories up to 5000; lone- 


handed struggle against large foreign espionage odds. Rogers 
Terrill. 1c, Acc. 

Shadow Magazine, (S. & S.) 79 7th Ave., New York. (2M-10) 
Action, detective short-stories 1500 to 6000, detective or police 
heroes. John L. Nanovic. lc, Acc. 

Short Stories, (Doubleday) Garden City, New York. (2-M-25) 
Adventure and mystery short-stories up to 6000, novelettes 
10,000-12,000; complete novels; serials 25,000-60,000, outdoor 
fillers 50 to 500. True adventures up to 1000. Harr E. Maule, 
Ed.; Dorothy MclIlwraith, Mng. Ed. Good rates, jo 


| 
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Ss Fighters, (Thrilling) 22 W. 48th St., New York, (M-10) 
Thrilling air-war short-stories 1000-6000. Leo Margulies, Ed. 
Director. 1c, Acc. 

Smokehouse Monthly, (Vopular Mags., Inc.) 4166 W. Broad- 
way, Robbinsdale, Minn. (M-15) Jokes, wisecracks, cartoon 
suggestions, cartoons, epigrams, ballads. E. J. Smithson, Jokes 
$2 up, verse 15c line, Acc. 

Sport Story Magazine, (S. & S.) 79 7th Ave., New York. 
(2M-15) Competitive sport short-stories up to 0; novelettes 
up to 12,000 (query on serials, articles). Ronald Oliphant. Good 
rates, Acc, 

Startling Detective Adventures, (Fawcett) Fawcett Bldg., 
Greenwich, Conn. (M-15) True detective stories, solved cases, 
1000-5000; serials 2 to 3 parts, 4000-5000 each installment; 
photos essential. Convict, police cartoons. John J. Green. 1¥c 
up, photos $3 up, cartoons $5, Acc. (Advisable to query.) 

Star Western Magazine, (Popular) 205 E. 42d St., New York. 
(M-15) Dramatic, emotional, colorful short-stories of the old 
west, girl interest, up to 6000; novelettes 10,000-12,000. Rogers 
Terrill. le up, Acc. 

Street & Smith’s Complete Magazine, (S. & S.) 79 7th Ave., 
New York. (Tri-W-15) Adventure, mystery, detective short- 
stories, novelettes up to 30,000; verse. E. C. Richards. Good 
rates, Acc. 

Sweetheart Stories, (Dell) 149 Madison Ave., New York. (M- 
10) Glamorous, modern love short-stories of vital, romantic 
girls, mystery and adventure elements, 3500-5000; novelettes 
10,000-15,000. Helen MacVichie. 1 to 1¥%c, Acc. 


Terror Tales, (Popular) 205 E. 42d St., New York. | (M-15) 
Mystery short-stories with eerie overtones; love interest, 
5000; novelettes 10,000; novels 17,000. Rogers Terrill. 1c up, 

ce, 


This Week (United Newspapers Mag. Corp.) 230 W. 4lst St., 
New York. (W) Adventure, romantic, mystery short-stories 
1500 to 5000; serials 30,000, installments of 3500; short articles 
on popular science, travel adventure, personalities 1000 to 1800 
with photos; animal photos, fillers, jokes, cartoons, cartoon 
ideas. Mrs. William Brown Meloney. Good rates, 

Thrilling Adventures, (Thrilling) 22 W. 48th St., New York. 
(M-15) Action short-stories 1000-6000; pr velettes 8000-10,000° 
novels 15,000-20,000. Foreign locales; American heroes; slight 
woman interest. Leo Margulies, Ed. Director. 1c, Acc. 

Thrilling Detective, (Thrilling) 22 W. 48th St., New York. 
(M-10) y detective short-stories 1000-6000; novelettes 8000- 

000; novels 15,000-20,000. Leo Margulies, ka. Director. lec, 

ce. 

Thrilling Love Magazine, (Thrilling) 22 W. 48th St., New 
York. (M-10) Thrilling love short-stories 1000-6000; novelettes 
8000-10,000; novels 15,000-20,000, girl’s viewpoint. Leo Mar- 
gulies, Ed. Director. 1c, Acc. 

Thrilling Mystery, (Thrilling) 22 W. 48th St., New York. 
(M-10) Horror-terror short-stories, detective-mystery angle, 
woman interest, 1000-10,000. Leo Margulies. lc, Acc. 

Thrilling Ranch Stories, (Thrilling) 22 W. 48th St., New 
York. (M-15) Romantic action Western short-stories told from 
cowboy’s angle, 1000-6000; novelettes 8000-10,000; novels 15,- 
000-20,000. eo Margulies. Ic, Acc. 

Thrilling Western, (Thrilling) 22 W. 48th St., New York. 
(M-15) Action-packed thrilling Western short-stories 1000-6000 
novelettes 8000-10,000; — 15,000-20,000. No love interest. 
Leo Margulies. lc up, 


The Author & Journalist 


42d St., New York. (W-10) Articles on_cur- 


Today, 152 W. 
rent topics 2500. Raymond Moley, Ed.; Fillmore Hyde, Exec. 
Ed. 5c, Acc, 


Top-Notch Magazine, (S. & S.) 79 7th foo. ow York. (M- 


10) Uutdoor adventure short-stories 3000 t 3; novels and 
novelettes 9000 to 15,000; occasional fantastic adventure stories. 
F, Orlin Tremaine. Good rates, Acc. 

True Confessions, (Fawcett) Fawcett Bldg., Greenwich, Conn. 
(M-10) First-person, confession  short-stories up to 4500; 
serials up to 15,000; articles covering social problems, love, 
rigs divorce. Hazel L. Berge. (Overstocked on verse.) 
l&c, Acc. 

True Detective Mysteries, (Macfadden) Chanin Bldg., New 
York. (M-25) True detective, crime stories with actual photos, 
under official by-line, 4000 to 7000; serials, installments of 6000 
to 7000. Send for detailed instructions and case cards. John 
Shuttleworth. Basic rate 2c, photos $2 to $5, Acc. 

True Experiences, (Macfadden) Chanin Bldg., New York. (M- 
10) True first-person confession short-stories, serials. Good 
rates, Acc, 

True Romances, (Macfadden) Chanin Bldg., New York. (M- 
10) True, confessional, a short-stories 1000 to 8000; 
true-story serials 30,000 to 60,000. 2c, Acc. 

True Story Magazine, (Macfadden) Chanin Bldg., New York. 
(M-15) first-person short-stories; serials 
25,000 to 40,000. William Jourdan Rapp. 2c, Acc. 


Vanity Fair, (Nast) 420 Lexington Ave., New York. (M-35) 
Satirical aiticles, essays on modern life, personalities, politics, 
drama, sport, etc., up to 2000; short short-stories, unusual pho- 
tos of living celebrities. F. W. Crowninshield. Good rates, Acc. 

Vogue, (Nast) 420 Lexington Ave., New York. (2M-35) Arti- 
cles on unusual travel, social activities, fashionable women’s in- 
terests; humorous angles on smart life; travel photos. Edna 
Woolman Chase. Good rates, Acc. 


Western Romances, (Dell) 149 Madison Ave., New York. 
(M-15) Romantic Western love —. stories 5000; novelettes 
10,000 or 15,000. Clifford Dowdey. 1'4c up, Acc. 


Western Story Magazine, (S. & S.) 79 7th Ave., New York. 
(W-15) Western short-stories up to 5000; complete novels 25,- 
000; serials up to 80,000, 12,000-word installments. (Query on 
serials.) F. E. Blackwell; Dorothy C. Hubbard, associate. 
Good rates, Acc. 

Whiz Bang, (Popular Mags, Inc.) 4166 W. Broadway, Rob- 
binsdale, Minn. (M-15) Jokes, epigrams, humorous rural edi- 
torials, ballads up to 64 lines, cartoon suggestions. E. J. 
Smithson. Jokes $2 up, verse 15c line, Acc. 

Wild West Weekly, (S. & S.) 79 7th Ave., New York. (W-10) 
greg “Wild West” short-stories 3000 to » novelettes 12,- 

15,000. Ronald Oliphant. Good rates, Acc. 

"Wrenaats Home Companion, (Crowell) 250 Park Ave., New 
York. (M-10) Woman’s and household interests. Articles, 
short-stories 2500-6000, serials up to 70,000. Gertrude B. Lane. 
First-class rates, Acc. 

Woman’s World, 461 8th Ave., New York. (M-10) Articles on 
women’s interests, 1000-2000; ‘short-stories 1500- 5500, serials 
25,000-30,000; short verse. R. M. Wallace. Good rates, Acc. 
(Overstocked. ) 

_ Wu Fang, (Popular) 205 E. 42nd St., New York. ap Excit- 
ing Chinese stories; up to 6000. Wm. Fay. lc up, Acc. 


LIST B 


General periodicals — (a) pay on publication, or (b) pay less than 1 cent a word, or (c) 


overstocked, or 


d) offer a very limited market, or (e) concerning which our information is “indefint 


Ace Sports, (Magazine Pubs.) 67 W. 44th St., New York. (M) 
Boxing, wrestling, baseball, basketball, hockey, college and 
professional,  getccnotegta 4 novelettes, up to 10,000. Woman in- 
terest. No first shat . A. Wyn. lc up, Pub. 

All America Sport Me main, Madison Sq. Garden Arcade, 
New York. (M-15) Not in the market. Nat Fleischer. 

All Star Adventure Fiction, (Western Fiction Pub. Co.) 11 
W. 42nd St., New York. (Bi-M-10) Fast-action adventure 
stories up to 10,000. Rates by arrangement, Acc. 

Amazing Stories, (Teck) 461 8th Ave., New York. (M-25) 
Short-stories based on correct science 5000 to 20,000; novelettes 
20,000 to 50,000. T. O’Conor Sloane, Ph.D. Yc, Pub. (Over- 
stocked. ) 

America, 329 W. 108th St., New York. (W-10) Catholic in- 
terests. Articles of timely interest, 1500-1800; verse. Rev. 
Wilfrid Parsons, S.J. 1c, Pub. 

American Astrology, 1472 Broadway, New York. (M-25) As- 
trological articles, essays, short-stories 3000; novelettes, se- 
rials, verse, news items. Paul G. Clancy. lc, Pub. 


American Cookery, 221 Columbus Ave., Boston 17. (M-15) 
Short articles on domestic science 2000-3000; essays 1000-2500; 
short-stories 1000-3000. 1c up, Acc. 


American Detective, (Artvision Pub. Co.) 551 5th Ave., New 
York. (M-25) Fact stories on current or old crimes, strong 
detective angle, up to 7000; photos. 1%c, Pub. 


American Hebrew and Jewish Tribune, 212 5th Ave., New 
York. (W-15) Articles on outstanding Jewish personalities, 
short-stories of American Jewish life, novelettes. Louis Rit- 
tenberg. %c up, photos $1 up, Pub. 


American Humorist, Emaus, Pa. (M-15) Slapstick, humorous 
short shorts, essays, dialogues, cartoons. No jokes or poetry. 
J. I. Rodale. Low rates, Pub. 


American Press, The, 225 W. 39th St., New York. (M) Suc- 
cess stories of newspapermen, problems and solutions in news- 
paper production; dramatic reportorial experiences. Percy B. 
Scott. Indefinite rates, Pub. 

American Review, The, 231 W. 58th St., New York. (M-40) 
Reviews, articles, comment. No poetry or fiction. Prefers 
query. Seward Collins. 1c, Pub. (Slow reports.) 


American Spectator, The, 132 W. 3ist St., New York. (M-10) 
Timely articles and essays up to 2500. Charles Angoff. About 
1¥%ec, Pub. 

American Stamp Digest, The, (National Scientific) 142 W. 
24th st., New York. (M-15) Popular philatelic articles up to 
1500. Kent B. Stiles. Ye, Pu 

Arcadian Life, Sulphur Springs, Tex. (M-25) Short folklore 

material, articles on rural idealism, pastoral slant; mostly 
staff written. O. E. Rayburn. Me up, Pub. 
_ Atlantica, 33 W. 70th St., New York. (M-15) Articles of 
interest to Americans of Italian origin, up to 2000; short- 
stories. Dr. F. Cassola. Payment occasionally at %c, Pub.; 
usually no payment. 


Bandwagon, The, ‘‘The Magazine of the Southwest,’’ Ramsey 
Tower Big, Oklahoma City, Okla. (M-15) Sophisticated 
sketches, satires, short short-stories 1000-1 essays 500- 
1000; short verse; news fillers; cartoons, art work; cartoon 
ideas. Martin Heflin. %c up, 10 days after Pub. 

Beaver, The, Hudson’s Bay House, Winton. Canada. (Q-25) 
Articles on travel, exploration, trade, in t Canadian North, 
up to 2500. Douglas MacKay. 1%c, Pub. 

Bedtime Stories, (Detinuer) Wilmington, Del. (M-25) Spicy, 
sexy short-stories 2500-3500; verse, jokes. Gloria Gray. “ec, \ 

Best Detective Magazine, (S. & S.) 79 7th Ave., New York. 
(M-10) Not in the market. F. E. Blackwell. 

Best Western Magazine, (Newsstand) 11 W. 42nd St., New 
York. (M)_ Western action short-stories, novels. Martin 
man. %c, Pub. 

Black Book Detective Magazine (Ranger) 220 W. 42d St., 
New York. (M-10) Mystery, detective short-stories 2000-8000; 
novelettes 10,000-15,000; novels 20,000-25,000; dramatic stories, 
human-interest conflict. Alice Phillips, Mng. Ed. Rates by 
arrangement, Acc. 

Big-Book Western, (Two-Books) 47 W. 34th St., New York. 
(M-15) Complete Western novels 15,000-75,000. Roy deS. 
Horn. Acc. 

—— articles, essays, short-stories up to 3000; interviews. 
lfred M. Cohen. lc up, Pub. 

World, 30 Rockefeller Plaza, New (M-35) 
Bridge miscellany. Ely Culbertson. No paymen 
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dian Countryman, 198 Richmond St., W., Toronto, Can- 


ada. (M) Love, adventure short-stories up to aniel 
McKee. %c, Pub. 

Canadian Geographical Journal, Victoria Bldg., Ottawa, Can- 
ada. (M-35) Illustrated geographical articles 2500- 3000. Law- 
rence J. Burpee. 34c up, Pub. 


Canadi M i 347 Adelaide St., W., Toronto, Canada. 
(M-10) Articles on Canadian topics up to 3000, short-stories up 
to 5000. Joseph Lister Rutledge. Up to 1c, Pub. 

Cheerio! 612 N. Michigan Ave., Chicago. (M-10) Cheerful 
stories, articles, verse, jokes, puzzles, cartoons, etc., for hos- 
pital patients and shut-ins. Jence F. Thompson. ¥% to lc, Pub., 
or by arrangement. 

Chicagoan, The, 407 S. Dearborn St., Chicago. (M-25) So- 
phisticated, humorous articles, essays 1500-2000. Milton S. 
Mayer. Rates not stated. 

Christian Century, The, 440 S, Dearborn St., Chicago. (W)- 
15) Articles on economic and social topics. Usually no payment. 

Collegiate Digest, P .O. Box 472, Madison, Wis. (W-5) Ar- 
o on college subjects 500; photos. Varying rates, phctos 
$3, Acc. 

Column Review, 545 Fifth Ave., New York. (M-25) Material 
about newspaper ee satires on columning, up to 1500. 
Paul Yawitz. % to 2c, Acc. 


Saotine, Augusta, Me. (M-5) Offers no market. V. V. Det- 
wuiler, 
Common Sense, 315 4th Ave., New York. (M-25) Factual, 


economic, political articles with social implications up to : 
verse up to 100; news items, cartoons, cartoon ideas. A. M. 
Bingham. No payment. 

Commonweal, The, 386 4th Ave., New York. (W) Catholic re- 
view. Articles up to 3000; verse. Michael Williams. 1c to 2c, 
verse 40c line, Pub. 


Complete Northwest Novel Magazine, (Winford) 165 Frank- 


lin St., New York. (Bi-M-15) Action short-stories of the 
Northwest Mounted, logging, mining, 2500-6000; novelettes 
10,000-12,000. L. H. Silberkleit. %c to Me, Acc. 

Complete Western Book, (Newsstand Pubs.) 11 W. 42d St., 
New York. (M-20) Adult Western short-stories 5000-7500; 
moveleties 10,000-20,000. Martin Goodman. Rates by arrange- 
ment, Acc, 


Current Controversy, (K. R. Pub Corp.) 101 W. 58th St., New 
York. (M-25) Timely controversial, provocative articles in 
politics, foreign affairs, science, religion, art, sport, etc., up to 
2 lc, Pub. 

Curvent History, (N. Y. Times Co.) 229 W. 43d St., New 
York. (M-25) Authoritative. readable articles on political, eco- 
nomic, social, cultural events, developments in America and 
abroad, 3000 to 4000. 2c up, Pub. 


Double Action Western, (Winford) 165 Franklin St., New 
York. (M)_ Fast-action Western short-stories with strong 
characterizations, emotional appeal, 2500-6000; novelettes 10,000- 
12,000. L. H. Silberkleit. % to %c, Acc. 


Economic Forum, 51 Pine St., New York. (Q-50) Articles on 
economic, political, sociological problems; photos of economic 
conditions, Frank A. Vanderlip; Joseph Mead. Indefinite 
rates, Pub. 

Eye-Opener, (Bob Edwards) 402 Corn Exchange Bldg., Min- 
neapolis. (M-25) Humor up to 250; jokes jingles, cartoons, 
cartoon ideas. Phil Rolfsen. $1 to $3, Pub. 


Fact Digest, 6th and Minor Sts., Emaus, Pa. 
ticles 500-1500. J. I. Roadale. %c, Pub. 


Family Circle, The, (Evans Pub. Corp.) 400 Madison Ave., 
New York. (W-free) Not in the market. 

Family Herald and Weekly Star, St. James St., er 
Quebec, Canada. (W-5) Short-stories. C. Gordonsmith. $4 co 
umn, Pub. 

Flight, 205 W. 15th St., Minneapolis, Minn. (Q-35) Brief 
literary articles, short-stories, poetry. Leland M. Reynon, Ar- 
ticles %c, Pub.; verse, $1 up, Acc. 


Flying Aces, (Mag. Pubs.) 67 W. 44th St., New York. (M-15) 
Air and air-war short-stories 3000 to 7000; war-air novelettes 
10,000 to 20,000; meaty fact articles, dramatically told, princi- 
pally of modern aviation, 500 to 2500; modern and war photos; 
aviation jokes, cartoons, humorous verse. A. A. Wyn, 1 to 
2c, photos $1 up, Pub. 

Fortune, 135 E. 42d St., New York. 
dustrial tie-up. 90% staff-written. 
material purchased. 5c up, Pub. 

Forum, 570 Lexington Ave., New York. 
articles, essays, short-stories, verse. Henry 
Good rates, Pu 


(M) Fact ar- 


(M-$1) Articles with in- 
Original Mss. or source 


(M-35) Controversial 
Goddard Leach. 


Gang Magazine, (Lincoin Hoffman Pubs.) 220 W. 42d St., 
New York. (M-15) Gangster stories 2000 to 8000, no prohibi- 
tion-day stories. Jack Phillips. Rates by arrangement. 

Gay Parisienne, (D. M. Pub. Co.) Dover, Del. (M-25) 
Risque short-stories, French locale, 2500 to 3500. %e, Pub. 

Gentlewoman, 154 W. 14th St., New York. (M-5)_ Love and 
action short-stories small-town home-woman appeal, 3000 to 

Marion White. %c, Pub. 

Ginger, (Nudeal) Wilmington, Del. 
Rates not at hand. 

Gold Seal Detective, (Mag. Pubs.) 67 W. 44th St., New York. 
(M) Dramatic, emotional crime-action short-stories 4000-6000, 
law-officer heroes; novelettes 10,000-15,000; short crime articles. 
A. A. Wyn; H. A. McComas, associate. le up, Pub. 


Greater Western Magazine, (Hoffman) 220 W. 42d St., New 
York. (M) Dramatic Western short-stories 2000 to 8000. Lin- 
coln Hoffman. Rates by arrangement. 


Grit, Williamsport, Pa. (W-5) Clean short-stories, adventure, 
mystery, love, Western, etc., 1000-5000; serials. Odd, strange 
pictures, brief text; household articles; short illustrated articles 
for women’s and children’s ages. Howard R. Davis. $3.50 to 
$6 per short-story, articles to $3, photos $1 to $2, 


(M-25) Spicy sex stories. 
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High-Seas Adventures, (Adventure Pubs.) 101 Hudson St., 
New York. (Bi-M-15) Sea short-stories 4000 to 7000; novels up 
to 70,000; fast-moving, action on the seas, some romance. Fea- 
ture aspiciee true stories of famous ships or heroes, up to 

. H. Jacobson. Fair rates, Acc. 

otiey Friend Magazine, 1411 Wyandotte St., Kansas City. 
(M-5) Articles of interest to small-town and rural housewives; 
verse; romantic, unsophisticated short-stories up to 3500, E. A. 
Weishaar. 14 to lc, verse 10c line up, Pub. 


Independent Woman, 1819 Broadway, New York. (M-15) 
Articles expressing woman’s viewpoint on social and economic 


problems, 1200-2000; controversial articles on business and pro- 
fessional women’s problems, business advancement; unusual 
vocations for women; stories of women who have pioneered 


in work or play; adventure stories of achievement; intormative 
and light articles; verse 2 to 5 stanzas. Winifred Willson. 
$10 to $35 per article, verse $2 or $3, Pub. 


Jewish Forum, The, 305 Broadway, New York. (M-35) Arti- 
cles of Jewish interest, short-stories, 1000 to 2000; Isaac Rosen- 
garten. $3 per M. poems $1 up, Pub. 

Judge, 18 E. 48th St., New York. (M- 15) Jokes, epigrams, 
humorous short-stories, articles, up to 3 verse; ae 
Jack Shuttleworth. 3 to 6c, jokes and paragraphs $2 to $5, 
drawings $10 to $75, cartoon ideas $3 to $15, Pub. 


Kaleidogra; ~ me National Magazine of Poetry, 702 N. Vernon 


St., Dallas, (M-25) Verse, book notices. Whitney Mont- 
gomery, Vaida "hiseart Montgomery. Prizes. 
La Paree Stories, (D. M. Pub. Co.) Dover, Del. (M-25) 


Risque short-stories, French locale, 2000-3500; two-part stories 
5000-6000. Pub. 

Leisure, 683 Atlantic Ave., Boston. (M-15) Articles on crafts, 
sports, hobbies, leisure pursuits, 800 to 1500. Ye, Pub. 

Literary Digest, The, 354 4th Ave., New York. (W-10) Not 
in the market. Morton Savell. 

Living Age, The, 253 Broadway, New York. 
tious and reprints only. Varian Fry. 

Love Fiction Monthly, (Periodical House) 67 W. 44th St., 
New York. (M-10) Glamorous, romantic love short-stories 3000 
to 6000; novelettes 10,000 to 15,000; romantic verse. Mrs. Rose 
‘Wyn. ic, verse 25c line, shortly after Acc. 


Masked Rider Western, The (Ranger), 220 W. 42nd St., New 
York. (M) Western short-stories 2000 to 6000; novelettes 10,000 
to 15,000. Jack Phillips. Rates by arrangement, Acc. 

Mayfair, (MacLean) 481 University Ave., Toronto, Canada 
(M-25) Society, fashion, sport articles, Canadian interest. J. 
Herbert Hodgins. 1c, Pub. 

Menorah Journal, The, 63 Fifth Ave., New York. (Q-$1) 
ewish short-stories, sketches, one-act plays, essays, poetry. 

enry Hurwitz. lc up, Pub, 

Modern fg The (Modern Scientific) 310 Riverside 
Drive, New York. (M-25) Articles, essays on psychology in all 
phases up to 3000. ya Hn D. Runes. Rarely pays. 

Modern Thinker, The, (Modern Scientific) 310 Riverside Drive, 
New York. (M-25) Timely controversial articles 2500 to 3500. 
Dr. Dagobert D. Runes. arely pays. 

Movie Humor, 1450 Broadway, New York. (M-20) Cartoons 
with one-line gags; humorous cartoons dealing = current 
movie stars. M. R. Reese; W. W. Scott. $4 to $5, 

Murder Mysteries, (Associated Authors) Hollis, iy Y. (M) 
Novelettes involving murder interest 20, to 25,000; sex ele- 
ments permitted. J. Bruce Donahoo, About 4c, Pub. 

Mystery Novels, (Winford) 165 Franklin St., New York. (M) 
Short- stories 2500-6000; mystery and weird elements; novelettes 
10,000-12,000. L. H. Silberkleit. % to M%c, Acc. 


National Home Monthly, (Home Pub. Co.) Bannatyne and 
Dagmar Sts., Winnipeg, Man., Canada. (M-10) Illustrated fea- 
ture articles; love short-stories, 3500 to 7000; novelettes, se- 
rials, verse. L. E. Brownell. Fair rates, Pub. 

Nation, The, 20 Vesey St., New York. (W-15) Articles on 
— literature, economics, foreign affairs up to Freda 

irchwey, Joseph Wood Krutch, Raymond Gram Swing. ‘le, Pub. 

New Detective Magazine, (Two-Books) 47 W. 34th St., New 
York. (Bi-M-15) Detective, murder-mystery novels, master 
criminal opposed to likable hero, 15,000 to 30,000; some girl in- 
terest. Roy deS. Horn. 3c up, Acc. 

New Masses, 31 E. 27th St., New York. (W-10) Economic, 
sociological articles, Marxist standpoint; proletarian short-stories, 
sketches, poems, cartoons. Varying rates, Pub. 

New Mexico Magazine, Santa Fe, N. M. (M-15) Illustrated 
articles on life cr scenic attractions of New Mexico; —— 
short-stories of New Mexico scene. George Fitzpatrick. $5 to 
$15 per article, Pub. Verse, no payment. 

New Mystery Adventures, (Pierre Pubs.) Rm. 806, 120 W. 
42nd St., New York, (M-15) Adventure, weird, occult, detective, 
foreign-legion, mystery short-stories, sophisticated sex angle; 


(M-50) Transla- 


novelettes, serials; art work. Stanley Hubbard; A. R. Roberts. 
1/3 to 1 1/3c, after Pub. (slow.) 
New Outlook, 515 Madison Ave., New York. (W) New 


plans for weekly publication to be announced. 

New Western Magazine, (Two-Books) 47 W. 34th St., New 
York. (Bi-M-15) estern novels, 10,000 to 75,000—preferably 
around 20,000. Realistic cattle-country conflict, some girl inter- 
est, American cast. Roy deS. Horn. %c up, Acc. 

North American Review, 597 Madison Ave., New York. (Q- 
$1) Short-stories, articles, essays, verse, American subjects 
(Mexico to Alaska). John H. Pell. About 1'%4c, Pub. 


Occult Digest, The, 1900 N. Clark St., Chicago. (M-25) Occult 
facts, philosophy; metaphysics, astrology, numerology, palm- 
istry, graphology, articles up to 2500; true occult and psychic 
experiences 500; ffa E. Danelson. No payment. 

Opinjon, 122 E. 42d St., New York. (M-25) Articles 2500 to 
3000 ; eee ggr 2000 to 3000; Jewish interest. 1c, Pub. 

Opportunity, A Journal of Negro Life, 1133 Broadway, New 
York. (M-15) Short-stories, articles, poetry; Negro life and 
problems. Elmer Anderson Carter. No payment. 
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Our Army, 160 Jay St., Brooklyn, N. Y. (M-25) Stimulating 
wouuvoversial mulilary articles; short-stories 100U to 1200 (no 
World-War fiction); jokes; cartoons; regular army background. 
G. A, Harter. Up to Ye, Pub. 

Our Dumb Animals, 180 Longwood Ave., Boston, (M-10) Ani- 
mal wellare arlicies up to 8UU; verse up to 24 lines. Guy Rich- 
ardson. jac up, poems $1 up, ‘Acc. 

Our Invisible Government, (Associated Authors) Hollis, N. Y. 
(M) Articies on social, political, eccnomic problems, pro-capi- 
talistic, largely on assignment. J. Bruce Donahoo. Indefinite 
rates, Pub. 

Overland Monthly and Outwest Magazine, 305 Douglas Bldg., 
Los Angeles. (M-25) Articles, Western interest short-stories; 
verse. Arthur H. Chamberlain. Indefinite rates. 


Pacific Geographic Magazine, 1228 S. Flower St., Los Angeles. 
(M) travel material, Pacific area, 10,000-2u,000, 
photos desirable. Clarence W. Martin. Rates not stated. 


Patrician, The, 1872 Monroe Ave., Bronx, N. Y. (M-10) Ar- 
ticles on music, painting, sculpture, handicrafts, essays on liter- 
ature, criticism, etc., up to 3000; quality short-stories 3000-5000. 
Irving Sherman. lc, Pub. 

Pep Stories, (D. M. Pub. Co.) Dover, Del. (M-25) Risque 
short-stories 2000-3500; serials 6000-10,000. ac, Pub. 

_ Plain Talk, 1003 K. St., N. W., Washington, D. C. (M-25) 
Suppressed news stories only. Morris A. Bealle. No payment. 

Pleasant Living, 107 N. 8th St., St. Louis, Mo. (M-10) Ro- 
mantic and mystery short-stories 1500-2500. A. Meyer. Low 
Pub. 

A Magazine of Verse, 232 E. Erie St., Chicago. (M- 
25) Hiek- class verse. Harriet Monroe. $6 page (28 lines), Pub. 

Poetry Digest, 220 W. 42d St., New York. (M-25) Distinc- 
we poetry; articles, essays, Alan F. Pater. Poetry 10c line, 
Pub. 

Prison Life Stories, (Tewhlel Pubs.) 120 W. 42nd St., New 
York. (M-25) Short-stories (preferably fact) by convicts and 
ex-convicts; general fiction of prison packeresee exciting true 
detective stories; cartoons; photos, Lewis E. Lawes. 1/3 to 
1 1/3c, Pub. 

Psychology, 381 4th Ave., New York. 
or articles, personal gg 
stories. E, Field. Varying rates, Pub. (Slow.) 


(M-25) Psychological 


Real America, 666 Lake Shore Drive, Chicago. (M-25) Arti- 
cles treating of vital American problems, exposes of graft and 
corruption; short-stories, any type, up to 10,000; verse. Edwin 
Baird. 1c, extra for photos, Pub. or Acc. Humorous mis- 
cellany 50c to $l. 

Real Western, (Winford) 165 Franklin St., New York. (M) 
Fast-action Western short-stories, good characterizations, emo- 
tional appeal, 2500-6000; novelettes 10,000-12,000. L. H. Sil- 
berkleit. % to ec, Acc. 

Review of Reviews, 233 4th Ave., New York. 
on politics, economics, national problems, travel. 
lec up, Pub. 

Romance Range, (S. & S.) 79 7th Ave., New York. (M-10) 
Western love short-stories 4000-5000, novelettes 10,000-15,000; 
no dialect stories. F. Orlin Tremaine. le, Acc. 


(M-25) Articles 
Albert Shaw. 


Saturday Night, 73 Richmond St., W., Toronto, Canada. (W) 
Articles of Canadian interest up to 2000; light, humorous arti- 
cles, satire. B. K. Sandwell. 2/3 to lc, photos $2 to $3, Pub. 

Scarlet Adventuress, (Associated Authors) Hollis, N. Y. (M) 
Short-stories of female adventuresses 3000 to 5000; sex without 
licentiousness. J. Bruce Donahoo. About 4c, Pub. 

Sentinel, The, 511 S. Sangamon St., Chicago. (W) Short- 
stories, Jewish theme, 1200 to 1500. Louis s. Berlin. $6 a 
story, Acc. 

Sexology, 99 Hudson St., New York. (M-25) Scientific articles 
on sex hygiene, education, etc. David M. Keller, M.D. Indetinite 
rates. 

Sex Psychology, 154 Nassau St., New York. (M-25) Articles 
on sex psychology 950-1350; fillers, news items 100-250. Chas. 
Clarke. Ye up, Pub. 

Silhouettes, 303 Rosewood, Ontario, Calif. (Q-35) Good poems, 
articles. James Neill Northe. $1 each, Acc. Prizes. 

Sizzling Detective Mysteries, (Nudeal) Wilmington, Del. (M- 
25) Sex mystery stories. Rates not at hand. 

Sizzling Romances, (Nudeal) Wilmington, Del. 
pestuous romantic sex stories. Rates not at hand, 

Sky Birds, (Mag. Pubs.) 67 W. 44th St., New York. (M-15) 
Air and air-war short-stories 5000 to 7000; war-air novelettes 
10,000 to 20,000. A. A. Wyn. 1 to 2c, Pub. 

Smoke, Box 1273, Providence, I.  (Q-25) Distinctive 
poetry. Susanna Valentine Mitchell. Small payment, Pub. 

Snappy (D. M. Pub. Co.) opens Del. (M-25) Snappy, risque 
stories P3000 to 3500. Pub. 

Spicy Adventure Stories, (Culture Pubs.) 900 Market St., 
Wilmington, Del. (M) Exotic adventures involving girls and 
sex, short-stories up to Lawrence Cadman. Ic, Acc. 

Spicy Detective Stories, (Culture Pubs.) 900 Market St., 
Wilmington, Del. (M-25) Thrilling detective short-stories up to 


(M-25) Tem- 


yore strong sex elements. Lawrence Cadman. Ic, Acc. 
Stories, (Culture Pubs.) 900 Market St., Wil- 
FE nay M-25) Mystery short-stories with sex elements 


2500 to 5500, eerie and terror angles. Lawrence Cadman. Up 


to le, Acc. 


short short-, 


The Author & Journalist 


Spicy Stories, (VU. M. Pub. Co.) Dover, Del. (M-25) Risque 
short-stories 2U00 to 3500, serials 60U0 to 10,000; light, gay, 
humorous verse. %c, Pub. 

Spur, The, 515 Madison Ave., New York. 
sport, travel, art, personalities, usually on assignment. 
A. Wrensch. Indennite rates, lub. 

Star Detective, (Newsstand) 11 W. 42nd St., New York. (M) 
Fast-action, hard-boiled detective stories 7000 to 10,000. Rates 
by arrangement, Acc. 

Stolen Sweets, (Nudeal) 
told, sexy taies of private lives. 

Siory, 432 4th Ave., New York. 
stories. Whit Burnett, Martha Foley. 


(M-50) Articles on 
Frank 


Wilmington, Del. (M-25) Vividly 
Kates not at hand, 

(M-35) Distinctive short- 
Nominal rates, Pub. 


Tattle Tales, (Detinuer) Wilmington, Del. (M-25) Spicy, 
sexy short-stories 25VU-3500; verse, jokes. Gloria Gray. Yc, bu. 

len Detective Aces, (Mag. Pubs.) 67 W. 44th St., New York. 
(M-.U) Dramatic detective, mystery short-stories, simister note, 
Wullan wuilerest welcome, to 5UUU; short shorts to 
2uuv; novelettes 10,000 to 20,000, A. A. Wyn. 1 to 2c, short 
shorts $25, Pub. 

10 Story Book, 529 S. Clark St., Chicago. (M-25) Iconoclastic, 
frank, sex short-stories, satires, Odd stories, piaylets. Harry 
Stephen Keeler. $6 a story, Pub. ( slow.) 

This Month, 306 Santa Fe Bldg., Dallas, Tex. (M) Short- 
stories all types, 2500, short shorts 110-1250, 2 and 3-pari 
serials, instaliments 25 J; articles, iact stories 1100 or 
J. F. Love. % to Pub, 

Today’s Astrology, (Magna Pubs.) Mt. Morris, Ill. 
trological articies, scieuunec astronomy-astroiogy material. 
Kay. ic; astroiogical crossword puzzles $iU, Pub. 

Tomorrow, 545 Fiith Ave., New York. (M) Political articles. 

J. L. rorves. Fair rates, 
_ Toronto Star Weekly, 80 King St., W., Toronto, Canada. (W) 
Feature arucies, Canadian and general appeal uv to Ju; short- 
stories cUUU to 5UUU; love, mystery, sport, adventure serials. 
Main Johnston, %c up, Acc, 

Travel, (McBride) 116 E. 16th St., New York. 
trated travel, expioration, adventure articles 1500 to 
tos. Coburn Gilman. lc, $1 to $5 per photo, Pub. 

True Gang Life, (Associated Authors) Hollis, N. Y. (M) 
Short-stories centering around gangsters to action 
packed, staccato writing, sex angie desirable. J. Bruce Donahoo. 
About ke, Pu 


As- 
Irvin 


(M-35) Ilus- 
pho- 


Utopian Papers, 619 Geyer Ave., St. tase, Mo. (M) aan 
short-stories. L. Kichardson, 1/10c, Pub, 


Virginia Quarterly Review, 1 West Range, oe oe Va. 
(Q-/5) Literary, scieptunc, political essays 3000 to occa- 
sional short-stories, verse 1U to 4U lines. Davis. $5 
page (35U words), verse 5Uc line, Pub. 

Voyager, The, 5 Beekman St., New York. (M) Semi-fictional, 
humorous, sopuisticated travel articles, Bermuda, Nassau, Cuba, 
Jamaica, Panama, Mexico, Califurma, Canada, England, France, 
5uU-i5UU. Morrill Cody. Articles with photos, $20 each, without 
photos, $15, Pub. Anecdotes 1UU-500, space rates. 


Waldorf-Astoria Magazine, 40 E. 34th St., New York. (M) 
Divertuuug short-stoiies 1500 to 2000; articles, essays, 900 to 
10UU; verse; drawings, cartoons, Letitia Chaffee. 1c up, Pub. 

Weird Tales, 840 N. Michigan Ave., Chicago. (M-25) Super- 
natural, bizarre, weird, pseudo-scieutific short-stories up to 
6UUU; novelettes up to 15,00U; serials up to 60,0U0; weird detec- 
tive stories; verse up to 35 lives. Farnsworth Wright. lc up, 
verse 25c line, tub, 

West, Garden City, N. Y. (M-15) Western short-stories up 
to 6UU0; novelettes 10-12,000; novels 30,000; romantic interest 
subordinate; verse up to 32 lines. Edmund Collier. Yc up, 

cc. 

Western Aces, (Magazine Pubs.) 67 W. 44th St., New York. 
(M) Uutlaw Western short-stories up to 6000, novelettes. No 
first-person stories. A. A. Wyn. Ic up, Pub. 

Western Fiction Monthly, (Western Fiction Pub. Co.) 11 W. 
42d St., New York. (M-15) Western shcrt-stories 3000-7000; 
novelettes 20,000. Martin Goodman, Rates by arrangement, Acc. 

Western Novel and Short Stories, (Newsstand) 11 W. 42d 
St., New York. (M-15) Western short-stories 5000-7500; 
novelettes 10,000-20,000; novels 60,000. Martin Goodman. Rates 
by arrangement, Acc. 

Western Trails, (Mag. Pubs.) 67 W. 44th St., New York. (M- 
15) Western action short-stories with mystery slant and woman 
interest up to 6000; a iy 10,600 to 20,000. No first-person 
stories. A, A. Wyn. to 2c, Pub. 

Wild West Stories hte Complete Novel Magazine. (Teck) 461 
8th Ave., New York. (M-10) Western short-stories 1000 to 4000; 
novelettes 15,000 to 25,000. Frederick Gardener. Yc, Pub. 

Wonder Stories, (Gernsback) 99 Hudson St., New York. (M- 
15) Plausible adventure short-stories, novelettes, serials, 1000- 
100,000, based on new scientific theories and developments of 
the future. H. Gernsback. Mc, Pub. (Slow.) 


Yale Review, Box 1729, New Haven, Conn. (Q-$1) Articles 
on current political, literary, scientific, art subjects 5000-6000. 
Wilbur Cross. Good rates, Pub. 

Your Astrology Magazine, (Zodiac Pubs.) 154 Nassau St., 
New York. (M-25) Articles on astrology. Louise McWhirter. 
No payment. 


LIST C 
Trade, technical, religious, agricultural, business, educational and other class publications. 


AGRICULTURAL, FARMING, LIVESTOCK 
Breeder’s Gazette, Spencer, Ind. (M-10) Short on of suc- 
cess in farming under and feeding ar- 
ticles. S, ard. ic, photos $2, Pu 


(M) Articles on dairy 
C. A. Leach. 


Dairy Goat Journal, Fairbury, Neb. 
goat industry, largely from regular writers. 
Approx. Ic, Acc. (Overstocked.) 
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Farm Journal, The, Washington Square, Philadelphia. (M-10) 
Agricultural, scemic, humorous articles with photos 
short-stories 3000 to 40UU; novelettes 20,000, Arthur H. Jjen- 
kins. 2c up; fiction Sc up, Acc. 

Farm and Ranch, Vallas, Tex. (2M-5) Agricultural, livestock 
articles ot the Southwest. Frank A. Briggs. Yac to le up,, Pub. 

Hatchery Tribune, Mt. Morris, Ill, (M-10) Illustrated articles 
on successiul selling methods by hatcheries 300 to SU. U. A. 
Hanke. ¥ to 2c, Acc. 

Hoard’s Dairyman, 4% Atkinson, Wis. (2M) Miscellany on 
dairying interests. W. D. Hoard. Low rates, Pub. 

lowa and Corn Belt Pat 422 Court Ave., Des Moines, Ia. 
(M) Agricultural miscellany. Paul Talbot. Indefinite rates, Pub. 

Ohio Farmer, 1013 Rockwell Ave., Cleveland, QO. (W) Ohio ag- 
ricultural articles. Walter H. Lloyd. indennite rates, Pub. Cover 
photos, $5 to $10, 

Ontario Farmer, The, 73 Richmond St., W., Toronto, Canada, 
(M) Short-stories, rural appeal, 2500; items for farm women. 
W. Dawson, Iindefimte rates, Acc. 

Poultry Item, Sellersville, Pa, (M-15) Articles on poultry 
raising, successful poultrymen, their establishments, equipment, 
experience, etc., 1500, L. Althouse. Good rates, Pub. 

Poultry Tribune, Mt. Morris, lll. illustrated poultry 
articles 800. U, A. Hanke. lc up, q 

Southern Dairy Products Journal, 873 W. Peachtree St., N.E., 
Atlanta, s (M) Features = dairy Management in Southern 
states. F, H. Sorrow. Ke, 

Farming, Des Moines, la. (M-5) Agri- 
cultura! articles; short-stories and short shorts 800 to 6UU0; 
2-installment serials, verse, editorials, jokes, news items, 
photos, cartoons. Kirk Fox. 1¥%c up, verse 25c line, Acc. 


ART, PHOTOGRAPHY 


Antiques, 40 E. 49th St., New York. (M-50) Authoritative ar- 
ticles on antique collecting 1500 to 2000. Homer Eaton Keyes. 


ly to 2c, Pub. 

Camera, The, 636 S. Franklin Sq., Philadelphia. (M-25) Prac- 
tical illustraced articles on photography and amateur cinematog- 
raphy 200 to 1500. No poetry. Krank V. Chambers. Yc, Acc. 

Photo Miniature, 70 5th Ave., New York. (M-40) Monographs 
on particular pnases of photography 12,000 to 15,000. John A. 
Tennant, $50 each, Acc. (Uut of market.) 


AUTOMOBILE, AVIATION, BOATING, TRANSPORTATION, 
HIGHWAYS 


Aero Digest, 515 Madison Ave., New York. (M-35) News and 
features on the aviation industry, aeronautical engineering, mili- 
~ aeronautics, air travel, etc. Geo. F. McLaughlin. %c up, 


American Motorist, Pennsylvania Ave. at 17th St., Washing- 
ton, D. C. (M-15) Illustrated travel articles, vicinity of Wash- 
ington, DL. C., and Eastern states, 1000-1500, historical and 
ag peg articles appealing to motorists; very little verse. 

Kay Buschman. lc, Pub. 

‘tenis 330 W. 42d St., New York. (M-35) News, features 
on aviation activities, technical articles, photos. Edward P. 
Warner. Good rates, Pub. 

Highway Magazine, Armco Culvert Mfrs. Assn., Middletown, 
O. (M) Articles on construction, operation, use of roads and 
streets 800 to 1200; cartoons. W. H. Spindler. 1c, photos $1, 

ce. 

Motorboat, 63 Beekman St., New York. (M-20) Articles Hg 
practical interest to boat owners, Gerald T. White; E. 
Nelson, Associate. % to 3c, Pub. 

National Waterways Mag 
burgh, Pa. (M-35) River transportation features, 3000 to 5000, 
news, fillers, photos. John W. Black. 1c, photos $2 to $3 Pub. 

Popular Aviation, 608 S. Dearborn St., Chicago. (M-25) Popu- 
larized aviation, mechanics articles, war experiences, true adven- 
tures 2500 to 3500; fact items, fillers 100 to 800. B. G. Davis. 
% to lc, Pub., photos extra. 


Power Boating, Penton Bldg., Cleveland, O. (M-25) Technical 
and semi-technical articles on boating subjects. J. G. Robinson. 
Indefinite rates, Acc. 

Rudder, The, 9 Murray St., New York. (M-35) Illustrated fact 
articles on cruises, navigation, etc., 3000. Wm. F. Crosby. Ic, 
photos $3, Pub. (Overstocked.) 

U. S. Air Services, 727 Transportation Bldg., Weskingtoe. 
D. C. (M-25) Aviation articles, short-stories, verse. E. N. Find- 
ley. 1c, Pub. (Overstocked.) 

Western Construction News, 114 Sansome St., San Francisco, 
(M) Articles on all phases Western construction activity. J. 
I. Bailard. Varying rates. 

Western Flying, 420 S. San Pedro St., Los Angeles. (M) 
Practical, helpful ‘“‘how to’’ articles on aviation sales, service, 
production, or aircraft operation. Query on features. Robert J. 
Pritchard. 25c inch. Pub. (Overstocked.) 


Westinghouse Bldg., Pitts- 


BUSINESS, ADVERTISING, SALESMANSHIP 


Advertising Age, 537 S. Dearborn St., Chicago. (W-5) Spot 
news only, with illustrations. Special monthly section devoted 
marketing and advertising. S. Bernstein. lc, 

ub. 

American Business, 4660 Ravenswood Ave., Chicago. (M-15) 
97%, staff-written, but buys occasional concrete _exam- 
ore, of business success in manufacturing field. Query. Eugene 

hitmore. $35 for 2000 words, Pub. 

Bankers Magazine, 465 Main St., Cambridge, Mass. (M) 
Authoritative bank management articles. Keith F. Warren. 
¥%c up, Pub. 

Barron’s, 44 Broad St., New York. (W-25) Authoritative 
financial articles 500-2500. Cyril A. Player. Indefinite rates, Acc. 

Burrough’s Clearing House, 6071 2d Blvd., Detroit. (M) 
rE er on bank operating and management articles. Henry 

Boone, 2 to 3c, Acc. 
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Business Week, 330 W. 42nd St., New York. (W-20) Not im 


the market. Gienn Griswold, 

Commerce, 1 N. Lasalle St., Chicago. 
on vusiness articles irom Middle West. 
kates variable (Uverstocked.) 

Credit & Financial Management, 1 Park Ave., New York. 
(M-25) Articles on general credit and financial problems. Ches- 
ter H. McCall, lc, bub, 

Executive Purchaser, The, (Rogreen Pubs.) 623 E. St. Clair 
Ave., Cieveland, (4-25) Articles dealing with purchasing, pur- 
chasing practices and selected industrial topics 
Stuart Heimritz, up, Acc. 

Forbes Magazine, 120 5th Ave., New York. (2M-25) New 
developments im wvusiness and tnance—management, selling, 
merchandising, accounting, etc., 1500-2000, Seiuum buys trom 
outside writers. C. korbes. Good rates, Acc. 

How to Sell, 75 E. Wacker Drive, Chicago. (M-10) Articles 
about direct selling, unusually successiul salespeople, 400 to 
2500. kK. C. Remington, Yc, Pub. 

Independent Saiesman, 22 E. 12th St., Cincinnati, O. (M-5) Ll- 
lustralted imierviews with aud stories about people successiul in 
direct goes up to 1200. Martin E. Siegel. % to lc, pnotos 
$l, Pub, 

Mail Order Journal, 658 S. Dearborn St., Chicago. (M) News- 
paper o1 mail oruer business. Limited amount o1 material trom 
tree-lances who can iurmsh specimc case histories on mail- 
order activities. L. . Jones. ic, Pub. (Query.) 

Nation’s Business, The, 1615 H. St., N. W., Washington, o 
C. (M-25) Busimess articles 2500, Merle Thorpe, kd.; J. W 
Bishop, Mng. kd. Good rates, Acc, 


(M-25) Invites queries 
Howard Smith. 


Opportunity, 919 N. Michigan Ave., Chicago. (M-10) Inspira- 
tional and articles; success siories based ou selling. Nen- 
netn C, Acc. 


Postage and Mailbag, 160 Sth Ave., New York. (M-10) Direct- 
— arucies. John Howie Wright. lc, Pub. (Uver- 
stocked, ) 


Printers’ Ink, 185 Madison Ave., New York. (W-10) (Also 
Printers’ Ink Monthly-25) Advertising and business articles. 
G. A. Nichols, ku.; C. B. Larravee, Mug. kd. Good rates, bub. 

Rand McNally Bankers Monthly, 536 S. Clark St., Chicago. 
(M-5U) Short technical articies trom banker’s standpoint, preier- 
ably sigued by banker. John Y. Beaty. Good rates, Pub. 

Sales Management, 420 Lexington Ave., New York. (2M) Ar- 
ticles On marketing, national scope, signed by executives. Buys 
little. Kaymond bill, 1 to 3c, Pub, 

Savings Bank Journal, 274 Madison Ave., New York. (M-35) 
Operation, advertising and promoton articles 15U0 to 2000. J. C. 
Young. lc, Pub, 


Signs of the Times, P. O. Box 771, Cincinnati. (M-30) Elec- 
trical advertising, outdoor advertising and articles, illus 
trated, 1000 to 1500. E, Thomae Keuey. 2c, Pub. 

Specialty Seleemen, Wis. (Chicago Office, 30% N. 
Michigau Ave (M-i5) lusyirational articies 1000 to 3000; 
humor ‘short- -stories 1UUU to 300U; editorials on direct 
reluug 800; short tact items, news items pertinent to field 100 
to Kichard Milton. Me, Acc. 

Trained Men, 1001 Wyoming Ave., Scranton, Pa. (Q) Articles 
industrial problems of interest to toremen, executives, 1000 
to 2500; interviews 1UU0 to 25uU. D. C. Vanudercrook. lc up, Acc. 


Western Advertising, 564 Market St., San 
Buys material only on special assignment. Robert E, Wade, Jr. 
nishing merchandise news. Mary Fanton Roberts. 1 to yg Pub. 


BUILDING, HOME 


American Home, The, 444 Madison Ave., New York. (M-10) 
Pracucal art-cles pertaining to home, interior decoration, build- 
ing, soto 2 recipes, 1200 to 1500. Mrs. Jean Austin. Indefi- 
nite rates, ub. 


_Arts_ and Decoration, (McBride, Andrews) 116 E. 16th St., 
New York. (M-35) Articles, photos, drawings describing dis- 
tinctive homes; the arts, entertainment. Decorating and fur- 
nishing merchandise news. Barrett Andrews. 1 to 2c, Acc. 
Better Homes & Gardens, (Meredith) 1714 Locust St., Des 
Moines, la. (M-10) Practical garden, home-making articles 1500; 
brief short-stories of allied interest. Elmer T. Peterson. 2c up, 
usual photo rates, Acc, 


Canadian Homes & Gardens, (MacLean) 481 University Ave., 
Toronto, Canada. (M-25) Practical home and garden articles up 
to 2000, photos. J. Herbert Hodgins. 1c, Pub. 


Country Home, The, 250 Park Ave., New York. (M-5) Arti- 
cles on farming, home improvement, gardening, general fea- 
tures, 2500, mostly staff-written. Short-stories, authentic a 
cultural background and characters, up to 4500. heeler Mc- 
Millen. Good rates, Acc. 


Country Life, 444 Madison Ave., New York. (M-50) IIlustrat- 
ed gardening, ‘er interior decorating, country estates, travel 
articles 1000 to ; good photos essential. Mrs. Jean Austin. 
Indefinite rates Pub. 


Home Desirable, The, 221 N. La Salle St., Chicago. (M-iree) 
Articles on home modernization through plumbing and _ heat- 
ing 1000; cartoons, photos. L. Benson. 1 to 5c, Acc. or 
Pub. (Overstocked. ) 

House and Garden, (Nast) Lexington at 43d, New York. (M- 
35) Home decoration, landscape, architectural articles. Richard- 
son Wright. le up, Acc. 

House a combined with Home & Field, (Hearst) 572 
Madison Ave., New York. (M-35) Articles on gardening, 
ration, architecture up to 1500. Arthur H. Samuels. 2%c, Acc. 

Sunset, 576 Sacramento St., San Francisco. (M-10) Home- 
making, garden, vacation, outdoor articles, bs my 3 appeal, 1 
to 1500. Buys only from Western writers. Lou Richardson; 
Genevieve A. Callahan. lc up, verse 25c line, } A... $1, Pub. 

Town and Country, 572 Madison Ave., New York. (2M-50) 
Not in the market. Harry A. Bull. 


= 
| 
1 


18 


EDUCATIONAL 


American School Board Journal, 407 E. Michigan St., a 
kee, Wis. (M-35) School admunistrative articles 5000. 
Photos of children in school new school 
Wm. C. Bruce. % to Me, Pub 

Grade Teacher, The, (Educ. Pub. Corp.) 419 4th Ave, New 
York. (M-30) Articles on methods in elementary grades; short- 
stories ior little children up to 500. Florence Hale. Yc, Pub 

Industrial Arts and Vocational Education, 407 E. Michigan St., 
Milwaukee, Wis. (M-25) Vocational articles. John J. Metz. Mc, 
news 4c, Pub. (Overstocked.) 

Instructor, The, 514 Cutler Bldg., Rochester, N. Y. (M-30) 
Preiers arucles by teachers on school-room helps. Helen Mu- 
dred Owen. Good rates, Acc. 

Journal of Education, 6 Park St., Boston. oae-s) Stories and 
articles of class-room experience 1000 to 2000. Isobel R. Lay. 
$5 to $10 per story, Acc. 

Practical Home Economics, 468 4th Ave., New York. (M-20) 
Educational articles on home economics tor teachers and by 
teachers 1500-2000. Jessie A. Knox. ‘Y%ec, Pub. 

School Activities, Topeka, Kans. (M-20) Articles on high- 
school extra-curricular activities, one-act plays for school use, 
money-making plans, stunts, entertainment material, up to 
2000. H. C. McKown. Mc, Pub. 

School Management, 9 E. 40th St., New York. (10 yearly-20) 
oe department items. Lucile D. Kirk, Mng. Ed. $1 
each, Pub. 


HEALTH, HYGIENE 


Forecast, 6 E. 39th St., New York. (M-25) Scientific discus- 
sion of nutrition, child training; news articles on food and 
7, progress 2000 to 3000. Alberta M. Goudiss. 1 to 1%c, 

ce. 

Hygeia, The Health Magazine, 535 No. Dearborn St., Chicago. 
(M-25) Heaith and medical articles and stories for the layman. 
Dr. Morris Fishbein. lc up, Pub, 

Industrial Medicine, 844 Rush St., Chicago. (M-50) Authentic 
articles dealing with study oi the economy, law, theory, practice 
and statistics of employer-employee medical matters. Invites 
queries. A. D. Cloud. Ic, Pub. 

Modern Medicine, 84 S. 10th St., Minneapolis. (M-25) Terse, 
crisp, vivid news abstracts of medical subjects; photos, illustra- 
tions of medical interest. Justus J. Schifferes, M.A. %ec up, 
photos $3, Pub. 

Physical Culture, (Macfadden) 1926 Broadway, New York. (M- 
15) Health articles, seli-told adventures in health, Carl Eas- 
ton Williams. Good rates, photos $3 to $5, Acc. 

Trained Nurse & Hospital Review, 468 4th Ave., New York. 
(M-20) Articles on nursing, hospital, public health subjects 800 
to 32uU. Christmas nection, Aug. 1. Meta Pennock. $4 to $5 per 
page (725 wds.), after Pub. ~ 


MUSICAL 


Choir Herald, (Lorenz Pub. Co.) 3d and Madison Sts., Day- 
ton, U. (M-15) Articles of interest to singers, choirs, music 
organizations 200 to 1800; sacred lyrics; librettos for seasonal 
cantatas; services, recitations, exercises, hymns; texts for re- 
ligious music. Prof. Herman vou Berge. Yc, $2 per lyric, Acc. 

son, 306 Wabash Ave., Chicago. (M-15) Articles on or- 
gans, Grganists, Organ construction, church music; recital pro- 
grams, reviews, 100 to 1000. S. E, Gruenstein. $2 to $4 col- 
umn, Pub. 

Etude Music Magazine, 1712 Chestnut a Philadelphia. (M- 
25) Articles on musical pedagogics 150 to 2000; art work, car- 
toons. James Francis Cooke. $4 Sines “(600 words) Pub, 

Jacobs’ Orchestra Monthly, also Jacobs’ Band Monthly, 120 
Boylston St., Boston, (M) Educational articles for school and 
~gaaeaial orchestras and bands. Arthur C. Morse. 25c line, 

ub. 

Metronome, 113 W. 57th St., New York. (M-25) News of 
we a4 bands and orchestras, staff written. Doron K. Antrim. 
c, Pub. 

Musical America, 113 W. 57th St., New York. (M and 2-M-20) 
Music articles 1500 to 2000. A. Walter Kramer. Indefinite 
tates, Pub. 

Musical Courier, 113 W. 57th St., New York. (M-20) Infor- 
mational articles of interest to musicians 200 to 1000. Leonard 
Liebling. 1c, 60 days after Pub. 

Musical Forecast, 1090 Union Trust Bldg., Pittsburgh, Pa. 
(M-20) Informational articles of interest to musicians and lay- 
men. David H. Light. 1c, Pub. 

Musical Quarterly, The, 3 E. 43d St., New York. (Q-75) Mu- 
sical aesthetics, history articles. Carl Engel. $4.50 page, Pub. 

Musician, The, 15 E. 38th St., New York. (M-25) Feature 
music material. A. N. de Vore. No payment. 

Tempo, 152 W. 42d St., New York. (M) Short human-interest 
articles on music and musicians. Miss Isabel Lowden. Ic, Pub. 


RELIGIOUS 


Adult Bible Class Monthly, 420 Plum St., Cincinnati, O. (M- 
10) Religious educational articles 300-1500, short short-stories 
1200-1600, verse 2 or 3 stanzas, news of significant Bible- 
class activities 100. Lucius H. Bugbee. % to lc, verse $3 to 
$10, photos $2.50 up, Pub. (Overstocked.) 

Ave Maria, The, Notre Dame, Ind. (W-10) Short-stories 
2800-3000; serials 15 to 20 3000-word chapters; articles on 
Catholic and other themes 3000; poems not over 24 lines. Ju- 
venile adventure short-stories, serials, wholesome but not 
preachy. Rev. P. J. Carroll, C.S.C. $3 page, poems $5, Pub. 

Cc di M » The, 160 Wellesley Crescent, Toronto, 
Ont., Canada. (M-10) * Short- -stories, Catholic atmosphere, 3000; 
no love stories; articles, Catholic interest, 1000-3000. Rev. J. 
I, Bergin, S.J. Ye, Acc. 

Christian Advocate, 7 (Methodist Book Concern) 150 5th 
Ave., New York. (W-10) Religious feature articles 1000; short- 
stories 1500; serials 20,000. James R. Joy. Me, Pub. 


The Author & Journalist 


Christian Endeavor World, 419 4th Ave., New York. (Q-20) 
Christian Endeavor news. No contributed matter. 

Christian Herald, 419 4th Ave., New York. (M-20) Interde- 
nominational religious, sociological articles with photos; short- 
stories 1000-3000; verse. Daniel A. Poling. Varying rates, Pub. 

Church Business, Duplex Envelope Co., Richmond, Va. (Bi- 
M) Articles with or without illustrations on church ‘plans, pro- 
grams, etc., up to 800; religious fillers, jokes. Mary M. Cocke. 
About lc, jokes $1, Pub. 

Cradle Roll Home, The, 161 8th Ave., N. Nashville, Tenn. 
(Q) Articles for parents of pre-school oe ——— 150-800, 
fact items. Agnes Kennedy Holmes. Mc, A 


Improvement Era, The, 50 N. Main St., Salt Lake City, Utah. 
(M-20) Organ of Latterday Saints. Moral short-stories 4000; 
serials 30,000; domestic, religious, educational articles 4000; 
essays 2500. Harrison R. Merrill. 4c, verse 121% line, Pub. 


Living Church, The, 1801 W. Fond du Lac Ave., Milwaukee. 
(W-10) Short illustrated articles on religious and social sub- 
jects, Episcopal viewpoint, 1000 to 2000. C. P. Morehouse. 
$1.50 column, Acc. Religious verse, no payment. 

Lookout, The, Standard Pub. Co., 8th and Cutter Sts., Cin- 
cinnati. (W-5) Articles on Christian education, adult Sunday 
school work 1800 to 2200; wholesome short-stories 1500 to 2000, 
serials up to 12 chapters, 1500 to 2000 each. Photos, upright, 
8x10, scenic, human-interest. Guy P. Leavitt. %c, photos $1 to 
$5, one month after Acc. 


Magnificat, 131 Laurel St., Manchester, N. H. (M-25) Catho- 
lic articles, short-stories, serials, verse. Indefinite rates, Acc. 

Messenger of the Sacred Heart, 515 E. Fordham Rd., New 
York. (M-10) Catholic short-stories to 4000; religious verse. 
Rev. Charles J. Mullaly, S.J. Good rates, Acc. 


New Messenger, The, Carthagena, Ohio, (M) Catholic short- 
stories and articles. Father Chas. J. Davitt, C.PP.S., Rev. M 
J. Foltz, C.PP. S. %c, Pub. 

New Outlook, The, United Church of Canada, 299 Queen St., 
W. Toronto Canada. (W-10) Articles on religious and interna- 
tional problems travel, art, etc., short-stories, 1000 to 1200; 
verse; children’s material. W. B. Creighton. %4c, Acc. 


Progress, Unity School of Christianity, 917 Tracy Ave., Kan- 
sas City, Mo. (M-15) Solution of personal and world problems 
from standpoint of Christ teachings. Short-stories 1500 to 3500; 
articles 500 to 1500; poetry 4 to 16 lines. Ernest C. Wilson. 
le up, verse 25c line up, Acc. (Overstocked on verse.) 


Queen’s Work, The, Jesuit Fathers, 3742 W. Pine Blvd., St. 
Louis, Mo. (M) Catholic interests; short-stories, articles, 1200 
to 2000; editorials; photos. Rev. Daniel A. Lord. S.J. Yc, Ace. 


Sign, The, Union City, N. J. (M-20) Catholic articles, essays, 
agi * stories up to 3200; verse. Rev. Theophane Maguire, C.P., 
Ic, Acc. 

Standard Bible Teacher, Box 5, Sta. N., Cincinnati, O. (Q-15) 
— study articles 1500 to 2000, Frederick Be Gielow, eo 
ae 

Sunday School Times, 323 N. 13th St., Philadelphia. (W) Re- 
ligious articles, verse. Charles G. Trumbull. %c up, Acc. 

Sunday School World, 1816 Chestnut St., Philadelphia. (M-10) 
Articles for teachers in: one-room rural Sunday-schools up to 
1200. Arthur M. Baker. Mc, Acc. 


Union Signal, Evanston, Ill. (W-5) Short-stories, short 
serials, on value of total abstinence; also on peace. About 
1/3c, Pub. 

Unity, also Weekly Unity, 917 Tracy Ave., Kansas City. (M 
and W) Christian metaphysical articles 1500 to 2500, religious 
en 8 to 24 lines. Charles Fillmore. 1c up, verse 25c line up, 

cc, 


SCIENTIFIC, TECHNICAL, RADIO, MECHANICS 


Electricity on the Farm, 24 W. 40th St., New York. (M-10) 
Actual experience stories, illustrated, on uses of central station 
electricity on the farm, up to 1000, Fred Shepperd. 1%c, Acc. 
(Overstocked. ) 

Everyday Science & Mechanics, (Gernsback) 99 Hudson St., 
New York (M-10) Constructional and experimental articles up 
to 2000. H. Gernsback. Mec up, photos $2 up, Pub. (Slow.) 


Home Craftsman, The, 63 Park Row, New York. (Bi-M-15) 
“‘How-to-make-it’’ articies of interest to home craftsmen, 300 
to 1200; photos or drawings essential; home improvement 
fillers, 150. H. J. Hobbs. Ic to 2c, photos $2 up, Pub. 


Illustrated Mechanics, 1411 Wyandotte St., Kansas City, Mo. 
(M-5) Exclusively a jhome _workshop-homecraft magazine featur- 
ing ‘‘how-to-make-it”’ articles 500-1500. E. A. Weishaar. % 
to le, photos or drawings $1 to $3, Pub. (Slow.) 


Mechanics and Handicraft, (Standard) 22 W. 48th St., New 
York. (Q-15) Popular scientific miscellany. Good rates, acc. 

Model Airplane News, 551 5th Ave., New York. (M-20) 
Model airplane construction articles. Rates not stated. 

Model Craftsman, The, 33 W. 42nd St., New York. (M-25) 
Illustrated articles on home craftsmanship, mechanics. Rates by 
arrangement, 

Modern Mechanix and Inventions Magazine, Fawcett Bldg., 
Greenwich, Conn. (M-15) Popularly illustrated mechanical, 
scientific, ‘adventure articles up to 2000, fact items with photos; 
construction ideas for amateur workshop fans; outdoor sports 
photos; inventions, home hobbies. William J. Kostka. Good 
rates, photos $3 up, Acc. 


Nature Magazine, 1214 16th ote Washington, D. C. (M-35) 
Illustrated nature articles 1500 to 2 fillers with pictures 100 
to 400; no poetry. R. W. Westwood. 1 to 5c, Acc. (Over- 
stocked. ) 

Popular Mechanics, 200 E. Ontario St., Chicago. (M-25) Ilus- 
trated articles on scientific, mechanical, industrial, discoveries; 
human interest and adventure elements, 1 to 20 photos, 300- 
_: fillers up to 250. L. K. Weber, 1 to 10c; photos $3 up, 

ce. 


December, 1935 


Popular Science Monthly, 353 4th Ave., New York. (M-15) 
Non- technical illustrated articles on scientific, mechanical, labor- 
saving devices, discoveries, under 2000. Raymond J. Brown. 
lc up to 10c, photos $3 up, Acc. 

Scientific American, 24 W. 40th St., New York. (M-35) Hu- 
manized articles on science, industry, engineering, inventions. 
O. D. Munn. Varying rates, Acc. 

Scientific Progress, (Modern Scientific) 310 Riverside Drive, 
New York. (M-25) Popular scientific articles on health, psychol- 
ogy, achievement. Dagobert D. Runes, Ph.D. Rarely pays. 

Scientific Psychology, 4238 Clarendon Ave., Chicago. (M-23) 
Scientific articles on psychology 1500-3000; timely items. D. 
J. Foard. No payment. 

Short Wave Radio, 1123 Broadway, New York. (M) Technical 
radio material on short wave receivers and transmitters, illus- 
trated, 1000-3000. Robert Herzberg. 1c, Pub. 


SPORTING, OUTDOOR, HUNTING, FISHING 


Alaska Sportsman, The, Ketchikan, Alaska. (M) Short- 
stories, Alaska interest, 2000-5000; outdoor fact articles; Alaska 
sport cartoons, photos. Emery F. Tobin. %c, Pub. 

American Golfer, The, (Nast) Lexington at 43d Sts., New 
York. (M-25) Golf articles up to 1500. Grantland Rice. In- 
definite rates. 

American Rifleman, The, 816 Barr Bldg., Washington, D. C. 
(M-25) Authentic "iilastraved gunsmithing, shooting, ammuni- 
tion, ballistic articles, hunting stories, preferably 3000. Lau- 
rence J. Hathaway. About lc, Pub. (Overstocked.) 

American Trapper, Plymouth, Calif. (M) Short fact stories 
on trapping 500-1500; short items 100-200; photos. N. E. 
Sharp. %c, Acc. or Pub. 

Baseball Magazine, The, 70 5th Ave., New York. (M-20) Ma- 
jor league baseball articles, verse. F.C. Lane. ‘%c, Pub. 

Fan & Family, 400 N. Michigan Ave., Chicago. (M-10) Per- 
sonality feature articles on famous baseball heroes 2500; short- 
stories, baseball background, 2000-2500; short shorts 1000; 
sport fillers, verse, jokes, cartoons. Diana Gaines. $30 per 
article, Acc. 

Field and Stream, (Warner) 578 Madison Ave., New York. 
(M-25) Illustrated camping, fishing, hunting, sportsmen’s arti- 
cles, 2500-3000. Ray P. Holland. lc up, Ace. 

Fur-Fish-Game, 174 E. Long St., Columbus, O. (M-15) Fish- 
ing, hunting, fur--raising articles by faa 4 arthorities; true 
Indian and frontier day stories 3000- V. Harding. % 
to %c, Acc. 

Hunter-Trader-Trapper, 386 S. 4th St., Columbus, O. (M-25) 
Fur-farming, trapping, hunting-dog, fishing articles, outdoor 
photos. Otto Kuechler. Low rates, Pub. (Overstocked.) 

National Bowlers Journal and Recreation Age, 360 N. Michi- 
gan Ave., Chicago. (M-25) Articles on bowling, billiards, soft- 
ball, lawn bowling, hockey; short-stories; photos; news items; 
cartoons. J. M. Luby. 10c, Pub. 

National Sportsman, 75 Federal St., Boston. (M-10) Hunting 
and fishing articles. Low rates, Pub. 

Outdoor Life, 353 4th Ave., New York. (M-15) Articles on 
outdoor activities, sportsmen’s interests, up to 3000. Raymond 
J. Brown. Up to 10c, $3 up for photos, kinks, shorts, Acc. 

Pacific Sportsman, 401 Sansome St., San Francisco. (M) Out- 
door, fishing, hunting, boating, canoeing, camping articles 500- 
1500; outdoor poetry up to 16 lines. John C. Piver. No pay- 
ment. 

Post Time, 443 Plymouth Court, Chicago. (M- a. Articles 
dealing with horse racing; short-stories up to 2500. Mark 
Mellen. Low rates, Pub. 

Scholastic Coach, 250 E, 43d St., New York. (M-25) Techni- 
cal articles on football, basketball, track, field, 1000, for high 
and prep schools; photos, drawings. Jack Lippert. 1c, Pub. 

Southern States Sportsman, 710 a Bldg., Knoxville, 
Tenn. (M-10) Hunting and fishing articles and stories, prefer- 
ably Southern locale, up to 2500; poems, jokes, etc.; editorials 
on conservation. Harry E. Fitzgerald. %c up, Pub. 

Sports Afield and Trails of the Northwoods, 900 Phoenix Bldg., 
Minneapolis. (M-15) Stories of actual fishing, hunting trips 
1500-2000, good photos. P. K. Whipple. 1 to 2c, Pub. 

Sports Illustrated, 432 4th Ave., New York. (M) Articles on 
all types of sport 500-2000; exceptional sport short-stories up to 
2500. Ronald Kirkbride. $25 per article, Pub. 

Sportsman, The, 8 Arlington St., Boston. (M-50) Articles on 
special aspects of amateur sports, fox-hunting, polo, yacht rac- 
ing, gunning, fishing, etc., 1500-2500. Prefers query. Richard 
Ely Danielson. Indefinite rates, photos $3, Pub. 

Turf & Sport Digest, 511 Oakland Ave., Baltimore, Md. (M- 
35) Articles on running horse-racing 1 -5000; racing short- 
stories up to 5000; serials up to 20,000, especially racing fiction. 
Edgar G. Horn. %c, Pub. or Acc. 


THEATRICAL, MOTION PICTURE, RADIO, “FAN” 
MAGAZINES 


Billboard, The, 1564 Broadway, New York; 25 Opera P1., Cin- 

cinnati, O. (W-15) Amusement articles on assignment only. 
. Hartmann, E. E. Sugarman. Space rates, Pub. 

Greater Show World, 1547 Broadway, New York. (2-M-10) Ar- 
ticles, short-stories, novelettes, fillers, on show people, theatri- 
cal business. Johnny J. Kline. %c, b. 

Hollywood Magazine, (Fawcett) 7046 Hollywood Blvd., Holly- 
wood. (M-5) Film articles on assignment; fillers, photos. Jack 
Smalley. Liberal rates, Acc. 

Modern Screen, (Dell) 149 Madison Ave., New York. (M-10) 
Movie fan personality, general articles 1500-2000; fillers, news 
items. Regina Cannon. Good rates, Acc. 

Motion Picture Magazine, (Fawcett) 1501 Broadway, New 
York. (M-10) Articles on motion pictures and stars, usually 
on assignment. Laurence Reid. Good rates, Acc. 

Movie Action Magazine, (S. & S.) 79 7th Ave., New York. 
Novelized movie Pag written on order buys fact and feature 
—- John L. Nanovic; Robert C-. . Sidman, associate. 1c, 

cc, 
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Movie Classic, (Fawcett) 1501 Broadway, New York. (M-10) 
Articles on motion pictures and stars, usually on assignment, 
1800 to 2500. Occasional articles on famous women in allied 
helds; smart short-stories. James E. Reid. Good rates, Acc. 

Movie Mirror, (Macfadden) 7751 Sunset Blvd., Hollywood, 
Calif. (M-10) Motion-picture fan material only on assignment. 
Kuth Waterbury; E. V. Heyn, N. Y. editor. Good rates, Acc. 


New Movie Magazine, (Tower) 55 5th Ave., New York. In 
receivership. 

Photoplay, (Macfadden) 7751 Sunset Blvd., Hollywood, Calif. 
(M-25) Motion picture articles; no fiction. Miss Ruth Water- 
bury. Good rates, Acc. 

Picture Play Magazine, (S. & S.) 79 7th Ave., New York. 
(M-15) Articles 1200-1500 of interest to motion-picture en- 
thusiasts, usually on assignment. Norbert Lusk. Indefinite 
rates, Acc. 

(Fawcett) 1501 Broadway, New York. (M-10) Je: 
ture areaciee on radio subjects and personalities. Donald G. 
Cooley. Good rates, Acc. 

Radio Stars, (Dell) 149 Madison Ave., New York. (M-10) 
Fan stories, lives of radio personalities up to 2000. Lester 
Grady. Good rates, Acc. 

Romances of Hollywood ‘‘Movies,’’ (Ultem Pubs.) 1450 
Broadway, New York. (M-10) Movie fan stories and inter- 
views. M. R. Reese. Fair rates, Pub. (Slow.) 

Romantic Movie Stories, (Fawcett) 1501 Broadway, New York. 
(M) Motion-picture fiction. Good rates, Acc. 


Screen Book, (Fawcett) 1501 Broadway, New York. (M-10) 
Short news articles on popular screen favorites, usually on as- 
signment. Cari A. Schroeder. Liberal rates, Acc. 

Screenland, 45 W. 45th St., New York. (M-25) Motion-picture 
feature articles. Delight Evans. Fair rates, Pub, 

Screen Play, (Fawcett) 7046 Hollywood Blvd., Hollywood, 
Calif. (M-10) Authentic articles of interest to movie fans, 
usually on assignment. Jack Smalley. Liberal rates, Acc. 

Silver Screen, 45 W. 45th St., New York. (M) Motion-picture 
miscellany. Elliott Keen. Rates not at hand, 


Theatre Arts Monthly, 40 E. 49th St., New York; 2 Ladbroke 
Rd. London, W. 11, England. (M-50) Articles on theatre and 
ceventas arts 1800 to 2500; verse. Edith J. R. Isaacs. 2c, 

ub. 


Variety, 154 W. 46th St., New York. (W-15) Theatrical arti- 
cles, news, rad Moody Sidne Silverman. Space rates. 


TRADE JOURNALS—MISCELLANEOUS 


American Artisan, 6 N. Michigan Ave., Chicago. (M) Mer- 
chandising articles with illustrations on experiences in warm-air 
heating and sheet metal work. J. D. Wilder, $3.50 to $10 page. 

American Baker, The, 118 S. 6th St., Minneapolis. a 
Short success stories; baking innovations; examples of good 
merchandising. ¥%c and up, Acc. 

American Builder and Building Age, 105 W. Adams St., Chi- 
cago. (M-25) Articles on activities of home-building contractors. 

$10 page, Pub. 

‘Awan Druggist, 572 Madison Ave., New York. (M) News 
features 200-1000; photos. Howard Stephenson. High rates, Acc. 

American Hairdresser, 386 4th Ave., New York. (M-35) 
Trade News. lc, Pub. 

American Ink Maker, 524 W. 31st St., New York. (M) News 
of printers’ ink manufacturers and distributors. Low rate, Pub. 

American Lumberman, 431 S. Dearborn St., Chicago. (B-W) 
News and features of lumber and building materials industry. 
A. L. Ford. $3.50 column, Pub. 

American Miller, 330 S, Wells St., Chicago. (M-25) Illustrated 
features of the milling industry; interviews with millers; new 
ideas or developments; oddities; merchandising plans; technical 
features; sketches; cartoons, Newton C. Evans. %c up, Pub. 
(Reported very slow pay.) 

American Paint & Oil Dealer, 3713 Washington Blvd., St. 
Louis. (M) Retail gg selling articles, illustrated. Arthur A. 
Poss. Good rates, Pub. (Overstocked.) 

American Painter & Decorator, 3713 Washington Blvd., St. 
Louis, Mo. (M-10) Accurate, descriptive articles on unusual 
decorating jobs, photos. Query. George Boardman Perry. Up 
to lc, Pub. 

American Paper Merchant, 1911 Conway Bldg., Chicago. (M) 
News and features regarding paper merchants. Frank C. Pet- 
rine, Mng. Ed. 4c up, Acc. 

American Perfumer & Essential Oil Review, 9 E. 38th St., 
New York. (M-30) Technical, scientific articles on rfumes, 
cosmetics, soaps, etc., articles on merchandising and advertising 
of same from manufacturer’s standpoint; news items on manu- 
facturers. S. L. Mayham. Indefinite rates, features, Acc.; 
news, Pub. 

American Printer, The, 9 E. 38th St., New York. (M-25) 
Technical articles for printing-plant executives, mostly written 
to specification. L, B. Siegfried. 1c up, Pub. 

American Restaurant Magazine, 5 S. Wabash Ave., Chicago. 
(M-25) Largely staff-prepared. H. C. Siekman, 

American Silk & Rayon Journal, 373 4th Ave., New York. 
(M-30) Articles on silk, rayon, textile industry 1500-3000. H. 
W. Smith. $6 per 1000, Pub. 

A t Park M t, 404 4th Ave., New York. 
(M-25) Constructive articles on general amusement park opera- 
tion, with photos. S. Hoffman. lc, photos $1.50, Pub. 

Art of Mosaics & Terazzo, 400 W. Madison St., Chicago. 
Articles on use and sale of mosaics and terazzo work. R. B. 
ee Jr. 1c, photos $2, Pub. (Very slow.) 

utobody Trimmer and Painter, 128 Opera Place, Cincinnati. 
an 20) Limited market for technical and merchandising articles 
of the trade. John R. Warrington. %c, Pub. 

Automatic World, 120 St. Louis Ave., Ft. Worth, Tex. (M) 
News and features pertaining to vending machines. Tom Mur- 
vay. 20c column inch, Pub, 
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Automobile Digest, 22 E. 12th St., Cincinnati. (M) Methods 
and management articles of interest to independent service gar- 
age men. Ray Kuns. Indefinite rates, Acc. 

Automobile Trade Journal, Chestnut and 56th, Philadelphia. 
(M-25) Features based on interviews with successful automobile 
or equipment dealers, wholesalers. Don Blanchard. 1c up, Pub. 

Automotive Daily News, 5th Floor, New Centre Bldg., Detroit, 
Mich. News correspondents in towns and cities of importance. 
Chris Sinsabaugh. 20c inch, photos $1.50, Pub. 

Automotive Merchandising, 97 Horatio St., New York. (M) 
Articles of interest to car dealers, garages, service stations, in- 
dependent shops, up to 1000. Photos. Stanley P. McMinn. Ic, Pub. 


Bakers’ Helper, 330 S. Wells St., Chicago. (Bi-W-25) Busi- 
ness-building plans for bakers, technical articles, chiefly “sup- 
plied by staff. V. E. Marx. 35c inch (73 words), Pub. 

Bakers Weekly, 45 W. 45th St., New York. (W-10) News cor- 
respondents in principal cities. Bakery features, selling ideas, 
window displays. Albert Klopfer. Space rates, Pub. 

Bakers Review, 330 W. 42d St., New York. (M) Successful 
merchandising plans of bakers, technical articles of the trade. 
C. W. Webster. 20c inch, Pub. (Buys little.) 

Beach and Pool, 404 4th Ave., New York. (M-25) Illustrated 
articles on swimming and beach operation, management, swim- 
ming-pool design, construction, sanitation, etc., 1000. lc up, 
photos $1.50 up, Pub. (Overstocked.) 

Beautician Magazine, 11 Park Pl., New York. (M-20) Articles 
of interest to beauty shop owners and operators, lc, Fub. 

Black Diamond, The, 431 S,. Dearborn St., Chicago. (BiW-20) 
Practical method articles in the coal industry. A. T. Murphy. 
Yc up, Pub. 

Boot & Shoe Recorder, 239 W. 39th St., New York. (W-25) 
“Success’’ stories trom retail shoe stores; news. Regular corre- 
spondents. Arthur D. Anderson. lc, Pub. 

Boys’ Outfitter, 175 Sth Ave., New York. (M) Interviews 
with boys’ department buyers. Regular corespondents. Ivan 
Block. 25c column inch, Pub. 

Brewer and Dis; , 501 Maritime Bldg., Seattle, Wash. 
(M) News, features, Pacific coast beer industry. Indefinite 
rates, 

Brewers’ Journal, 431 So. Dearborn St., Chicago. (M) News 
and features of the brewing industry. H. S. Rich, Pub. 

Brewery Age, 43 E. Ohio St., Chicago. (M-30) News and fea- 
tures of the brewing industry. Jos. Dubin. Indefinate rates, Pub. 

Brick & Clay Record, 59 E. Van Buren St., Chicago. (M-50) 
News and features of brick and clay industry. Regular corre- 
spondents. H. V. Kaeppel, Mng. Ed. 1c up, Pub. 

Building Modernization, 9 E. 40th St., New York. (M-25) 
Articles about unusual building modernization jobs with good 
photos 500-2000. lc, Pub. 

Building Supply News, 59 E. Van Buren St., Chicago. (M-25) 
Not in market for contributions unless unusually unique mer- 
chandising of building materials. John H. Van Deventer, Jr. 
40c inch, Pub. 

Bus Transportation, 330 W. 42d St., New York. (M-35) Prac- 
tical bus operation articles 1500, 2 or 3 photos. C. W. Stocks. 
tic Acc. News items, first 100 words 2c, bal. each item %c, 

ub, 


Casket & Sunnyside, 487 Broadway, New York. (M-50) Inter- 
views with morticians on mortuary management. Seabury Quinn. 
Y%c, Pub. (Query first.) 

Ceramic Industry, 59 E. Van Buren St., Chicago. (M-50) 
News items, pottery, glass, enamel plants, executives, sales 
campaigns, production activity. H. V. Kaeppel. lc, Pub. 

Chain Store Age, 93 Worth St., New York. (M-35) Feature 
articles, assignment only. G. M. Lebhar. About 1%c, Pub. 

Chain Store Management, 18 E. 4ist St., New York, (M-20) 
Food chain miscellany. Glenn C. Compton. (Out of market.) 

Cleaning and Dyeing World, 330 W. 42d St., New York. (M) 
Technical articles, merchandising, advertising, window display, 
success stories. A. R. Kates. About %c, Pub. 

Clubs, 2750 Lake View Ave., Chicago. (M) Business articles 
Fea management and operation; photos. G. H. Woolley. Ic, 

ub. 

Commercial Car Journal, Chestnut and 56th Sts., Philadelphia. 
(M-25) Articles on servicing and operating methods of truc 
fleet operators, particularly methods for effecting economies 
1 George T. Hook. Variable 1ates, Pub. 

Confectionery and Ice Cream World, 99 Hudson St., New 
York. (W) Correspondents in principal cities provide news cov- 
erage. Fair rates, Pub. 

Concrete Products, 330 S. Wells St., Chicago. (Bi-M) Illus- 
trated articles on manufacture, marketing and uses of pre-cast 
concrete products 500-1500, Bror Nordberg. $10 page, Pub. 


Confectioners Journal, 437 Chestnut St., Philadelphia. (M-35) 
Illustrated articles on wholesale candy manufacturing compa- 
nies, describing production methods or merchandising policies 
ene manufacturer’s point of view. Eugene Pharo. Up to lc, 

cc. 


Confectioners News, 437 Chestnut St., Philadelphia. (M) Il- 
lustrated articles, 1000, on jobbing confectionery businesses, 
showing how named jobbers employ profitable methods or poli- 
cies. Stories showing how candy jobbers assist retailers in dis- 
og Fuge disposal of confections. Eugene Pharo. lc, photos $1 
to $3, Acc. 


Corsets & Brassieres, 267 5th Ave., New York. (M) Query on 
department or specialty shop features. J. H. Bowman. Y%c, Pub. 


Corset & Underwear Review, 1170 Broadway, New York. (M- 
35) Articles, buyer news feature articles for corset and_bras- 
siere departments, specialty shops. Louise Campe. %c, Pub. 


Cracker Baker, The, 45 W. 45th St., New York. (Chicago of- 
fice, 360 N. Michigan Ave.) (M-20) Stories pertaining to bis- 
cuit and cracker industry; plant write-ups; sales stories; prac- 
tical or technical articles; human-interest and success stories. 
Query. L. M. Dawson. 30 to 50c inch, Pub. 


The Author & Journalist 


Crockery and Glass Journal, 1170 Broadway, New York (M) 
Illustrated articles on china and glass sales promotion stunts 
by retail stores, 1000; interviews with buyers; merchandising 
stories; news items; photos. John Regan. Sc, Pub. 

_ Dairy Produce, 110 N, Franklin St., Chicago. (2M-15) Lim- 
ited market for illustrated features on processing and mer- 
chandising of dairy products. C. S. Paton. Up to lc, Pub. 

Dairy World, 608 S. Dearborn St., Chicago. (M-10) Merchan- 
dising and improved quality of product articles of proved merit; 
new or remodeled plant articles on dairy plants (milk, ice- 
cream, butter, cheese, dairy by-products); articles on milk 
plants preterred, 500 to 2000, with photos, ads. E. C. Acker- 
man. lc, ads $1, photos $1 to $3, Pub. 


Decorative Furnisher, The, 381 4th Ave., New York. (M) II- 
lustrated articles of interest to interior decorators, decorative 
departments in high-class department stores, home furnishers, 
and retailers. Good rates, Pub. (Overstocked. ) 

Diesel Digest, 304 S, Broadway, Los Angeles. (M-25) Occa- 
sional articles 1000 to 2000, descriptive of new Diesel usages or 
novel installations. Jllustrations. A. L. Hancock. ¥% to 1%c, 
photos, 50c and $1, Pub. 
_ Diesel Power, 192 Lexington Ave., New York. (M-35) Ar- 
ticles on economics of Diesel plant operation 2000; photos. 
Lacey H. Morrison. lc, Pub. 
_ Diesel Transportation, (Supplement to Diesel Power) 192 Lex- 
ington Ave., New York. Illustrated articles on use of Diesel 
engines in locomotives, rail cars, tractors, etc. Lacey H. 
Morrison, lc. Pub. 


Distribution and Warehousing, 249 W. 39th St., New York. 
(M-30) Articles dealing with public warehouse problems. Kent 
B. Stiles. 3c up, photos $2, Pub. 

Domestic Engineering, 1900 Prairie Ave., Chicago. (M-25) 
Plumbing, heating, and air conditioning trade merchandising and 
technical articles up to 3000. R. V. Sawhill. 1c, Pub. 

Drapery Profits, 420 Lexington Ave., New York. (M-35) 
Authenticated articles on selling and advertising decorative fab- 
rics, photos. W. H. McCleary. 1c, photos $3, Pub. 

_ Dress Accessories, 1170 Broadway, New York. (M) News and 
features of interest to buyers of gloves, laces, handkerchieis, 
costume flowers, etc. Doris Burrell, 4c, Pub. (Not in market.) 

Druggists’ Circular, The, 12 Gold St., New York. (M-25) 
Druggist success articles, G. K. Hanchett. Indefinite rates, Pub. 

Drug Topics, 330 W. 42d St., New York. (W-10) Retail drug 
trade. Dan Rennick, Mng. Ed. 1c, Pub; Numerous unsatisfac- 
tory experiences reported, such as excessive cutting, lost manu- 
scripts, delayed payments, etc. 

Drug Trade News, 330 W. 42d St., New York. (Bi-W) News 
of manufacturers in drug and toilet goods fields. Dan Kennick, 
Mng. Ed. Indetinite rates. See comment on Drug Topics. 

Drug World, 572 Madison Ave., New York. (E.O.W.) News 
covering manufacturing and wholesaling activities in drug, cos- 
metics and soda fountain fields. Regular correspondents. 
Stewart Schackne. Ic, Acc. 

Drycleaning Progress, 120 St. Louis Ave., Ft. Worth, Texas. 
(M) News and teatures of trade in Southern states. V 
Martin. “ec, Pub. (Not buying.) 

Dry Goods Economist, 239 W. 39th St., New York. (Bi-M-15) 
Articles of specific interest to department store field, up to 
750. C. K. MacDermut, Jr., Mng. Ed. 1%c, photos $2, special 
rates on best material, month after acceptance. 

Dry Goods Merchants Trade Journal, 507 W. 10th St., Des 
Moines, la. (M) Only outstanding merchandising articles 
about store departments bought. Largely staff-written. K. L 
Boreman. lc, Acc. 


Editor & Publisher, 1700 Times Bldg., New York. (W-10) 
Daily newspaper trade articles, news items. Marlen E. Pew. 
col. up, Pub. 

Electrical Dealer, 360 N. Michigan Ave, Chicago. Illustrated 
features, ‘“‘shorticles,’’ on merchandising electrical appliances. 
Staniey A. Dennis. 1c, Pub. 

Electrical South, Grant Bldg., Atlanta, Ga. (M-10) News and 
features oi interest to electric power companies, electrical con- 
tractors, dealers, wholesalers of the South. S. R. McGillis. 
Pub. 

_ Electrical West, 883 Mission St., San Francisco. (M-25) Lim- 
ited market for articles on electrical merchandising, and instal- 
ogee in 11 Western states. Wm. Cyr, Assoc. ¥% to le, 


Electrical Wholesaling, 330 W. 42d St., New York. (M-25) 
Largely staff-written. uery editor on possible features. E,. T. 
Rowland, Good rates, Pub. 

Electric Refrigeration News, 5229 Cass Ave., Detroit, Mich. 
(W-10) Informative articles on servicing of refrigerating ma- 
chines, successful merchandising ideas and practices for elec- 
trical appliances, technical descriptions of air conditioning in- 
stallations; news of more than local importance; human-interest 
photos. George F. Taubeneck. 1c, Pub. 

Excavating Engineer, S. Milwaukee, Wis. (M-25) Semi-tech- * 
nical articles on excavation by power shovel, dragline, dredge, 
clam shell, excavating contracts, open pit mining, quarry, drain- 
age 500-2000. Arnold Andrews. 1c, photos $1, cartoons on 
shovel subjects $1 to $2, Pub. (Query.) 


Factory Management & Maintenance, 330 W. 42d St., New 
York. (M) Query editor on articles on factory management and 
maintenance methods. L. C. Morrow. Good rates, Pub. 

Federated Automotive Service News, 223 S. Waverly Drive, 
Dallas, Tex. (2M-10) Short news items pertaining to local 
trade associations of auto repair men, tire and battery men, 
gas and oil retailers, etc. Overstocked. File name for possible 
assignment. C. C. Hayley. 1c, Pub. 

_ Feed Bag, The, 210 E. Michigan St., Milwaukee. (M-25) Ar- 
ticles on merchandising ideas used by dealers (quote fig- 
ures) 750 to 1000. David K. Steenbergh. 1c, Pub. 

Feedstuffs, 118 S. 6th St., Minneapolis. (W-5) Articles on 
merchandising, cost accounting, general business practices, ap- 
plicable to the feed trade, preferably from midwest and north- 
ern states. Harvey E. Yantis. %c, 
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Film Daily, 1650 Broadway, New York. (D) News of the in- 
dustry. J. W. Alicoate. Space rates. 

Fishing Gazette, 461 8th Ave., New York. (M-25) Illustrated 
articles on all branckes of commercial fishing (no sport fish- 
ing); correspondents needed. Prefers preliminary outline. Car- 
roll E. Pellissier. 1c, news 25c inch, photos $1, Pub. 

Florists Exchange, 448 W. 37th St., New York. (W) News 
and features of —— trade. Regular correspondents. E. L. D. 
Seymour. 

Florists ching 508 S. Dearborn St., Chicago. (W) News 
furnished by regular correspondents. Strictly trade. <A. C. 
Morgan. Fair rates, Pub. 

Food Field Reporter, 330 W. 42d St., New York. (Bi-W) 
News of food and grocery product manufacturers. Dan Ren- 
nick. le. Dept. items, 10c¢ line, Pub. Basic editorial policy re- 
lating to contributors disapproved by The Author & Journalist. 

Ford Dealer and Service Field, 407 E. Michigan St., Milwau- 
kee. (M-25) Ford trade articles ‘preferably under 200, on selling, 
service, parts merchandising, administration. Ford super-service 
station operation. H. James Larkin. lc, Acc. 

F.T.D. News, 251 W. Larned St., Detroit. (M) Florists’ 
ie news from regular correspondents. M. Bloy. Fair rates, 

Furniture Age, 2225 Herndon St., Chicago. (M-50) Illustrated 
merchandising shorts and home furnishing trend articles 100 to 
1500, in re furniture, rugs, draperies, refrigeration, washing 
machines, radios, toys; featuring outstanding promotions, new 
stores, model houses, unusual merchandising methods. Only 
wen illustrated material accepted. J. A. Gary. 1c, photos $2, 
Pub. 

Furniture Index, Jamestown, N. Y. (M) Features and shorts 
on furniture merchandising. L. M. Nichols. 1c, Pub. (Slow to 
pay.) 

Furniture Manufacturer, 200 N. Division Ave., Grand Rapids, 
Mich. (M-30) Manufacturer and factory superintendents’ stories 
of all phases of factory production, cabinet room, machinery, 
finishing, 500 to 1500. John N. Nind, Jr. 6/10c, photos $1 up, 

nh. 

Furniture Record and Journal, 200 N. Division Ave., Grand 
Rapids, Mich. (M-30) Shorts on merchandising, advertising, dis- 
play of furniture, bedding, radios, electrical appliances, house- 
wares, floor coverings, and drapery departments of furniture 
stores, 200 to 600. John Nind, Jr. 6/10c, photos 50c to 
$2.50, Pub. (Slow to pay.) 


Gas Age Record, 9 E. 38th St., New York. (W) Articles and 
news of gas companies; interviews with public utility heads. 
O. Andrew. 1c, Pub. 

Geyer’s Stationer and Busi Equi nt Topics, 260 5th 
Ave., New York. (M)_ Brief feature articles in stationery, 
office equipment, allied fields, with photos, giving novel sales 
promotion ideas, window display, advertising, etc., based on 
actual interviews. Thos. V. Murphy. $5 each, Pub. 

Gift & Art Buyer, 260 — Ave., New York. (M) Brief in- 
terviews, illustrated, on gift and art, home decorative accesso- 
ries, greeting card, allied fields. promotion methods, advertis- 
ing, etc. Thomas V. Murphy. $5 each, Pub. 

Gloves, Gloversville, N. Y. (M-25) Very limited market 
for news and features of the retail and wholesale glove trade. 
Bethune M. Grant, Jr. 1c, Pub. 

Hardware Age, 239 W. 39th St., New York. (2-M-15) Illus- 
trated features on retail hardware stores. Charles J. Heale. $12 
page (about 1% to 2c per word), Pub. 

Hardware Retailer, FE. Washington Bldg., Indianapolis. (M) 
hardware merchandising features. Rivers Peterson. 
le, Pub. 

Hardw ere World, Burnham Bldg., 160 N. LaSalle St., Chicago. 
(M) Limited market for hardware merchandising stories, also 
housewares, china, glass 200-1000. Henry E. Ashmun, Ie, 
photos $1, 30 days after Acc. 

Hat Life, 1123 Broadway, New York. (M) Query on hat 
trade features. Ernest Hubbard. Good rates, Acc. 

Heating, Piping and Air Conditioning, 6 N. Michigan Ave., 
Chicago. (M-25) Articles covering design, installation, oper- 
ation, maintenance, of heating, piping and _air- 
systems in industrial plants and large huildings up to 2500 
mostly by engineers. C. E. Price. Good rates, Pub. 

Peede. %c to 1c, Pub. 

Hide and Leather, 20 Vesey St., New York. (W-15) Techni- 
cal tannery and shoe manufacturing articles; brief news articles 
on new leather products, production methods, sales promotion 
campaigns by leather manufacturers. Query. James 

Peede. '%4c, Pub 

Home Ware, 1346 Chestnut St., Philadelphia, (Section of Re- 
tail Ledger). Articles on furniture, rug, drapery, paint and 
wallpaper, house-wares departments in department and furni- 
ture stores, strictly from the management and executive angle. 
Accomplishments and unusval promotions, not local news. John 
Guernsey. Signed articles, varying rates; unsigned, about 1c; 
photos, $3, Acc. and Pub. 

Hotel Management, 222 E. 42d St., New York. (M-25) Arti- 
cles on hotel financing, maintenance, operation; remodeling of 
clubs. Action photos. Short ideas, J. O. Dahl. 14 to Se, Acc. 

Hotel Monthly, 950 Merchandise Mart, Chicago. (M) Hotel 
news and features. Space rates, Pub. 

Hotel World-Review, 222 FE. 42d St., New York. (W-5) 
Mostly hotel news. Query on news and features. A. M. 
Adams. % to lec, Acc. 

House Furnishing Review, 1170 Broadway, New York. (M) 
Illustrated news, feature, promotional articles from house- 
wares, hath shops and electrical appliance departments 300-700. 
Julien Elfenbein. %c, $1 for photos, Pub. 


Ice Cream Field, 45 W. 45th St., New York. (M-25) Racine 

building articles for wholesale ice cream plants 750 to 
Hooker. “%c up, photos 50c to $1, Pub. (Buying little: 
query first.) 

Ice Cream Trade Journal, 171 Madison Ave., New York. (M- 
25) Convention reports (on order); articles on management, 
manufacturing, distribution and sales activities of specific whole- 
sale ice-cream companies S00 to Harry W. Huey. Ic, Pub. . 
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Ice & Refrigeration, 435 N. Waller Ave., Chicago. (M-35) Ice- 
making, cold-storage, refrigeration articles and news; also arti- 
va on ice merchandising. J. F. Nickerson. Indefinite rates, Pub. 

ceapteons Record, 420 Market St., San Francisco. (M) Ma- 
terial mostly secured direct from trade, but occasional news 
purchased. Query. Osgood Murdock. Varying rates, Acc. 

India Rubber World, 420 Lasingion Ave., New York. (M-35) 
Technical rubber articles, 2500. . C. McRoberts. 8c, Pub. 

Industrial Finishing, 802 2 Bldg., Indianapolis. (M-20) 
Articles of interest or value to industrial users of finishing ma- 
terials, equipment, supplies in factories, 100 to 1500. . H. 
Rohr. % to Ic, Pub, 


Industrial Retail Stores, Southern Bldg., Washington, D. ce. 
M-20) Merchandising articles and success stories 4 eed 
store’”’ operations, 500 to 1000. Tull Bronson. %c, Pub. 

mane mp! & Welding, Industrial Pub. Co., 812 Huron Rd., 
Cleveland. (M-Free) Constructive articles for the welder. Irv- 
ing B. Hexter. 1c. Pub. 

Infants’ & Children’s Review, 1170 Broadway. New York. (M) 
Articles on | of infants’ S garments; 
news of buyers. Arthur I. Mellin. ec, P 

Inland Printer, 205 W. Wacker DPr., (M-40) Con- 
structive articles on selling, management problems 
of printing industry. J. L. Frazier. Indefinite rates, Pub. 

Insurance Field, ag Ww. Liberty St., Louisville, Ky. (W- 
15) Correspondents covering fire. casualty, life insurance news 
in all principal cities. John E. Puckett. About %c, Pub. 

Insurance Salesman, 222 E. Ohio St., Indianapolis. True sto- 
ries of life insurance helping heneficiaries and —— in 
unusual ways, up to 1200. C. C. Robinson. % to Ic, Ace 

International Blue Printer, “431 S. Dearhorn St., Chiags, (M- 
30) Tilustrated technical articles on Wlue printing, photo copying, 
mechanical and constructive engineering, 2000 or less. Glen Ed- 
wards. lc, photos $1, Pub. 


Jewelers’ Circular-Keystone, 239 W. 39th St., New York. 
(M-25) Storekeeping, merchandising articles for retail jewelers, 
important news of jewelry trade. A. Merchant Clark. 40c inch, Pub. 


Knitted Outerwear Age, 93 Worth St., New York. (M) Regu- 
lar protected correspondents in princinal cities. News and mer- 
chandising features. Bertram M. Lebhar. 1% to 2c, Pub. 


Laundry Age, 330 W. 42d St., New York. (M-25) Articles on 
assignment only. J. M. Thacker. Indefinite rates, Pub. 

Laundryman’s Guide, Industrial Life Bldg., Atlanta, Ga. (M- 
50) Articles on merchandising. advertising, production. selling, 
management, delivery fleets maintenance, lavout of production 
line, ete., in modern steam laundry and dry cleaning plants. 750 
Ay a general news items 50 to 100. % to lc, photos 50c to 
1, Pub. 

Linens & Domestics. 1170 Rroadway, New York. (M-10) 
Trade and feature articles on linen goods, hlankets and towels; 
interior or window display photos. Julien Elfenbein. %c, 
photos $1, Pub. 

Liquor Store and Dispenser, 205 F. 42d St., New York. (M- 
40) Illustrated merchandising articles 1200 for wine and liquor 
retailers, hotels and restaurants. Hartley W. Barclay. 1c, Pub. 

Lubrication and Maintenance, 624 S. Michigan Ave., Chicago. 
(M) Almost entirely staff-written: occasionally buys an as- 
signed article. Ouery. Ward K. Halhert. Good rates. 

Luggage and Leather Goods, 1170 Rroadway, New York. (M) 
Successful merchandising plans, department store handhag and 
luggage departments. Unusual window displays and interior lay- 
outs. News about buyers. Arthur Mellin. %c, Pub. 


Magazine of Light, The, Nela Park, Cleveland, 0. (10 issues 
yearlv-20) Feature articles of modern lighting installation with 
a merchandising appreciation, 1000. J. L. Tugman. Ic, Ace. 

Manufacturing Jeweler, The, 42 Weyhosset St., Providence, 
R. I. (2M-10) Material staff-nrenared or — through spe- 
cial arrangement. W. Louis Frost. %c, Pub. 

Meat Merchandising. 195 S. 9th St., St. Louis. (M-20) 100- 
word merchandising shorts on meats, groceries, produce, fish. 
D. J. Horner. 1c, Pub. 

Men’s Wear. 8 FE. 13th St., New York. News and features on 
ag wear departments or stores. H. J. Waters. Good rates, 

uh, 

Mida’s Criterion, 400 W. Madison St.. Chicago. (M) News of 
liquor and wine trade. Query. A. B. Greenleaf. Mc, b. 

Mill & Peery, (Conover-Mast Corp.) 205 E. 42d St., New 
York. (M-35) Now huying technical articles for halance of 
1935. Query editor for cony of magazine and instructions. 
Hartley W. Rarclay. 1 to 5c, usually Acc. 

Millinery Trade Review, 15 FE. 40th St., New York. (M-50) 
Millinery trade miscellany. Charles Steinecke, Jr. % to Ic, 
photos $2, Pub. 


Modern Brewery, 205 F. 42nd St., New York. (M-40) Inter- 
views with hrewers and hrew-masters on technical problems; 
biographical sketches of brewery executives. Hartley W. Bar- 
clay. le up, usually Acc 


Modern Packaging, 425 4th Ave., New York. (M-50) Tllus- 
trated articles on peckees production and merchandising, on as- 
signment only. D. E. A. Charlton. 1 to 4c, Pub. 


Modern Plastics, 425 Fourth Ave., New York. (M-50) Articles 
on plastic materials, plastic products, uses, adaptations, etc. 
Indefinite rates, Pub. 


Modern Roofing, 404 4th Ave., New York. (M) Articles from 
roofing contractors, describing difficult jobs, salesmanship, ad- 
vertising methods, James McCawley. Ic, photos $1, Pub. 

Modern Stationer, 250 5th Ave., New York. (M- ad oe 
dealer stories. David Manley. le, photos $2.50, 


Mortuary Management, 500 Sansome St., San Francisco. (M- 
50) Articles on management problems in the funeral field. Wm. 
Berg. % to lc, Pub. (Not buying.) 
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Motion Picture Herald, 1790 Broadway, New York. 


otior (W) Au- 
thoritative material of interest to motion-picture exhibitors in 


conduct of business. Terry Ramsaye. Indefinite rates, Pub. 


Motor, 572 Madison Ave., New York. (M) Articles on mer- 
chandising, service and management for new car dealers, re- 
pair-shop operators, automotive jobbers. Neal G. Adair. Good 
rates, Pub. 

Motor Service, 549 W. Washington Blvd., Chicago. (M) Gar- 
age technical and management articles. Submit outline. A. H. 
Packer, Good rates, Acc. 


_ Motor Ship, 192 Lexington Ave., New York. (M-25) News 
items on Diesel powered boats and short articles on marine 
Diesel performance. L. R. Ford. 1c, Pub. 


Music Trades, 113 W. 57th St., New York. (M-25) News and 
features of the trade. W. J. Dougherty. 1c, Pub. 


National Bottlers’ Gazette, 80 Broad St., New York. (M-50) 
Features of interest to the soft-drink and beer-bottling trades. 
W. B Keller, Jr. $7.50 page, Pub. 

National Carbonator & Bottler, Industrial Life Bldg., Atlanta, 
Ga. (M-50) Illustrated articles on merchandising, advertising, 
production, selling, management, delivery fleets for soft drink 
industry, in actual use, 750 to 1250; news items 50 to 100. % 
to lc, photos 50c to $1, Pub. 


National Cleaner & Dyer, 305 E. 45th St., New York. 
Feature articles; short items 200 to 1000 of cleaning and dyeing 
trade. Roy Denney. About 2/3c, Pub. 

National Clothier, Merchandise Mart, Chicago. (M) 
ns ideas, occasional features. 

ub, 


market for illustra articles with news, isi lant, 
250 to 500. Francis R. Bentley. % to le. y oo ipl 
National Provisioner, 407 S. Dearborn St., Chicago. (W-20) 
Practical illustrated merchandising articles on meat packing 
plants and retail meat stores. Paul I. Aldrich. %c up, Pub. 


New England Electrical News, 250 Stuart St., Boston. (M-20) 
Articles on successful electrical contractors 2500. E. Frost. Flat 
payment, rate not specified, 30 days after Pub. 


Night Club & Ballroom Management, 333 N. Michigan Ave., 
Suite 501, Chicago. (M) Profit-making ideas on operation of 
night clubs and ballrooms. C. W. Austin. Indefinite rates, Pub. 

Northwestern Confectioner, 707 N. Broadway, Milwaukee. 
(M-20) Articles featuring jobbing, manufacturing confectioners 
aes Kluck. Fair rates, Pub. (Practically no 
market. 


Northwestern Miller, 118 S. 6th St., Minneapolis, Minn. (W-5) 
Interviews with prominent head millers and mill superintendents, 
with pictures, up to 1500; short sketches ahout second and third 
generations of millers; merchandising articles about or of in- 
a to flour* jobbers, Carroll K. Michener. Mng. Ed. %c, 

ce. 


(M-25) 


Short 
Allen Sinsheimer. %c, 


Notion and Novelty Review, 1170 Broadway, New York. News 
of notion buyers. Merchandising features. A. I. 
Mellin. b. 


Office Appliances, 417 S. Dearborn St, Chicago. (M) Articles 
on selling office equipment. Evan Johnson, 30c inch, \ 


Oil Heat, 167 Madison Ave., New York. (M) Features and 
news on construction, ration, merchandising of oil burners. 
A. E. Coburn, Assoc. Ed. 30c inch, Pub. 


Optometric Weekly, 5 N. Wabash Ave., Chicago. (W) Opto- 
metric profession and trade miscellany. Indefinite rates. 

Outfitter, The, 612 N. Michigan Ave., Chicago. (M) Il!lus- 
trated articles of interest to hotel, restaurant and institutional 
supply houses. A Engelsman. Rates not at hand. 


Pacific Drug Review, Woodlark Bldg., Portland, Ore. (M-25) 
Articles on drug merchandising, window and inside display, ad- 
vertising. Felter. Nominal rates, Pub. 

Packing & Shipping, 30 Church St., New York. (M-25) 
Items of interest to transportation. railway, motor trucking, 
warehouse companies, on packing, loading, handling, distribu- 
tion, loss and damage in shipping, etc., 1000. C. M. Bonnell, 
Jr. % to lc, photos 50c to $1, Bun. 

Paper Converters & Envelope Industry, 1911-1913 Conway 
Bldg., Chicago, merchandising plans, sale policies of manu- 
facturers of paper converted products—envelopes, tags, bags, 
paper napkins, toilet paper, paper towels, cartons, etc. Frank 
C. Petrine. % to lc, Acc. 

Petroleum Age and Service Station Merchandising, 500 N. 
Dearborn St., Chicago. (M-25) Merchandising petroleum prod- 
ucts, auto accessories by independent jobbers; details of suc- 
cessful oil-jobbing concerns. O. F. List. “ec, photos 50c, Pub. 

Petroleum Marketer, The, 3301 Buffalo Drive, Houston, Tex. 
(M-20) Articles on merchandising and management from expe- 
rience of petroleum jobbers. Grady Triplett. lc up, Acc. 

Picture and Gift Journal, 537 S. Dearborn St., Chicago. (M- 
20) Merchandising articles on picture shops, photos. J. C. 
Raleigh. About %c, Pub. 

Playthings, 381 4th Ave., New York. (M-25) Limited_mar- 
ket for toy merchandising features 2000-2500. J. M. Cloud. 
%e, Pub. 

Plumbing and Heating Trade Journal, 515 Madison Ave., New 
York. (M-25) Articles covering current trends in the plumbing 
and heating business; unusual merchandising and management 
methods, views of successful contractors on timely questions af- 
fecting the trade, 1000. P. Koellisch. Good rates, Pub. 

Power, 330 W. 42d St., New York. (M-35) Technical articles 
on power generation up to 1500, by engineers or power execu- 
tives. $10 to $12 page, 1000 words, Pub. 


Power Plant Engineering, 53 W. Jackson Blvd., Chicago. (M- 
25) Articles on power plant operation, appliances and use, 500- 
1500. Arthur L. Rice. 6/10c, Pub. 


Power Wagon, 536 Lake Shore Drive, Chicago. 
on operation and maintenance of large fleets. 
lc, Pub. (Slow to use.) 


(M) Articles 
W. Stromberg. 


The Author & Journalist 


Printing, 41 Park Row, New York. (M-25) Printing plant 
and sales management articles up to 1200, trade news of em- 
—— printers and their plants. Charles C, Walden, Jr., Ed.; 

rnest F. Trotter, Mng. Ed. 30c inch, photos % space rates, Pub. 

Progressive Grocer, 161 6th Ave., New York. (M-20) Illus- 
trated idea articles 100-200, grocery trade articles, especially 
success stories, 1200-1500; photos. Ralph F. Linder. 1 to 
$2, Acc, Original jokes with grocery slant, $1 each. Attrac- 
tive photos of food window and interior displays, meat displays. 
$3 to $5 each. 

Publishers Weekly, The, 62 W. 45th St., New York. (W-15) 
Articles about and of interest to the booktrade 1500-2000. Fred- 
eric G. Melcher. 1c, Pub. 


Radio & Electric Appliance Journal (including The Radio 
Merchant), 1270 6th Ave., New York. (M) Trade news and 
features. Limited market. Daniel Webster. Fair rates, Pub. 

Radio Weekly, 99 Hudson St., New York. (W) Correspond- 
ents in principal cities provide news coverage. Low rates, Pub. 

Railway Mechanical Engineer, 30 Church St., New York. (M- 
35) Railroad shop kinks, photos. Roy V. Wright. 50c inch, Pub. 

Real Estate Record, 119 W. 40th St., New York. (M-50) 
Articles on building management (office and apartment build- 
ings). Norbert Brown. ic, Pub. 

Refrigeration, 711 Glenn St., S.W., Atlanta, Ga. (M-50) 
Name and fact stories on ice refrigeration and merchandising 
of ice and ice refrigerators. Hal Reynolds. $4 column, Pub. 

Restaurant Management, 222 E. 42d St., New York. (M-25) 
Victorial shorts; short articles on cafeterias, counter lunch 
rooms, store and industrial restaurants; illustrated; short ideas. 
J. O. Dahl. lec up, Acc. 

Retail Bookseller, The, 55 5th Ave., New York. (M-15) Arti- 
cles of practical interest to booksellers and rental library pro- 
prietors, 1500-2500. Francis Ludlow. 1c, Acc. 

Retail Ledger, 1346 Chestnut St., Philadelphia (M-25). Ar- 
ticles on store management, personnel policies, successful pro- 
motions, unusual installations or operating methods of such 
equipment as air conditioning, elevators, ventilating systems, 
delivery. System stories (cash handling, credit, billing, office, 
stock control, direct-mail, etc.), strictly from the angle of store 
heads and executives of department stores and large downtown 
stores in all lines. 800-1000 with pix preferred. John Guernsey. 
1 to 2c, photes $3, 10th of month following Acc. 

Retail Tobacconist, 117 W. 61st St., New York. (2M-15) Ar- 
ticles on business methods of successful tobacconists 500-1500. 

P. Patrey. Pub. 

Rock Products, 330 S. Wells St., Chicago. (M) Articles on 
cement, lime, gypsum quarries, sand and gravel plant opera- 
tions, etc. Indefinite rates, Pub. 

Rough Notes, 222 E. Ohio St., Indianapolis. (M) Business- 
getting ideas of interest to fire and casualty insurance sales- 
men. Irving Williams. Fair rates, Pub. 

Rubber Age, 250 W. 57th St., New York. (M-25) Articles of 
interest to manufacturers of rubber products up to 2400. M. E. 
Lerner. $10 page, Pub. 


San Francisco Styles and Selling, 310 Sansome St., San Fran- 
cisco. (M) Very brief selling ideas used by Western dry goods, 
department and general stores. 20c inch, photos $2, Pub. 

Seed World, 325 W. Huron St., Chicago. (2M) Articles on 
growing and merchandising seeds. W. L. Oswald. Yc, Pub. 

Shoe Repair Service, 702 Commercial Bldg., St. Louis, Mo. 
(M-Gratis) Constructive trade articles 250-1500, fact items, 

B’nal B’rith Magazine, 70 Electric Bldg., Cincinnati, O. _(M) 
fillers 50-100, jokes. A. V. Fingulin. % to 1%c, Pub. (Over- 
stocked on verse.) 

Soda Fountain, The, 420 Lexington Ave., New York. (M-15) 
Illustrated articles on business-building methods for soda _foun- 
tains, soda lunches, up to 1000. V. E. Moynahan. Ic, Pub. 

Southern Florest and Nu 120 St. Louis Ave., Ft. 
Worth, Tex. (W) Regular correspondents provide news of 
Southern states. Aaron Smith. %c, Pub, (Not buying.) 

Sou Funeral Director, 711 Glenn St., S.W., Atlanta, Ga. 
(M-25) Articles of interest to southern morticians; merchandis- 
ing in display rooms, collections, advertising. Hal Reynolds. 
$8 page, Pub. 

Southern Hardware, 1020 Grant Bldg., Atlanta, Ga. (M-15) 
Illustrated articles on management and merchandising methods 
in southern hardware stores. lc up, Pub. 

Southwestern Baker, 542 M. & M. Bldg., Houston, Tex, (M- 
10) News and features of Texas, Alabama, Florida, Georgia, N. 
Carolina, S. Carolina, Mississippi, Tennessee, Arkansas, Louis- 
iana, Oklahoma and New Mexico baking industry. Charles 
Tunnell. % to 1c, photos $1, Pub. 

Southwestern Bottler, 454 Soledad St., San Antonio, Tex. 
(M-10) Practical merchandising articles based on interviews 
with specific bottlers in New Mexico, Oklahoma, Louisiana and 
Arkansas. Laney McMath. %c up, Pub. 

Spice Mill, The, 106 Water St., New York. (M-35‘ Feature 
articles on tea, coffee, spices, condiments and flavoring, espe- 
cially dealing with practical manufacturing and merchandising 
problems. fel S. Sewell. % to lc, Pub. 

Sporting Goods Dealer, 10th and Olive Sts., St. Louis, Mo. 
(M) Illustrated interviews on merchandising, store arrangement, 
news. C. Felker. %c up, Pub. 

Sporting Goods Journal, 400 W. Madison St., Chicago. (M) 
Specific articles describing merchandising programs of sports 
stores, 500-1000; photos. Ames A. Castle. %c up, Pub. 

Starchroom Laundry Journal, 305 E. 45th St., New York. (M- 
25) Feature articles on laundry business, 1000. Frank Black. 
% to lc, Pub. 

Syndicate Store Merchandiser, 953 Broad St., Newark, N. J. 
(M-20) Illustrated articles on 5, 10 and $1 chain store merchan- 
dising and displays up to 1000. P. J. Beil. 1c up, Pub. Shorts 
on pe ame and counter displays, up to 100, with photos. 
% to lc, Pub. 


Telegraph oor. Service, Suite 805, H. W. Hellman Bldg., 
Los Angeles. (M-50) Illustrated business-building features of 
florist trade, covering T. D. S. members. Mc, 
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Tires Magazine, 420 Lexington Ave., N. Y. (M-25) Merchan- 
dising ana servicing articles on tire retailers and superservice 
station operators 1500- 2000. Jerome T. Shaw. % to lc, news 
items 25c inch, fillers “sc, photos $2, Pub. 

Toilet Requisites,« 30 Rockefeller Plaza, New York. _(M-35) 
Verified interviews (with some sort of picture tie-up) with drug 
or department store buyers or higher executives concerning 
toiletries retailing in cities 25,000 or over. No general stories. 
S._G. Swift. le, Acc. 

Toys and Novelties, 307 N. Michigan Ave., Chicago. (M) Il- 
lustrated merchandising features from leading toy departments 
and stores, 250-1200. John J. Welsh. 34c, Pub. 

Toy World and Bicycle World, 56th & Chestnut Sts., Phila- 
delpina. (M-15) Toy and bicycle merchandising stories and 
news. Kenneth A. Heale. $6 printed page, Pub. 

Underwear and Hosiery Review, 93 Worth St., New York. 
(M) Protected correspondents in principal cities. News and mer- 
chandising features, Bertram M. Lebhar. 1% to 2c, Pub. 

United States Tobacco Journal, 99 Hudson St., New York. 
(W) Correspondents in principal cities provide news coverage. 
Fair rates, Pub. 

Upholstering, 373 4th Ave., New York. (M) Articles of dol- 
lars-and-cents value to makers of upholstered furniture, both 
manufacturing and work room. Indefinite rates, Pub. (Not in 
market.) 

Voluntary and Cooperative Groups Magazine, The, 114 E. 
32d St., New York. (M) Constructive articles for heads of vol- 
untary "and cooperative organizations 1000-2000. Gordon Cook. 
34c, photos $1, Pub. 

Wallpaper Magazine, 10 E. 40th St., York. (M) Official pub- 
lication of Wallpaper Institute. Uses limited amount of mer- 
chandising material. Ralph O. Ellsworth. 1c, Pub. 


23 


Welding Engineer, 608 S. Dearborn St., Chicago. (M) Tech- 
nical and fractical articles of interest to welding departments 
and shops. F. L. Spangler, 1c, Pub. 

Western Beverage, 312 E. 12th St., Los Angeles. (M-25) Ar- 
ticles covering winery and spirits industries of West. P. T. 
Carre, Mng. Ed. Rates not at hand. 

Western Brewing World, 420 S. San Pedro, Los Angeles. (M) 
News and features of brewing industry of West. Robt. J. 
Pritchard. Query on features. Good rates, Pub. 

Western Confectioner and Ice Cream News, 420 S. San Pedro 

t., Los Angeles. (M-25) News and features of Western candy, 
ice-cream, fountain trade. Query on features. Robert Pritchard. 
inch, Pub. 

Western Furniture Retailing, 180 New Montgomery St., San 
Francisco. (M) News and features of the trade. Philip W. 
Battelle. 1c, Pub. (Overstocked. ) 

Western Hotel Reporter, 681 Market St., San Francisco, (M- 
15) Illustrated articles of interest to hotel and restaurant men 
1500. Jay G. Hilliard. 20c inch, Pub. 

Western Plumbing & Heating Journal, 3665 S. Vermont Ave., 
Los Angeles. (M) Trade news and features from west of the 
Rockies. John B. Reeves. Pub. 

Wine Review, 420 S. San Pedro St., Los Angeles. (M-25) 
Articles of interest to wineries; news items. Query on features. 
Robert J. Pritchard. 25c inch, Pub. 

Wood Construction, Xenia, O. (M-20) News articles on retail 
lumber and building supply dealers, based on —oe interviews. 
Findley M. Torrence. 16c inch, including art, Pub. 

Wooden Barrel, The, 511 Locust St., St. Louis. (M) Promo- 
tional articles on cooperage industry to appeal to customers, 
articles on wooden barrels im use in yeseee industries, 1000; 
new markets. Lynn C. Mahan. Ic, Pub. 


LIST D 


_Juvenile and Young People’s Publications 


\ 

Ambassador, The, Baptist Sunday School Board, 161 8th Ave., 
N., Nashville, Tenn. (W) Ages 13 to 17. Wholesome short- 
stories, boy and girl characters, 3000. Travel, biographical, 
practical articles 1500 with aaeranrons: verse. Novella Dillard 
Preston. “ec, poems $1 to $2.50, Acc. 

American Boy, The, 7430 2d Blvd., Detroit, Mich. (M-10) 
Boys, high-school and college age. Short-stories up to 4500; 
Western, mystery, sma!l-town, farm, science, sports, detective; 
overstocked with serials; fillers 300 with action photos on 
achievements of boys. George F. Pierrot, Mng. Ed. 2c up, Acc. 

American Girl, 570 Lexington Ave., New York. (M-15) Ages 
10 to 17. Girl Scouts publication. Action short-stories 2500 to 
3700; articles 1500 to 3000. Amne Stoddard. le up, Acc. 

American Newspaper Boy, 416 N. Marshall St., Winston- 
Salem, N. C. (M) Short-stories of adventure, inspiration, mod- 
ern newspaper carrier boy characters, 2000 to 3000. Bradley 
Welfare. $10 each, Pub. 


oy Life, Standard Pub. Co., 9th and Cutter Sts., Cincinnati. 
we’ Medium ages. Winter short-stories 1800 to 2000, serials, 
articles, miscellany, 1/3c up, Acc. 

Boys and Girls, Methodist Pub. House, 810 Broadway, Nash- 
ville, Tenn. (W) Boys and girls up to 12. Short-stories 600 
to 1000, short serials, verse, occasional brief articles on nature, 
science, things-to-do. Mrs. W. B. Ferguson. %c, 

Boy’s and Girl’s Comrade, Gospel Trumpet Co., 5th and 
Chestnut, Anderson, Ind. (W) Ages 9 to 15. Stories of char- 
acter building or reiigious value 1000 to 2000; serials 5 to 15 
chapters; verse 2 to 6 stanzas. L. Helen Percy. $2 to $2.50, 
photos 25c to $1, 

Boys’ Comrade, Christian Bd. of Pub., Beaumont and Pine 
Sts., St. Louis. (W) Ages 13 to 17. Short-stories 2000 to 2500; 
serials 8 to 10 chapters; illustrated articles 100 to 1500; verse; 
miscellany. Glenn McRae. $3.50 per M., Pub. 

Boys’ Life, 2 Park Ave., New York. (M-10) Boy Scouts pub- 
lication, ages 14 to 18. Outdoor adventure, sport, achievement 
short-stories 2000 to 4500; serials 2 to 6 installments of 
articles up to 2000. James E. West; Irving Crump, Mng. Ed. 
1%ec up, Ace. 

s’ Magazine, 186 Sth Ave., New York. (M) Boy Rangers 
of America official organ, boys 8 to 12. Staff-written. 

Boys’ World, D. C. Cook Pub. Co., Elgin, Ill. (W) Boys 13 
to 17. Short-stories 2200 to 2700; serials 4 to 8 chapters, 2200 
to 2400 each, scientific news items with photos; successful boys 
(photos), occupation items, 500; verse, 12 lines. D. C. Cook 
ves Ed.-in-Chief; Thomas S. Huntley, Mng. Ed. Good rates, 
Acc. 


Canadian Boy, United Church Publications, 299 Queen St., W., 
Toronto, Canada. (W) Teen-age boys. Short-stories, serials, 
verse, photos. Archer Wallace. %c, Acc. 

Canadian Girl, United Church Publications, 299 Queen St., W., 
Toronto, Canada. (W) Teen-age girls. Short-stories, serials, 
verse, photos. Archer Wallace. 1c, Acc. 

Catholic Boy, The, Andrews Hote!, Minneapolis, Minn. (M-10) 
Wholesome action ane stories 2200 to 2500; articles for boys. 
J. S. Gibbons. % to Ic, Pub. 

Catholic Girl, The, 20 Prospect St., Terryville, Conn. (M-15) 
Girls, high-school age. Wholesome, entertaining, not pietistic 
short-stories 2500; vocational articles 1500-2500. Mrs. Mar- 
garet H. Sullivan. About %c, Pub. (Overstdcked.) 

Challenge, The. Baptist Sunday School Board, 161 8th Ave., 
N., Nashville, Tenn. (W) Young People, 17 years up. Adven- 
ture, achievement short-stories 1500 to 2500; descriptive, bio- 
graphical, travel articles up to 2000 (authorities must be cited); 
verse. Wallace Greene. “%c, verse $1 to $2.50, Acc. 

Child Life, Rand, McNally & Co., 536 S. Clark St., Chicago. 
(M-25) Ages up to 12. Short-stories, miscellany up to 1800. 
Marjorie Barrows. % to lc, Pub. (Overstocked.) 

Children’s Play Mate Magazine, 3025 E. 75th St., Cleveland, 
O. (M-15) Boys and girls up to 14. Mystery, adventure short- 
stories up_to 2000; nursery stories; imaginative verse 1 to 5 
stanzas. Esther Cooper. lc, verse 25c line, Acc. (Slow.) 


Child’s Own, The, General Bd. of Religious Ed., 604 Jarvis 
St., Toronto, Canada. (W) ogg under 8. Short-stories, 
verse. Rev. D. B. Rogers. 2/5c, Pub 

Christian Youth, 327 N. 13th St... Philadelphia. (W) Teen 
ages; interdenominational. Wholesome short-stories with Chris- 
tian teaching and uplift 2000 to 2200; fillers; nature, fact, how- 
to-make-it articles 300 to 1000; bible puzzles. Charles G. Trum- 
bul; John W. Lane, associate. $10 a story, fillers $1 to $4, 
puzles 50c to $1, Acc. 

Classmate, Methodist Book Concern, 420 Plum St., Cincin- 
nati. (W-5) Young people 18 to 24. Wholesome short-stories 
2500-3500; serials 30,000-40,000; illustrated articles 1000-2500; 
fact items 200-1000; verse. A. D. Moore. Fillers “%c up, fic- 
tion le up, verse $5 to $1, Pub. 

Dew Drops, D. C. Cook Pub Co., Elgin, Ill. (W) Children 
5 to 8. Short-stories 800-900; short articles, editorials 250-300; 
verse up to 12 lines. Good rates, Acc. 


Epworth Herald, 740 Rush St., Chicago. (2-M-10) Articles and 
short-stories of interest to young Methodists, high school, col- 
lege ages, 1000 to 1800; serials 5000 to 10,000; nature, religious 
verse up to 20 lines; photos. W. E. J. Gratz. About 4c, 
verse about 15¢ line, Pub. 

Epworth Highroad, Methodist Pub. House, 810 Broadway, 
Nashville, Tenn. (M) Young people, 16 to 24, Short-stories 
2500 to 4000; serials, 4 to 6 chapters; illustrated articles 1000 
to 1800; short poems. R. L. Hunt; Miss Rowena Ferguson. 
Yc to le, verse 25c line, Acc. 


Forward, Preshyterian Bd. of Christian Education, Wither- 
spoon Bldg., Philadelphia. (W) Young people, 18 to 23 years. 
Short-stories 3000; serials not over 8 chapters of 3000 each; 
illustrated articles 700 to 1000. John T. Faris. 40c per 100 
words, Acc. 

Friend, The, United Brethren Pub. House, Dayton, O. (W) 
Boys’ and girls’ moral, educational short-stories 1000 to 2500; 
serials 5 to 8 chapters; informational, inspirational articles 100 
to 800; short verse. J. W. Owen. $1 to $5 per story, poems 
50c up to $2, Acc. 

Front Rank, The, Christian Bd. of Pub., Beaumont and Pine 
St. Louis, Mo. (W) Young people and adults. Moral short- 
stories 2500 to 3500; serials 20,000 to 25,000; illustrated arti- 
cles; poems; editorials; fillers; photos. $3.50 per M., Acc. 


Cuan Days, Standard Pub. Co., 9th and Cutter Sts., Cin- 
cinnati, (wh Girls 12 to 18. Winter short-stories 1800 to 
2000 ; 4. miscellany. 1/3c up, Acc. 

Girls’ Circle. Christian Bd. of Pub., Beaumont and Pine Sts., 
St. Louis. (W) Girls 13 to 17. Short-stories 2500; serials 8 to 
10 chapters: illustrated articles 100 to ; poems up to 20 
lines. Frances Woolery. $3.50 per M., Pub. 

Girls’ Companion, D. C. Cook Pub. Co., Elgin, Il. (W) Girls 
15 to 18. Short-stories 2000 to 2500; serials 2 to 6 chapters, 
2500 each; illustrated occupation articles 150 to 1000; editorials 
100 to 400. Margaret M. Stone. Good rates, Acc. 

Girl’s World, Am. Baptist Pub. Society, 1701 Chestnut St. 
Philadelphia. (W-2) Girls 12 to 16. Wholesome action short- 
stories 2500: serials of 2500-word chanters: informative articles 
200 to 800: character-huilding editorials up to 500; photos. 
Miles W. Smith, $4.50 to $5 per M., Acc. 

Guildsman, The, Fisher Body Craftsman’s Guild, 3044 W. 
Grand Blvd., Detroit, Mich. (M) Boys 12 to 19. Adventure 
short-stories 2590 to 3000, also 800 to 900. W. S. McLean. 
Rates not stated. 


Haversack, The, Methodist Pub. House, 810 Broadway, Nash- 
ville, Tenn. (W) Roys 12 to 17. Short-stories 2000 to 3500; 
serials 4 to 10 chapters: articles 1000 to 1500, preferably with 
photo illustrations: miscellany. %c up, Acc. 

Institute Leaflet, General Rd. of Religious Ed., 604 Jarvis 
St., Toronto, Canada. (W) Boys and girls, 9 to 11. Short- 
stories, serials, verse. Rev. D. B. Rogers. 2/5c, Pub. 


Jewels, United Church Publications, 299 n St., W., To- 
ronto, Canada. (W) Material for small chi aren. %c, Pub. 
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Junior Catholic Messenger, 124 E. 3d St. Dayton, O. (W) 
Boys and girls 3rd and 4th grade age. Short-stories, simple 
vocabulary, up to 60U; short hillers, jokes, verse. Mrs, Mary 
Ptlaum Fisher. % to lc, Acc. 

Junior Joys, Nazarene Pub. House, 2923 Troost Ave., Kansas 
City, Mo, (W-5) Boys and girls 9 to 12. Miss Mabel Hanson. 

Junior Life, Standard Pub. Co., Sth and Cutter Sts., Cincin- 
nati. (W) Children 9 to 12. Winter short-stories 1500 to 
1800; serials, verse, 1/3c, Acc. 

Junior World, Christian Bd. of Pub., Beaumont and Pine Sts., 
St. Louis. (W) Children 9 to 12. Short-stories up to 2100; 
serials & to 12 2100-word chapters; poems up to 20 lines; illus- 
trated informative articles 1U0 to 1800. Hazel A. Lewis. $3 
to $4 per M., Pub. 

Junior World, Am. Baptist Pub. Society, 1701 Chestnut St., 
Philadelphia (W-2) Children 9 to 12. Short- mag ge up to 2500; 
serials 2500-word chapters; miscellany. Miles W. Smith. $4.50 
to $5 per M., Acc. 

Little Folks, The, Augustana Book Concern, Rock Island, Il. 
(W) Children 5 to & Religious short-stories up to 450; verse; 
photos. Mrs. Edith Cling Palm, Hector, Minn. %c, Pub. 

Lutheran Boys and Girls, Lutheran Pub. House, 1228 Spruce 
St., Philadelphia (W) Ages 9 to 14, Short-stories, articles. 
Low rates, Acc. 

Lutheran Young Folks, Lutheran Pub. House, 1228 Spruce 
St., Philadelphia. (W) Boys and girls over 14, Illustrated de- 
scriptive articles; short-stories 3000 to 3500: serials 6 to 12 
chapters. Fair rates, Acc. 


Mickey Mouse Magazine, Hal Horne, Inc., 551 5th Ave., New 
York. (M-10) Clean, ludicrous Humor up to 2000 appealing 
to children and adults; short-stories, serials, cartoons, cartoon 
ideas, Good rates, Acc. 

Olive Leaf, Augustana Book Concern, Rock Island, Ill. (W) 
Boys and girs, 8 to 12. Religious stories 500; verse 8 to 12 
lines. Submit to Helmer Olson, 3309 Seminary 
Ave., Chicago. to %e, Pub. 

Onward, Box ath Richmond, Va. (W-3) Presbyterian; young 
people. Character huilding short-stories, serials, short articles, 
editorials. Miss Clarabel Williams. $3 to $5 per M., Acc. 

Onward, United Church Publications, 229 Queen St. , W. To- 
ronto, Canada. (W) Young people. Short-stories, articles, ser- 
ials, verse, photos, nature and science material. %c, Pub. 

Open Road for Boys, 729 Boylston St., Boston. (M-10) Older 
boys’ interests. Aviation, sport, adventure, humorous short- 
stories 2000 to 3500: serials up to 40,000; articles 1000 to 1500. 
Clayton H. Ernst. Up to lc, Pub. 

Our Little Folks, United Brethren Pub. House, Dayton, O. 
(W) Children 4 to 9 years. Short-stories 300 to 600. J. W. 
Owen. Up to %c, Ace. 

Parade of Youth, 1727 K St., N. W., Washington, D. C. 
Stories of worth-while activities of boys and pas, photos, for 
syndicated department. Bruce Bryan. Yc, Pub. 

Picture Story Paper, Methodist Book Concern, 420 Plum St., 
Cincinnati, O. Children 4 han 8. Short-stories 300 to 800, verse. 
Ethel L. Smither. % to 1c, Pub. 

Picture World, Am. Sunday School Union, 1816 Chestnut St., 
Philadelphia. (W) Children under 12. Short-stories and inci- 
dents impressing moral and religious truths 400 to 800, verse. 
$5 per M., verse 50c stanza, Acc. 

Pioneer, The, Preshyterian Bd. 
Witherspoon Bldg., Philadelphia. 
stories 2500 to 3000; serials 6 
trated articles 800 to 1000; verse. John T. Faris. 
photos 50c up, Acc. 

Playmate, United Church Publications, 299 Queen St., W., 
Toronto, Canada. 3 ih Boys and girls, 9 to 11. Short-stories, 
serials, verse. 

Portal, Methodist at Concern, 420 Plum St., Cincinnati. 
(W-2) Girls 12 to 18 Wholesome action short-stories 1500- 
3000; serials 20,000-25.000; vocational, project articles on as- 
ets editorials. Wilma K. McFarland. 1c, verse $5 to $10, 

D. 


of Christian Education, 420 
(W) Roys 11 to 15. Short- 
to 8 chapters 2500 each; illus- 
$3.50 per M., 


Queens’ Gardens, Presbyterian Bd. of Christian Education, 420 
Witherspoon Bldg., Philadelphia. (W) Girls 11 to 15. Short- 
stories 2500 to 3000; serials 6 to 8 chapters, 2500 each; illus- 
trated travel, nature, biography, history, handiwork articles 300 
to wy verse; editorials. John T. Faris. Up to $3.50 per 

Ace. 


Scholastic, 250 E. 43d St., New York. (W-5) Articles, essays 


for high-school readers, English literature, cultural oe 


historical events, social and student problems, 500-1500. Ken- 
neth M. Gould. Ic, Pub. 

Sentinel, The, 161 8th Ave., N., Nashville, Tenn. (W-5) Girls 
and boys 9 to 12. Short-stories: biographical, historical, scien- 
tific, discovery articles with illustrations to 1000; short 
poems. Novella Dillard Preston. % to Mc; poems $2.50, Acc. 

Shining Light, Gospel Trumpet Co., 5th and Chestnut. Sts., 
Anderson, Ind. (W-5) Children 5 to 9. Moral, character-huild- 
ing. religious short-stories 500 to 1000; nature, religious verse; 
photos of nature, children. L. Helen Percy. $2 to $2.50 M., Pub. 


The Author & Journalist 


St. Nicholas, 419 4th Ave., New York. (M-25) Boys and girls 
8 to 16. Distinctive action "short- stories up to 3500; serials by 
commission; brief amusing verse. Chesla Sherlock; Vertie A. 
Coyne, associate. Ic up, verse 25c line, Acc. 

Stories, Presbyterian Bd. of Christian Ed., 420 Witherspoon 
Bldg., Philadelphia. (W) Children, 6 to 8. Character-building 
short-stories 500-800. Elizabeth S. Whitehouse. Up to %e, 
verse 25c for 4 lines, Acc. 

Storyiand, Christian Bd. of Pub., Beaumont and Pine Sts., 
St. Louis, Mo. (W) Children under 9. Short-stories 300 to 
1000; poems up to 20 lines; handicraft articles 300 to 500; draw- 
ings or photos, child or animal subjects: simple puzzles. Hazel 
A. Lewis, $3 to $4 per M., Pub. 

Storytime, Baptist Sunday School Bd., 161 8th Ave., N., Nash- 
ville. Tenn. (W) Children 4 to 8. Short-stories 400 to 700: 
articles and suggestions for playthings ss. —_ make 100 
to 300. Verse. Agnes Kennedy Holmes. %c, A 

Story Parade, 70 5th Ave., New York. (M) Children 8 to 12. 
Juvenile miscellany. L. Parker. Rates not at hand. 

Story World, Am. Baptist Pub. Soc., 1701 Chestnut St., Phil- 
adelphia. (W-2) Children under 9. Short-stories 300 to 900; 
verse. Miles W. Smith. $4.50 to $5 per M., Acc. 

Sunday Companion, The, 256 Broadway, New York. (W) Cath- 
olic juvenile fiction; current events, miscellany. M. A. Daily. 
Rates not stated. 


Target, Methodist Book Concern, 420 Plum St., Cincinnati. 
(W-2) Boys 9 to 15. Short-stories 1500-3000; serials of char- 
acter development 20,000-30,000; articles with photos 1200-1800; 
editorials 300-700: verse 8 to 20 lines; fact items, fillers, 200- 
500. Alfred D. Moore, %c to 1%c, verse $2.50 up, Pub. 

Torchbearer, The, M. E. Church So., 810 Broadway, Nash- 
ville, Tenn. (W) Girls 12 to 17. Short-stories 2500 to 3500; 
serials 2 to 10 chapters; articles 1000 to 2000; editorials 500 to 
700; verse. Rowena Ferguson. %c up, Acc. 

Two to Teens, * Sth Ave., Pittsburgh, Pa. (M) Juvenile 
miscellany. Mary S. Powell. Low rates, ub. 


Watchword, The, 240 W. Sth St., Dayton, O. (W) United 
Brethren denomination. Short-stories 1500 to 3000; serials for 
omnes people; miscellany. E. E. Harris. $1.50 to $2 per M., 
Ace, 


Wee Wisdom, Unity School of Christianity, 917 Tracy Ave., 
Kansas City, Mo. (M-15) Children 6 to 12. (Overstocked.) 

What To Do, D. C. Cook Pub. Co., Elgin, Ill. (W) Boys 
and girls 9 to 13. Short-stories 2500; serials 2-6 chapters 2500 
each; oer informational articles 300: editorials 100-500. Good 
rates, Acc 


Young America, Eton Pub. Corp., 32 E. 57th St., New York. 
(W-10) Adventure short-stories 1000, serials 20,000, educational 
articles 1000. J. Louis Quinn. 2c, Pub. 

Young Canada, Presbyterian Pubs., 73 Simcoe St., Toronto, 
o£ (W) Teen-age boys’ and girls’ material. Rates not 
state 

Young Catholic Messenger, 124 E. 3d St., Dayton, O. (W) 
Boys and girls, junior high age. Short-stories up to 1200, high 
ideals. Mrs. Mary Pflaum Fisher. % to lc, Acc. 

Young Crusader, The, 1730 Chicago Ave., Evanston, Ill. (M-3) 
W. C. U. children’s paper. health, character- 
building short-stories up to 1500. Katharine P. . Crane. %e, Ace. 
Verse, no payment. 

Young Israel, 3 E. 65th St., New York. (M-10) Children under 
16. Short-stories, articles of Jewish ee 1200-2000; verse. 
Elsa Weihl. Under Ic, verse $3 to $5, Acc. 

Young People, The, Augustana Book Concern, Rock Island, 
M1. (W) Articles and’ short-stories, serials, Christian ideals for 
childrer 11 to 16; photos. Low rates, payment quarterly. 

Young People’s Friend, Gospel Trumpet Co., 5th and Chest- 
nut Sts., Anderson, Ind .(W) Moral, character- building. religious 
short-stories 1090 to 2500: serials 8 to 15 chapters; verse 3 to 8 
stanzas. L. Helen Percy. $2 to $3 M., Pub. 

Young People’s Paper, Am. Sunday School Union, 1816 Chest- 
nut St., Philadelphia. (W) Late teen ages. Interdenominational 
feature and insnirational articles; short-stories, up to : 
serials 13.000: fillers 200 to 800. $4 to $5 per M, Acc. 

Young People’s Weekly, D. C. Cook Pub. Co., Elgin, Ill. (W) 
Ages 17 to 25. Short-stories 2500; serials 2 to 6 chapters of 
2500; editorials 100-400. Good rates, Acc. 

Young Soldier and Crusader, The, General Bd. of Religious 
Ed., 604 Jarvis St., Toronto, Canada. (W) Young people. Short- 
stories, verse. Rev. D. B. Rogers. 2/5c, " 

Youth’s Comrade, The, Nazarene Pub. House, 2923 Troost 
Ave., Kansas City, Mo. (W-5) Boys and girls 12 to 16, high- 
school ages. Miss Edith Lentz. 

Youth’s World, Am. Baptist Pub. Soc., 1701 Chestnut St., 
Philadelphia. (W-2) Boys, teen ages. Short-stories 1000-2500; 
serials 4 to 8 chapters 2500 each; articles 500 to 900; character- 
building editorials up to 500; handicraft; fact items; photos. 
Miles W. Smith. $4.50 per M., Acc. 


THE AUTHOR & JOURNALIST 
MANUSCRIPT SALES AGENCY 
Has prepared an unusually helpful leaflet entitled 


WHAT EDITORS WANT 


A copy will be mailed to you on request. 
The Author & Journalist, 1837 Champa St., Denver, Colo. 


Have You Bought Your Copy of This 
Great Book for Writers? 


THE GRADUATE 


FICTIONEER 
By H. BEDFORD-JONES 


vvyv 
Author & Journalist Book Service 
1839 Champa St., Denver, Colo. 


$1.60 postpaid 


December, 1935 


THE AUTHOR & JOURNALIST'S 
LITERARY MARKET TIPS 


GATHERED MONTHLY FROM AUTHORITATIVE SOURCES 


Gold Seal Detective, 67 W. 44th St., New York, of 
the Magazine Publishers group, is a new monthly 
edited by A. A. Wyn. Henry H. McComas, formerly 
of the Clayton string, is associate editor and sends 
his greetings to old friends in the pulp field. He 
writes: “Gold Seal Detective is wide open for mate- 
rial. It features exclusively the officers of the law as 
heroes—the plain cop, the G-man, the prowl-car cop 
(usually a sergeant and a policeman), the state troop- 
er, Secret Service men, headquarters detectives, police 
of the undercover squad, and any others, such as 
present-day Western sheriffs, as long as they are 
elective or appointive officers of the law who are in 
the front line of duty against the modern, anti-social, 
ruthless, clever, treacherous criminal. Dramatic, emo- 
tional crime-action stories of lawmen—in a word, 
that’s the target to aim at for Gold Seal Detective. 
Admiration for the hero on the part of the reader is 
usual and always necessary; sympathy with the hero 
and dread of the outcome for him are most desirable 
in addition. Lengths: novelettes, 10,000 to 15,000 
words; shorts, 4000 to 6000 words; articles, short, 
snappy, and interesting, on any up-to-date crime sub- 
ject. No poems or serials. Please study the magazine 
before submitting any stories. We will work with you 
to the fullest if you will make an honest effort to 
work with us.”” Magazine Publishers’ rates are 1 cent 
a word, up, on publication. 


Ace Sports, 67 W. 44th St., New York, is an- 
nounced as a new magazine of the Magazine Pub- 
lishers group. It will use short-stories and novelettes 
up to 10,000 words centering around boxing, wrest- 
ling, baseball, basketball and hockey, both college 
and professional. Some woman interest is preferred; 
few first-person stories. This company pays rates of 
1 cent a word and up, on publication. 


Story Parade, 70 Fifth Ave., New York, is an- 
nounced as a new monthly for children from 8 to 12 
years of age. It is edited by L. Parker, and is reported 
to be seeking manuscripts. The magazine has been 
established by a group of writers and editors on a 
cooperative arrangement, and our present information 
does not indicate whether or not payment is made 
for material. 


Sports Illustrated, successor to Golf Illustrated, 
will make its appearance in December. The new ad- 
dress is 432 Fourth Ave., New York. Ronald Kirk- 
bride, editor, writes: ‘“This is to be a national sports 
magazine, covering all types of sport, backed by a 
young, able group of experienced publishers, headed 
by Dr. Kurt Simon, former publisher of the Frank- 
furter Zeitung and present publisher of Story. We 
are anxious to have articles on any subject dealing 
in sports, from 500 to 2000 words in length. Also, 
we are particularly anxious to see some stories under 
2500 words. We will use only one fiction sport 
story an issue, and it must be of the highest literary 
merit. At the outset our limit of payment is $25 for 
stories or articles, but within six months we expect 
to pay a great deal higher rates.” 


Woman’s World, 481 Eighth Ave., New York, 
prefers its serials to contain from 25,000 to 30,000 
words. Good rates are paid on acceptance, but the 
magazine seems to be chronically overstocked. 


Winford Publications, Inc., 167 Franklin St., New 
York, which were reported in arrears in payment for 
material, apparently have weathered the storm and 
squared accounts with authors to whom checks were 
due. Louis H. Silberkleit, president, writes: “Our 
magazines, Real Western, Double Action Western, 
Mystery Novels, and Complete Northwest Novel, are 
open for more material. Good fast-action shorts with 
strong emotional appeal and good characterizations, 
from 2500 to 6000 words in length, and novelettes 
around 10,000 to 12,000 words, are desired. All 
stories are purchased, payment on acceptance, and ac- 
ceptance positively within two weeks. Rates are 1/, 
to 34 cent per word. We are now working on two 
new pulps, which will be announced in December.” 
Complete Northwest Novel was formerly published 
at 100 Hudson St., New York. 


Simda Publishing Corporation, Rolls Royce Bldg., 
32 E. 57th St., New York, announces: “We are 
now formulating plans—which are well under way— 
for the publishing of a new national humor maga- 
zine which will carry the stories and art of the coun- 
try’s outstanding humorists and artists. We feel, 
however, that there are many others who, while not 
yet on top, are on the way. It is this class of writ- 
ers to which we seek access, and we would welcome 
seeing some of their material. Please do not swamp 
us with a lot of junk, lop-eared rejects, and unfunny 
stuff, as this wastes valuable time and clerical work 
on all sides. Our new publication is amply financed 
and sponsored by a group of outstanding national 
publishers.” This letter is signed by Richard Davis, 
secretary. 


Fan & Family, 400 N. Michigan Ave., Chicago, is 
now edited by Diana Gaines, who succeeds David H. 
Colcord. She writes: “Articles must deal with the 
human side of baseball—personality features, private 
lives of baseball stars and their families. Short-stories 
must have baseball background but should not be too 
technical. Articles of about 2500 words, short short- 
stories of 1000, and short-stories of 2000 to 3000 
words, are used, also verse, jokes, cartoons, and fill- 
ers. Payment is on acceptance at about $30 per 
article.” 


Southern States Sportsman, 710 Empire Bldg., 
Knoxville, Tenn., which recently took over the Ten- 
nessee Sportsman, is edited by Harry E. Fitzgerald, 
who writes: ““We are in the market for articles and 
stories on fishing and hunting up to 2500 words, also 
poems, jokes, etc., on wild life or outdoor sports, 
and suitable photos. Editorials on conservation are 
considered. We are overstocked with fishing stories, 
except trout fishing with fly-rod. Our rate of pay- 
ment is 1/4 cent a word and up, on publication.” 

Robert M. McBride & Co., 116 E. 16th St., New 
York, book publishers, recently informed agents: “We 
are deplorably in need of good fiction for our Spring, 
1936, list. Our non-fiction needs are filled well 
enough for the moment, unless something very un- 
usual comes along. But we would like to find at 
least one extraordinarily good novel.” 

The Parent-Teacher Magazine, 52 Vanderbilt Ave., 
New York, is the successor to Child Welfare Maga- 
zine. 
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DOES THE SCREEN OFFER 
YOUR STORY A MARKET? 


rr 

Perhaps you have material rejected by edi- 
tors, that is just what some studio is seek- 
ing. The only way to reach this profitable 
market is to let an accredited, recognized 
screen agent handle your stories. 

My sixteen years of successful selling are 
behind the service | offer you. Last year’s 
sales totaled $50,000. Story Editors have 
confidence in my judgment, and material | 
submit is always carefully considered. 


Send TODAY for my latest folder, which 
answers your questions about screen writing. 
It’s free. 

No copyright or revision scheme! 


ADELINE M. ALVORD 


Suite 215 


6605 Hollywood Blvd. 
Dept. AJ12 


Hollywood, Calif. 


A MERRY CHRISTMAS— 
and haven’t you quite a stock of short-shorts on hand? 


For one month only we will read them at the special rate of 
3 for $1. Perhaps we can make them salable. Other rates as 
usual, form letter X-1 gives you complete details. We pay 
all return postage. Free marketing. 


Walter N. Des Marais & Consultants 
Western office: 


E P. O. Box 1837 
ox 33, lon Hollywood, California. 


Cincinnati, Ohio. 


WRITE STORIES THAT SELL! 


Don’t let anyone tell you, ““‘The new writer has no 
chance.”’ Clients of mine—every one a writer’’— 
have sold to practically all markets, including Saturday 
Evening Post, Collier’s, Red Book, Woman’s Home Com- 
panion, Ladies Home Journal, Pictorial Review, Cosmo- 
politan, the action magazines, detective magazines, etc. 
One sold over $2,000 worth to one group last year. Many 
had novels published and plays produced. One had a 


musical comedy produced. 

4 Because They Learned 
My Clients Sell * © *HOW to Write to Sell! 
I offer Criticism and Sales Service—Collaboration— 
Coaching. My own work appears in leading magazines. 
I do for myself what I offer to do for others. If you 
want to break in, or increase your sales, write for 


“LAURENCE R. D’ORSAY 
119 Marion Building, Hollywood, California 


ESCRITOIRE STUDENTS SELL 


Not all of them; but every month records sales to 
good magazines. We do not promise impossibilities. 
We do promise to give personal, individual, sym- 
pathetic, and untiring attention to each student. If 
a student fails to understand, he is stopped right 
there, and if it requires five lengthy personal let- 
ters, that point is made clear to him. If that is the 
sort of help you have been looking for, that is what 
we have to offer—and you pay a big part of the 
cost of working with us with a story we teach you 
to write. 


“FINDING YOU WAS THE TURNING POINT in my career.” 
is experience of a student, now a recognized professional, 
may be yours. 


Our FICTION APTITUDE TEST sent free on request. 
THE ESCRITOIRE 


3 ont treet, 
SALES OFFICE: 181 Fifth Avenue, New York City 


The Author (> Journalist 


Several readers have forwarded to us correspond- 
ence from Srory’s End, 509 Fifth Ave., New York. So 
far as THE AUTHOR & JOURNALIST has been in- 
formed, this magazine—which promised high rates 
for material—has not yet appeared. The peculiar 
feature is the similarity of its correspondence with 
different authors in all cases brought to our attention. 
Submitted manuscripts have drawn responses about 
like the following from Mildred Hadley, who is listed 
as assistant editor: “Thank you so much for your 
story. I find it very pleasing. However, for our pur- 
poses it is not without faults. May I have your per- 
mission to revise it? . . . I cannot promise def- 
nitely that Mr. Rockell [the editor} will take it, but 
if he does OK my revision, I'll send you proofs, and 
a check, before publication, for your OK.” A few 
weeks later the story is returned with a hasty note: 
“Sorry, but I shall not have time to work this over. 
I return it with apologies. M. H.—P. S.: I enclose 
the card of a man we sometimes send things to. He 
may be able to help you.” Cards from one or more 
critics, with schedules of their criticism rates, accom- 
pany the note. As a sort of clearing house for writers’ 
troubles, The A. & J. has been permitted to read 
practically this same correspondence several times 
repeated. The plan has all the earmarks of a “‘plug- 
ging” scheme for critical services. 


Standard’s Thrilling Magazines, 22 W. 48th St., 
New York, are in the market for practically all 
periodicals in the group, writes Leo Margulies, edi- 
torial director. ‘Here are the word lengths: Thrilling 
Adventures, shorts from 1000 to 6000, novelettes from 
8000 to 10,000, and lead novels from 15,000 to 
20,000. The same lengths are required for Thrilling 
Detective, Thrilling Love, Thrilling Western, Thrill- 
ing Ranch Stories, Popular Western, and Popular 
Detective. Thrilling Mystery uses stories from 1000 
to 10,000 words. The Phantom Detective, The Lone 
Eagle, and Sky Fighters can use shorts from 1000 to 
6000 words. G-Men wants stories from 1000 to 8000. 
All our books pay 1 cent a word, on acceptance.” 


Detective Tales, 205 E. 42nd St., New York, of the 
Popular group, edited by Rogers Terrill, desires 
“glamorous detective-action” in emotional short-stories 
against a crime background, up to 4000 words; novel- 
ettes of 9000 words, and novels of 15,000. Payment 
is at 1 cent a word on acceptance. 


The Book Masters, Publishers, 810 Grand Ave., St. 
Paul, Minn., write: ‘““We have recently entered the 
book publishing business and are looking for novels, 
detective stories, Western stories, and educational 
scientific, technical, historical, poetical, religious, and 
juvenile books. We give consideration to unsolicited 
manuscripts. Our terms are various, including royal- 
ty, commission, and outright purchase.” Norbert Dol- 
lard Murray, president, signs this statement. 


The Cassino Press, Salem, Mass., is in the market 
for short, timely articles, not over 500 words in 
length, and for epigrams and monographs for use 
in house organs. Rate of payment not at hand. 


Current Controversy, 101 W. 58th St., New York, 
formerly entitled Controversy, A Journal of Oppos- 
ing views, is now subtitled, “The Magazine That 
Prints Both Sides.” “It requires controversial, pro- 
vocative articles of a timely nature in the fields of 
politics, foreign affairs, science, religion, art, sport, 
etc., in lengths up to 2000 words,” the editors write. 
Payment is announced at 1 cent a word on publica- 
tion. 


Fortune, 135 E. 42nd St., New York, which for- 
merly proclaimed itself as 75 per cent staff written, 
now raises the estimate to 90 per cent. It does not en- 
courage contributions. 
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The Alumni Theatre Guild of Ottawa University, 
Ottawa, Kans., is interested in reading one-act and 
full evening plays for production in the 1936-37 sea- 
son. George E. Rouse, of Ottawa, Kans., who sends 
this information, writes: “We will consider any, 
but prefer plays of high dramatic content. Are es- 
pecially interestd in comedy, good moral that is not 
preachy, folk plays, and possibly mystery. We will 
of necessity be rather slow in reporting, because our 
readers are not all at Ottawa and consequently manu- 
scripts must be passed about. Provided return post- 
age is enclosed, I think I am safe in saying we will 
return with manuscripts copy of reasons or opinions 
passed in writing by the previous readers. Probably 
will use not over four manuscripts during the season. 
We will average half with each individual.” (Pre- 
sumably this means that proceeds of production will 
be shared half and half with authors.—A. & J.) 


Readers who have claims for material not paid for 
by the Tower Publishing Company, which failed last 
month, are notified that the receiver for the company 
is G. Julius Levy, Scranton, Pa. They should file 
their statement for claims on the legal form en- 
titled “Proof of Debt and Power of Attorney in 
Bankruptcy, Individual, Corporation, or Co-partner- 
ship with Acknowledgment.” On the back of this 
they should set forth a detailed statement of the 
claim. Presumably the best plan for writers whose 
unpublished manuscripts are in the hands of the com- 
pany would be to take up the matter with the re- 
ceiver. 


Decision, a quarterly magazine covering all vital 
aspects of American culture and open to all Ameri- 
can writers, will begin publication early in 1936, it 
is announced by the League of American Writers, 
Room 525, 156 Fifth Ave., New York. It will use 
fiction, poetry, criticism, and informative articles that 
will sum up political and cultural trends.” The pre- 
liminary announcement does not state whether mate- 
rial will be paid for. 


The Alaska Sportsman, Ketchikan, Alaska, after a 
brief suspension, resumes publication with a Decem- 
ber issue under the editorship of Emery F. Tobin, 
who succeeds T. K. Smith. Rates of 1/4 cent a word 
for Alaska outdoor material, are offered, on publica- 
tion. 


Post Time, 443 Plymouth Court, Chicago, ‘‘Ameri- 
ca’s authority on racing,” Mark Mellen, editor, writes: 
“We would like to modify our recent announcement 
as to our requirements and rates. Fiction should not 
exceed 2500 words. Rate of payment will be low. 
Articles may run to greater lengths, although shorter 
ones are preferred. We are in the market for both 
fiction and articles, with plenty of the former and 
few of the latter being submitted.” 


The Los Angeles Times Sunday Magazine, now in 
its new building, First and Spring St., Los Angeles, 
uses Western and local material of importance, pay- 
ing about 45 cents an inch on the tenth of month 
after publication of the article or story, according to 
a contributor. 

The Messenger of the Precious Blood, Carthagena, 
Ohio, is increasing its size with the January issue, 
and will hereafter be called The New Messenger. 
Stories and articles are required. Father Chas. J. 
Davitt, C.PP.S., and Rev. M. J. Foltz, C.PP.S., are 
editors. Rates of 1/, cent a word on publication are 
reported. 

Race, 20 Vesey St., New York, is a new quarterly 
devoted to political, economic and social equality. 
The editors are Martha Gruening, Francis A. Henson, 
Loren Miller and others. It makes no payment for 
material. 
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A Christmas Opportunity! 


“‘Let me say again that I have gotten 
no criticism comparable to yours—and 
I’ve had some good ones, too.’’— 
W.L.T., Norfolk, Va., 11-2-35. 


for yourself the meaning 
of ‘‘constructive criticism.’’ Once 
more we give you opportunity to try 
Agnes M.Reeve out our service with the Ac- 
Reader-Critic quainted’’ offer. 
FOR ONE MONTH ONLY! 
For ONE DOLLAR, plus return postage, we will read, 
criticize and give marketing advice upon ONE prose 
manuscript of not more than 5,000 words. 
Special rates on BOOK MANUSCRIPTS. 
catalogue explains services in detail. 


, Our new 
Write for one. 


THE OLDEST WRITERS’ SERVICE 


(Tried and true) 
Dept. J Franklin, Ohio 
Founded in 1893 by James Knapp Reeve 


ED BODIN’S CORNER 


L. Ron Hubbard says: “ED BODIN is a dynamite 
agent. He doesn’t handle dud authors (new or old). 
But show him an unknown or half-known who looks 
like good ammunition, and you'll see Bodin light the 
fuse—and every editor knows there is another author 
going places. 


“More than a year ago, I knew that Richard B. Sale 
and Kenneth Brown Collings (unknown to me then) 
were going to be famous in 1935. Bodin said so. And 
man, haven’t they travelled! Bodin grabbed me out of 
the fog and shot me into Adventure Magazine so fast, 
I’m still on fire. Look at my hair. Now he tells me 
I’m due for three slicks. Do YOU believe him?’ 


ED BODIN—Author’s Executive 
151 Fifth Ave. New York City 


GOOD CRITICISM 


The only bargain in criticism of a story or article in manu- 
script is that which returns to the writer the full value of 
the money invested by him. Criticism cannot always trans- 
mute a leaden story into gold, but it can, and should, point 
the writer to producing better work. For you and I sell 
what we write only when we become practiced in the con- 
scious art of writing what will sell. If this advertisement 
attracts you, please send for my circulars. 


EDWIN L. SABIN 
(Manuscript Critic—Literary Adviser) 
Route 1, Hemet, Calif. 


EVERY AUTHOR NEEDS— 
TECHNICAL HELP 


Every writer is often puzzled. We will help 
solve those puzzles for you. If there is any 
question that is of a technical or specialized na- 
ture, we have the best authorities available to 
give you the necessary information at a very 
reasonable rate. 

WRITE FOR DETAILS ENCLOSING POSTAGE. 


WRITERS’ RESEARCH BUREAU 


814 18th St., Northwest 
Washington, D.C. 


AUTHORS’ AND TYPISTS’ SUPPLIES 


28 Ib. Kraft Envelopes: 25 9x12 and 25 9%4x12%, $1.00; 
25 6x9 and 25 6%4x9%, 70c; 50 No. 10 and 50 No. 11, 95c. 
Ribbons 45c each, 3 for $1.10. Manuscript and Carbon Pa- 
per at low prices. Printed Stationery and Multigraphing. 
Add 10% to prices West of Rockies. Write for circular. 


LEE E. GOOCH 


Dept. AJ Box 202 Hernando, Miss. 
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Real America, 666 Lake Shore Drive, Chicago, 
has increased its size with the November issue and, 
according to Edwin Baird, editor, “is now able to 
use a wider variety of material than heretofore, in- 
cluding two-part serials, short-stories, storiettes, verse, 
humor, personality sketches, articles on current affairs, 
sparkling pieces about the American scene, cartoons. 
Any length from 500 to 10,000 words. Real America 
wants virility in everything it buys. It always ex- 
tends a welcome to the new writer and during the 
past six weeks has accepted several ‘first’ stories.” 
Rates are 1 cent a word, either on publication or ac- 
ceptance. 

The Passing Show, 244 E. Kirby Ave., Detroit, 
Mich., is a new little magazine that publishes stories, 
verse, and articles on art, music, and literature, but 
makes no payment for material. 

The Robert Speller Co., book publishing company, 
is now located at 565 Fifth Ave., New York. 

Psychology has moved from 1450 Broadway to 381 
Fourth Ave., New York. 

Interludes, Baltimore, Md., has been discontinued. 


PRIZE CONTESTS 


The Jewish Publication Society of America will 
award a prize of $2500 for the best novel of Jewish 
interest submitted on or before April 15, 1936. This 
prize is a gift to the society from Mrs. Blanche Kohn 
and Mr. Morris Wolf in honor of their father, the 
late Edwin Wolf. All manuscripts must be submitted 
under a nom de plume, the true name of the author 
to be attached in a sealed envelope. The winning 
manuscript becomes the property of the society. The 
judges will be Mrs. Dorothy Canfield Fisher, Miss 
Fannie Hurst, and Edwin Wolf, 2nd. Manuscripts 
should be submitted to the society at Broad and 
Spring Garden Sts., Philadelphia. 

The Sporting News, Tenth and Olive Sts., St. Louis, 
Mo., is conducting an “‘all-star puzzle contest.’ Each 
week, for ten consecutive weeks, beginning with the 
issue of October 10, a crossword puzzle based on the 
life of a baseball player selected on the B. W. A. of 
A. all-star team is published. (Back copies may be 
obtained from the publishers or viewed in libraries 
having files of the publication.) Awards will go to 
those who send in the most accurately solved list of 
ten puzzles, accompanied by letters of 150 to 300 
words giving reasons for agreeing or disagreeing with 
the selections of players. Prizes are $100, $50, and 
$25. All entries must be postmarked not later than 
December 30, 1935. 

Happy Days, the C.C.C. organ, and the Bobbs Mer- 
rill Publishing Company, jointly announce a contest 
for a book-length manuscript, preferably between 
50,000 and 100,000 words in length, treating of the 
work and purpose of the Civilian Conservation Corps 
either in fiction or non-fiction form. If a suitable 
manuscript is submitted, $500 in cash will be paid 
as a minimum guarantee against royalties, for the 
book and magazine rights, Award will be withheld 
if no manuscript meets publication standards. Manu- 
scripts should be directed to the Competition Editor, 
Happy Days, Washington News Bldg., Washington, 
D. C., postage enclosed. They must reach the offices 
on or before April 1, 1936. 


The American Stamp Digest, 142 W. 24th St., 
New York, is offering prizes aggregating $50 for 
the best article on ‘““Why Do I Collect Stamps?” The 
contest closes December 31, 1935. 

Nash Motors Company announces 620 cash awards, 
totaling $10,000, for the best name for a new type of 
engine used in the 1936 Nash 400 line. Details may 
be obtained from Nash dealers. Closing date, Decem- 
ber 31, 1935. 


The Author & Journalist 


Commercial Solvents Corporation, Terre Haute, 
Ind., is announcing an “Ajax Plus” tournament to 
introduce its new radiator protection fluid. First prize 
is $1000 and there are 84 additional prizes. Entry 
blanks must be procured from gas stations and dealers 
displaying the Ajax Plus banner. 

The Educational Guide of America, P. O. Box 663 
Charleston, W. Va., has abandoned its idea of award- 
ing any prizes for essays, as previously announced. 

The Author & Journalist, 1837 Champa St., Den- 
ver, Colo., offers $25 in prizes for the best letters, of 
not more than 700 words, on the topic, “The Most 
Interesting Manuscript Sale I Ever Made.” Read the 
detailed announcement on page 4. 


GREETING CARD DEPARTMENT 
By Doris WILDER 


“We are in the market for verses for any season 
or occasion at any time of the year,’ says an announce- 
ment from the sentiment shop of Rust Craft Publish- 
ers, Inc., 1000 Washington St., Boston. It calls at- 
tention of contributors to the following points: 
“Verses that are typewritten are more easily read. It 
is best to put each verse on a slip of paper (or card 
board) about envelope size. Do not fold. The verse 
must read smoothly. It must have an idea brought to 
a clear point that stands out at the first reading. It 
must contain a greeting. If you send us several 
groups of verses and find that these are returned with- 
out comment, the answer is—that your material does 
not seem adapted to our purposes and it will be hard- 
ly worth while to send us anything more.” Fred W. 
Rust. 50 cents a line. 

M. H. Fuld, of Julius Pollak & Sons, Inc., 141-155 
E. 25th St., New York, sends word: “We are now 
preparing our Valentine line and will be glad to re- 
ceive ideas as well as verses. These ideas should con- 
tain — for illustration, and should, of 
course, be novel, different and first choice. When 
submitting Valentine material, please mark the en- 
velope ‘Editorial Dept. V’.” 50 cents a line. 

While The Rose Company, 24th and Bainbridge 
Sts., Philadelphia, is particularly interested at this 
time in sentiments for Christmas, greetings suitable 
for any season or occasion may be submitted. This 
company has raised its rate to 50 cents a line, and 
wants only verses of a quality high enough to war- 
rant that rate. 

“Although we like a sentiment ‘general’ in char- 
acter, we are looking for something said in a little 
smarter way,” advised The Paramount Line, 109 
Summer St., Providence, R. I., recently. The firm has 
been buying Christmas sentiments, paying according 
to merit of material. Madeline A. Sessions and Theo- 
dore Markoff. 

In the market for Valentine material at this time 
is Hall Bros., Inc., 26th Ave. and Walnut St., Kan- 
sas City, Mo. Mary E. Johnson. 50 cents a line. 

Buzza-Cardozo, 2503 W. 7th St., Los Angeles, at 
last information, was in the market only for comics 
for all occasions except Valentine’s Day. R. N. Car- 
dozo. 50 cents a line. 

“The next seasonal lines we shall work on will be 
Mother’s Day, Father’s Day, and then Christmas for 
1936,” says Fred W. Rust, president of Rust Craft 
Publishers, Inc., 1000 Washington St., Boston. “We 
need Everyday verses for baby congratulations, wed- 
ding congratulations, and wedding anniversary con- 
gratulations for older couples.” Presumably Rust 
Craft will be pretty well stocked up on novelty and 
humorous Christmas ideas, inasmuch as its contest 
for material of this type was to conclude November 1. 
50 cents a line, up. 
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book, ‘‘The Way Past the Editor.” 


A New Essential 


VUnique Plot Builder that works 
with your own material. 


/Remarkable system for taking 
and classifying your notes. 


After many years of research and test- 
ing this new aid for writers is at last 
ready to put on the market. So thorough- 
ly useful is THE NOTEBOOK PLOT 
BUILDER that it will immediately be- 
come indispensable to you. 


THE NOTEBOOK PLOT BUILDER 


will a you to take better notes 

will make every note you take useful 

will make classification of your notes complete 

will help you develop your notes 

will make possible a thorough cross-reference of your notes 

will stimulate your imagination and ingenuity 

will ord at your fingertips any note you take 

will help you in several general ways with your writing 

will st gd you with an unlimited number of plots 

will help Sy to construct original plots 

will do all and more for you that other plot-devices may 
The plot-building method of THE NOTE- 

BOOK PLOT BUILDER is unique: 


Ie builds plots for you from your own notes 
It makes possible the use of the plots you build 
It is eas to use, sure in its results 
It provides you with complete, effective plots 
It contains a “plot primer,” a source of immediate plots 
It is remarkably flexible and inexhaustible 

The combination of organizer of your notes 
and the plot builder is surprisingly inexpensive. 
You get these items: Specially prepared note- 
book for note-taking, loose-leaf organizer for 
your notes, plot keys and plot chart. This is a 
value so outstanding that it is unconditionally 
sold on a money-back guarantee. If THE 
NOTE-BOOK PLOT BUILDER is not all 
and more than we claim, return it in ten days 
for a refund of your money. 


(Introductory Price) 


e 
$5.00 postpaid 
(Descriptive Circular upon Request) 

THE SIMPLIFIED TRAINING COURSE 
1835 Champa Street Denver, Colorado 


Way"Past the Gditor 
To ACCEPTANCES? 


As scon as you receive the first lesson group of Practical Fiction Writing you begin to feel 
a new confidence in your ability, a greater enthusiasm for your writing, because you realize at 
once that here is direct, thorough, personal training that is precisely what you need. 

This conviction persists and increases as you continue with the course under Mr. Raffelock’s 
kindly, astonishingly helpful guidance. Beginning and experienced writers everywhere look to 
THE AUTHOR & JOURNALIST for the best training in fiction writing. Never are they disap- 
pointed. We should like you to be convinced. Therefore, without obligation, send for our free 
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AUTHOR & JOURNALIST’S S. T. C. 
1835 Champa Street 

Denver, Colorado. 

Without placing me under any obliga- 
tion, please send me your free booklet, 
Way Past the Editor.” 


ADDRESS. 
AJ 12-35 


SALES SERVICE FOR CLIENTS 


+My clients and myself are selling. And here’s the proof— 
sales made within the past month! BLACK HORROR in Thrill- 
ing Mystery; SCOURGE OF SMUGGLERS by N. Coral Nye 
to Thrilling Western; DESIGN FOR DEATH to Popular De- 
tective; two stories in first isue of SAUCY MOVIE TALES— 
a new magazine; a novel, “STATION W.C.K X.”’ in December 
MURDER MYSTERIES; ‘a short in TRUE GANG Sg now on 
the stands; MURDER AT CRAG MANOR hv J. E. Nichols to 
Murder Mysteries; four sales FEATURE SYNDI- 
CATE; TAPPED WIRES to ; a sale hy a California 
client to NEW MYSTERY ADVENTURES. There’s no room 
for the others. 

+I have no set formulas. All work is individual. Your finished 
story is personally presented to editors. I keep my writers 
posted on market tips suited to their particular type of story. 
450 cents each 1000 words. Minimum of $1.00 with any aeery: 
No resubmission charges. Novels over 50,000 words: $15. 
Colloboration: write for details. The above rates are for pie 
tailed, professional help. 

Expert typing service with carbon and list of suitable mar- 
kets, $.60 per thousand words. 


WILLIAM G. BOGART & ASSOCIATES 
4 E. 53rd Street (Phone: Eldorado 5-9148) New York City 


CASH FOR YOUR STORIES 


I need romance-adventure novelettes for an im- 
nediate market. Cash waiting for realistic stories 
with snappy situations. Submit sample of your 
writing. Act at once! 

ED. MANN, Literary Agent 


Suite 612 1476 Broadway, New York City 


LESSONS IN VERSEWRITING VERSE CRITICISM 


Annarrah Lee Stewart, A.B., A.M. 


Breadloaf School of English, Writers’ Conference, Middle- 
bury, Vt., Student of Harvey Allen, Theodore Morrison, etc. 
Contributor to ATLANTIC MONTHLY, COMMONWEAL, 
and many others. Editor of SKYLINE, Poetry Column. 
COURSE IN VERSEWRITING—12 lessons—$10.00, payable 
in advance per lesson. Poetry criticism, 5c a line; market- 
ing advice, 5c a line; correction and typing, 2c a line. 

BOX 224 GUNNISON, COLORADO 


WORDS TO WRITERS 25¢ 


By MABLE HINKHOUSE Post paid 

A 32-page booklet of practical instruction, especially de- 
signed to help the uew writer. Detailed instructions on 
manuscript preparation and submission. Chapters on Self 
Expression—What to Write About—The Writer’s Tools— 
Plot essentials, etc. Send a quarter to: 


The Author & Journalist, 1837 Champa St., Denver, Colo. 
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The Author & Journalist 


Trade, Technical and Class Journal 
Department 


JOHN T. BARTLETT, EDITOR 


QUESTIONS AND ANSWERS 


Information will be appreciated about trade papers 
serving retail grocers. 

I have the Progressive Grocer, but have been unable 
to locate others, and I believe I have some material 
that will sell to such publications. 

We enjoy THE AUTHOR & JOURNALIST here, con- 
sidering it, unquestionably, the best writers’ maga- 
zine extant.—D. I. D., Indiana. 


HE grocery field is one of the poorest for free- 
he writers. The Progressive Grocer, high-grade 
publication, publishes staff-written material 
and limited outside purchases are selected from large 
offerings. We know of no other regular market; how- 
ever, as something for the subscriber to shoot at, we 
give this list of publications— 

National Grocers Bulletin, 2388 University Ave., 

St. Paul, Minn. 


Atlantic Grocer, Board of Trade Bldg., Norfolk, Va. 
American Grocer, 90 W. Broadway, New York. 
Cleveland Grocer, 1827 E. 55th St., Cleveland, O. 


Grocers Commercial Bulletin and Meat Dealers 
News, 2642 University Ave., W., St. Paul, Minn. 


Grocers Magazine, 88 Broad St., Boston. 
International Grocer, 332 S. LaSalle St., Chicago. 
Oregon Merchants’ Magazine, Guardian Bldg., 
Portland, Ore. 
Southeastern Grocer, 180 13th St., N. E., Atlanta, 
Ga. 


Restaurant Management, 222 E. 42nd St., New 
York, has been restyled, and now bears the subhead, 
“The Pictorial Magazine of a Thousand Profit-Mak- 
ing Ideas.’”” The change came as a result of a survey 
by 19 field circulation salesmen and criticisms of 50 
restaurant executives. The magazine henceforth will 
be 75 per cent photographic, with some ten short 
ideas to a page, 428 to an issue. Editorial material 
is handled by J. O. Dahl, editor. Payment for an illus- 
trated short seems to run from $2 to $5, on accept- 
ance. 


India Rubber Review, Babcock Publications, Akron, 
O., will resume publication January 1, 1936. The 
paper, a pocket-size monthly, will be mailed to exe- 
cutives, superintendents and chemists of rubber man- 
ufacturing plants. 


The Furniture Warehouseman, 1018 S. Wabash 
Ave., Chicago, being an organization publication, is 
very limited in its budget, which does not permit 
the purchase of any outside editorial matter, accord- 
ing to Martha Dunlap, editor. 


The Health Shoe Digest, 210 Lincoln St., Boston, 
Mass., appeared in October. It is devoted to the 
health shoe market. 


Marine Review, formerly published by the Penton 
Publishing Co., Cleveland, has been purchased by 
Simmons-Boardman Publishing Co., 30 Church St., 
New York. It will be merged with Marine Engi- 
neering and Shipping Age under the title of Marine 
Engineering and Shipping Review. 


Meat Merchandising, 105 Ninth St., St. Louis, has 
issued instructions to writers interested in submit- 
ting stories. Briefly, D. J. Horner, editor, desires 
stories on retailers who operate separate stores, rath- 
er than those who have stalls in large city markets; 
prefers to feature retailers who began business as 
straight meat dealers, and who have since added a 
line of groceries and’ produce; would like stories to 
sell subtly the idea of modern store fixtures, the 
profit which comes from adding new lines, emphasiz- 
ing to the trade the changing status of the meat deal- 
er into the complete food operator. All dealers fea- 
tured should be legitimate operators, not the cut- 
throat type. Ideas should be those that can be adopted 
by readers in their own stores. When handbills, news- 
paper ads, credit letters, etc., are mentioned, samples 
should be sent to be reproduced along with the arti- 
cle. Above all, articles should be full of ideas. Says 
the editor: “In trade writing it isn’t the style, but 
the idea that counts.” 


The Super Service Station, Tribune Tower, Chicago, 
Roger B. Stafford, managing editor, expects to have 
more space, beginning with the January issue, to 
devote to material purchased from outside writers 
than at any time during the last two or three years. 


Beer and Bar, 2601 Barlum Tower, Detroit, Mich., 
will make its appearance December 10. The magazine, 
a monthly, will be edited solely for the Michigan 
liquor trade. 


Plumbing and Heating Trade Journal, 515 Madison 
Ave., New York, E. M. Van Duzer, associate editor, 
writes to its editorial correspondents: ‘““When cover- 
ing trade events of the plumbing and heating indus- 
try such as outings and banquets, make every effort 
to get snapshots, so that we can reproduce them. 
Ordinary camera snapshots, if clear, will be satisfac- 
tory. . . . Get more names into your news items 
wherever possible—that is, names of plumbing and 
heating industry men. If 4 new sanitary ordinance has 
been adopted by a city, don’t say, “It was backed by 
the local master plumbers’ association.” Say that “It 
was backed by the local plumbers’ association, of 
which Joe Zilch is president. The committee assigned 
to pushing the ordinance through the city commission 
was composed of Joe Zilch, etc., etc.” 


Starchroom Laundry Journal, 305 E. 45th St., New 
York, Noel Grady, editor, summarizes its needs thus: 
Starchroom wishes to be on the scene where news, 
facts and laundry owners are found, viewed and in- 
terviewed first-hand. No hearsay, no guesswork, but 
authentic reporting. We want to interpret a situation 
while it is still news; present accurate, definite facts 
and figures first. We believe in the old adage ‘one 
picture is worth ten thousand words’; in the past year 
we have taken and printed more pictures than all 
other laundry papers combined. We expect to main- 
tain that distinct advantage and superiority. We want 
valuable information; meaty articles—but made easy 
to absorb and understand; they should be readable 
and entertaining.” 

How To Sell (National Direct Selling Magazine), 
editorial address, 75 E. Wacker Drive, Chicago, is in 
the market for good, live material on direct selling. 
R. C. Remington edits. 


I 
F 
t 
f 


= 

P 

bi 

IT 

n 

e 

if 

oO 

q 

I 

t 

b 

4 a 

4 

V 
4 f 


‘December, 1935 


The Chilton Publications, 56th and Chestnut Sts., 
Philadelphia, announce that, beginning with Decem- 
ber issues, they will once again publish as separate 
magazines Automobile Trade Journal, Motor World 
Wholesale and Motor Age. Automobile Trade Jour- 
nal will be addressed to the car dealer, and will be 
edited by Don Blanchard, with Elliott Curtiss, Jr., 
managing editor; Motor Age will be directed to the 
independent repairman, service station operator, shop 
owner and mechanic, with Bill Toboldt, editor, and 
Frank Tighe, managing editor; and Motor World 
Wholesale, to the wholesale automotive field, with 
Leon F. Bannigan, editor. All manuscripts addressed 
to these publications are promised prompt and con- 
siderate handling. 


Oil & Gas Equipment News will soon be launched 
by Western Business Papers, Inc., publishers of West- 
ern Gas, 124 W. Fourth St., Los Angeles. Editorial 
contents will be restricted to descriptions of new oil 
and gas industry equipment. 


Retailing-Home Furnishings, Fairchild Publications, 
418 S. Market St., Chicago, has expanded its editorial 
service by the addition of two new departments— 
radios, covering sets and parts, and china and glass- 
ware. 


Retail Digest has been purchased by the Retail 
Ledger Publishing Co., 1346 Chestnut St., Philadel- 
phia. It will be incorporated in a new monthly mer- 
chandising publication, Homefurnishers’ Graphic. 
printed in rotogravure, and covering all types of re- 
tail stores selling furniture, floor coverings, house 
furnishings and electrical appliances. 


The Brewing Industry, 475 Fifth Ave., New York, 
is out of business. 


Motorboat, 63 Beekman St., New York, needs short, 
practical articles on boating, with necessary sketches 
or photos, according to Gerald T. White, editor. Pay- 
ment is made on publication at 14 cent a word. 


Poultry Item, Sellersville, Pa., now pays on publi- 
cation for material, rates not stated. It uses articles 
up to 1500 words on poultry raising, successful poul- 
trymen, etc. S. L. Althouse is editor. 


Atlas Rota, 44 Lombard St., Toronto, Ontario, 
Canada, has been mistakenly assumed by some con- 
tributors to be a market for fiction and literary mate- 
rial. It is not a magazine but a reporting service 
issuing confidential reports upon industrial openings 
of the world. W. G. Claridge, manager, writes: “We 
need individuals in every part of the world who 
can gather industrial and commercial information.” 


Two hundred American short stories of ‘perma- 
nent literary value’’ are published annually in the 
United States nowadays by young American writers 
as compared with only one or two published twenty- 
one years ago when he began selecting stories for his 
annual series of “The Best Short Stories,’ Mr. Ed- 
ward J. O’Brien says in an article on “The Ameri- 
can Short Story’’ in the End Pages of the December 
issue of Story. ‘The difference between the Ameri- 
can short story of 1914 and that of today,” he says, 
“is as great as between the poetry of Pope and the 
poetry of Keats.” 

vvyv 

Adventure Magazine this month celebrated its 25th 
anniversary. The magazine, one of the oldest of the 
pulps, was launched by the Butterick Publishing 
Company in 1910. It was edited from 1911 to 1927 
by Arthur Sullivant Hoffman. Acquired last year by 
io ular Publications, Inc., it is now edited by How- 

V. Bloomfield. 


WE CAN HELP YOU 


Twenty years’ experience in the judging of 
manuscripts as editor and authors’ agent; an 
intimate knowledge of present-day market con- 
ditions, gathered in the heart of the publishing 
world; a personal acquaintance with practically 
every editor of importance in the United States 
—these should be of service to our clients, 
shouldn’t they? We will give you intelligent, 
sympathetic help and guidance, and you can 
count on us for absolute, straight-from-the- 
shoulder frankness. We want clients who have 
the will to go forward—we want to help them 
to go forward. 


Mrs. Hardy, who for some time has been 
taking an active part in the agency, was for- 
merly on the editorial staff of Macmillan Com- 
pany. She is highly recommended by Harold 
S. Latham, Ida Tarbell, Henry Goddard Leach, 
Hamlin Garland, and others. 


Send for circular, and for letters of recommendation 
from George Horace Lorimer, H . Mencken, John 
Farrar, William L. Chenery, William C. Lengel, Garet 
Garrett, H. E. Maule, Oscar Graeve, William Allen 
" M. Meloney, Lincoln MacVeagh, H. C. 
Paxton, Fulton Oursler, Thayer Hobson, Marjory Stone- 

man Douglas, H. W. Stokes, and others. 
INC. 


ROBERT THOMAS HARDY, 


Robert Thomas Hardy Jane Hardy 
President Secretary and Treasurer 


55 West 42nd Street, New York, N. Y. 


HELIOS DYNAMITES BRAIN & SINGES EYE! 


New, boldly out-spoken magazine dares say and print 
everything! Writers, are you tired of studying “Big 
Names” and getting no where? Then read HELIOS 
and the powerful, virile, realistic style of its “New 
School” American writers; write naturally, “be your- 
self,” and find success. Read truth about “LITER- 
ARY TEACHERS ARE LIARS” (Stevens), “BIRTH 
CONTROL” (Dreiser), “MODERN MORALS” 
(Mencken), “CREATIVITY” (Upton Sinclair), Sin- 
clair Lewis, Barton, Paderewski. Read pulp editor’s 


correction of Lincoln’s English . humor .. . tragedy 
.. Satire... film review... column . +.» poetry... 
criticism . . . music . . . common sense articles on 


writing. Large size; beautiful wood-cuts. HELIOS is 
NOT for aging or narrow minds. HELIOS 25c copy; 


$1.00 for 8 months. 6 S. Mole St., Philadelphia, Pa. 


COPPER end ZINC HALF-TONES 
Denver, Colo. Prompt Mail Service tor Publishers and Authors. 


POETS: HOLIDAY SPECIALS 


Duri December only: Send $2. for one year’s subscription 
to KALEIDUGRAPH and choice of one of the Be “Help 
Yourself’’ handbooks: (1) SIGNS AND MARKERS, Road In- 
formation for Hitchhikers Along the Literary {Sc ed » $1; (2) 
VERSE TECHNIQUE SIMPLIFIED, $1; (3) VERS * FORMS 
OLD ee NEW, $1; (4) SECRETS OF SELLING VERSE, $1. 
Nos. 1-2-3-4 include 900 — ACES TO SEND POEMS; ( 
PRACTICAL RHYMER, handbook and rhyme dictionary, $1; 
(6) FIRST AID FOR FICTIONISTS, with fiction os list, 
$1. Any 2 books, $1.75; 3, $2.50; 4, $3.00; 5, $3.50; 6, $4. 


KALEIDOGRAPH, A National Magazine of aie 


(Published monthly since May, 1929; @ year, 25c by 
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UTHORITATIVE f7,, UTHOR & JOURNALIST 
SERVICES READERS 


Have You Creative Blindness? 


Creative blindness, fatal to most beginning writers, is inability to judge one’s own work. It 
arises as a writer's reaction to his finished story is affected by his strong interest in the subject 
and the mental experience of putting to paper. The condition is common among novices, occa- 
sional among professionals. 


It is not necessary for creative blindness to overwhelm you. 

Work with The Author & Journalist Criticism Staff as a client. 

The Author & Journalist Staff is made up of men who are successfully devoting much of their 
time to the production and sale of literary material, ranging from verses and short-stories to 
books. These men ceased long ago to be trammeled by academic theory. They recognize that 
the objective in writing a short-story or novel is to produce something which sells, and is pub- 
lished and read. They realize that there are hundreds of practical considerations, taken as a 
matter of course by “‘insiders,’’ of which the novice is ignorant, yet which can readily be im- 
parted to him. 

They know that, for quick training, there is nothing to compare with a plan under which 
the student produces actual stories, putting his heart into them, then has these studied and 
analyzed by experts, who report in detail. 

Come into The Author & Journalist camp. Let us help you. The fast service of The Author 
& Journalist Criticism Depa: ent sends almost all manuscripts back to their writers within 
72 hours of their arrival in T: «er. 

As Chief of the Criticism Staff, Willard E. Hawkins, founder and editor of The Author & 
Journalist, reviews all criticisms. It quite often happens that The Author & Journalist Staff 
is able to give last-minute tips on the manuscript market for the benefit of Criticism Depart- 
ment clients. 

The unique Progress Chart, which rates the fiction writer for each of NINETEEN WRITING 
FUNDAMENTALS, has been termed by many clients as itself worth the full cost of criticism 
service. At no extra cost, it forms a part of the complete criticism. 


All Author & Journalist criticisms are detailed. The only policy in force for length, or amount 
of critic’s time used, is that, irrespective of these, everything shall be done to hasten the prog- 
ress of the client toward actual sales. Methods by which manuscripts can be improved are 
pointed out, the most likely markets are suggested. 
CRITICISM RATES 
& First 1000 words $2.00, then 50c a thousand up to 10,000 words; above 10,000, 
40c a thousand. Return postage should accompany. Fees payable in advance. 


DON’T BE A VICTIM OF CREATIVE BLINDNESS—SEND YOUR MANUSCRIPTS TODAY! 


If You Wish Sales Service - - - - 


| 
Many readers are more interested in making an immediate marketing test of their manu- 
scripts than in obtaining criticism and counsel. For such clients THE AUTHOR & JourR- 
NALIST Sales Agency is maintained. 
| 
| 
| 


The Agency offers many advantages over the writer’s individual effort. First, it eliminates 
resultless and expensive submission and mailing labor. THE AUTHOR & JOURNALIST Staff 
examines each manuscript expertly against the background of its down-to-the-minute know]- 
edge of magazines and their current editorial needs. If the manuscript is not considered 
salable, it is returned to the writer at once. A brief letter of opinion accompanies. 


If the manuscript is deemed salable, it is expertly offered to magazines in an effort to 
accomplish a sale. When checks are received from publishers, THE AUTHOR & JOURNALIST 
makes settlements promptly, less 10% commission, minimum commission, $4. 


To use THE AUTHOR & JOURNALIST Sales Agency, you need only submit your manuscript 
with reading fee ($1 for the first 1000 words in each manuscript, 25 cents for each addi- 


tional 1000 words) and return postage. 


The Agency does not market poetry, photoplays, syndicate features or columns, forlorn 
hopes, or material of limited appeal. Its services are offered for good fiction and articles. 


Address— 


The Author & Journalist Sales Agency | 


1837 CHAMPA ST. DENVER, COLO. | 


Send for free leaflet, “What Editors Want.” 


